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Stor’ 


of the Week 


Around 2 a.m. we happened to turn 
on the radio. It was January, and 
blizza: ding outside. A preacher-with- 
out-pertfolio was on the air at the 
time, and out of idle curiosity we 
listened as he wound up his appeal 
for funds. 


“My wife and I,” he explained, 
“hadn't planned to go South this 
winter. But now we find there’s 


urgent missionary work to be done 
in Havana. We beg you to send us, 
in care of this station, your contribu- 
tions to this worthy cause. Your 
dollars, your quarters, your dimes, 
all will help. The sooner you mail 
in your money, the sooner we can 
leave for Cuba to do this necessary 
work.” 
Nice work if you can get it. 


Quote of the Week 


“Men are complacently settling 


down to a dependent existence. ... 
When he can no longer utilize his 
mother’s apron strings, man attaches 
himself to the coat-tails of Uncle 
Sam.”—Roy STOKES in the Jaycee 
Citizen. 


Add Salesman Stories 


Things had gone from bad to worse 
in the Widget Corp. and its High 
Mucky-Muck (to take the heat off 
himself) was firing assistants right 
and left. 

His sales manager’s ironclad con- 
tract had two years to go, and the 
latter chose to “sit it out” instead of 
taking a lump-sum settlement. In a 
rage the High Mucky-Muck demoted 
the sales manager to a messenger- 
boy’s status. That didn’t faze the 
former sales manager a bit. He es- 
corted visitors and carried inter- 
office messages—while drawing his 
contractual two thousand dollars a 
week, 

Wholesale firings of key personnel 
didn’t improve the Widget Corp.’s 
financial position, and so a committee 
of bond-holders and_ stockholders 
visited the plant. The former sales 
manager, in his present capacity as 
messenger boy, showed them around 
the place. 

“These offices seem lavish to me,” 
observed a stockholder. 

“You're so right,” chimed in their 
conductor. “These people do every- 
thing up in high style. Look at me. 
I'm only a messenger boy and here’s 
what they pay me.” 

Whereupon he pulled out a weekly 
Salary check for $2,000. 


Gag of the Week 


“She was a maiden of seventeen 
Summers, and fair was she to be 
held.” Cunning Tower. 


Verse of the Week 


Co: tributed by Ray Jones, Grand 
i. ’ district representative of 
Temp matic Wholesalers is this gem: 


Fath. must I go to work? 

No my lucky son. 
living now on Easy Street 
On ough from Washington. 


left it up to Uncle Sam 
So on’t get exercised, 

’ has to give a damn— 
We e all been subsidized. 


Sam treats us all so well 
An feeds us milk and honey, 
Daddy, tell me what the Hell 
He going to use for money? 


worry, bub, there’s not a hitch 
In ‘his here noble plan— 
*mply soaks the filthy rich 
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Contractor Appeals 
Fine for: ‘Illegal’ - 
City Installation 


MADISON, Wis.—An appeal of a 
lower court conviction of W. E. Clack 
of Clack Water Service here for 
violation of a state statute that pro- 
hibits the installation of water heat- 
ers, water storage tanks, and water 
softeners inside city limits without 
a plumbing license, is scheduled to be 
heard by the Wisconsin Supreme 
Court the week of April 3. 

Clack was fined $25 each for four 
installations of water softeners inside 
the city limits. Clack pointed out 
that he had legally and satisfactorily 
installed hundreds of the water soft- 
eners outside the city limits. He 
contends that the law is an unrea- 
sonable exercise of the state police 
powers because it bears no relation 
to public health. 

Clack set up the court action as a 
test case on his own, but since the 
case was first heard he has had 
responses and offers of cooperation 
from appliance dealers and air condi- 
tioning and commercial refrigeration 
dealers. 

Both newspapers in Madison, which 
rarely agree on any matter, have 


(Concluded on Page 4, Column 5) 


Scott Named Mgr. of L&H 
Refrigerator-Freezer Div. 


MILWAUKEE—Johnston P. Scott 
has been named manager of the 
Refrigerator & Freezer Div. of A. J. 
Lindemann & Hoverson Co. here. 

The L & H organization, a pioneer 
manufacturer of ranges, introduced 
refrigerator and home freezer lines 
late last year. 

Scott resigned as director of sales 


(Concluded on Page 4, Column 3) 


Output Slows 
As Coal Crisis 
Hits Industry 


DETROIT, Feb. 23—Failure of the 
members of the United Mine Workers 
to return to mining coal is slowing 
down the nation’s production ma- 
chine in an almost imperceptible 
manner—but a warning was sounded 
that if the mines aren’t in operation 
by March 1 the national economy 
“would all be tied up in knots.” 

Manufacturers of refrigeration and 
appliance products for the most part 
have coal stocks that may last a 
couple of weeks. But they are faced 
with the problem of getting their fuel 
piles replenished, and they are fear- 
ful that suppliers of components may 
“go down” at any time. 

C. R. Pritchard, manager of mar- 
keting for the appliance and mer- 


(Concluded on Page 21, Column 3) 


Corrected Carrier Prices 


Room Cooler $299.50; 
30-Ft. Freezer $769.50 


Two of the prices of 1950 Carrier 
Corp. products published in the Feb. 
13 issue of AIR CONDITIONING & RE- 
FRIGERATION NEWS were _ incorrect, 
Carrier Corp. officials have advised. 

The 1950 model %4-hp. window-type 
room air conditioner price was in- 
correctly listed at $229.50. 

The correct price of the 1950 44-hp. 
Carrier window room air conditioner 
is $299.50. 

Price of the 30-cu. ft. home and 
farm freezer was incorrectly listed 
at $699.50. 

The correct price of the 1950 
Carrier 30-cu. ft. home and farm 
freezer is $769.50. 


quent. ASA approval 
printed copies of the revised code 


Safety Group Set 
To Weigh 9th Draft 
Of ASA B9 Code 


NEW YORK CITY—The American 
Standard Safety Code for Mechanical 
Refrigeration—ASA B9_ Sectional 
Committee, met Feb. 16 and 17 at 
the American Standards Association 


offices here to give preliminary final - 


consideration to the draft of the re- 
vision of the B9 safety code of 
mechanical refrigeration. 

A ninth draft of revision will be 
mailed out shortly to members of tHe 
Sectional Committee for final letter 
ballot. 

A tentative schedule has been set 
up which provides that if the coming 
letter ballot is approved and subse- 
is obtained, 


should be available sometime in June. 

The B9 code has been under con- 
tinuous revision by several  sub- 
committees for the last two-and-one- 


', half years and it was felt by all 


present at the meeting that the re- 
vision work has resulted in provisions 
which will be acceptable to all mem- 


(Concluded on Page 4, Column 5) 


E.D.Halsey Becomes Head 
Of Universal Cooler Sales 


MARION, Ohio—E. D. Halsey has 
been appointed director of sales of 
the Universal Cooler Div. of Newport 
Steel Corp., manufacturer of refrig- 
eration condensing units, it was an- 
nounced last week. 

Halsey succeeds Johnston P. Scott, 
who resigned to become manager of 
the Refrigerator & Freezer Div. of 
A. J. Lindemann & Hoverson Co., 
Milwaukee. 

Halsey has been with the Universal 


(Concluded on Page 21, Column 3) 


| May Come Soon, 
Congress Hints 


House Hears Testimony of 
Industry; Senate May 
Give Favorable Report 


WASHINGTON, D. C.—The House 
of Representatives ways and means 
committee has now heard the repre- 
sentations of industry officials for the 


’ repeal of excise taxes on appliances 


and mechanical refrigeration and air 
conditioning equipment. It seems to 
have been favorably impressed. 

In addition, Senator Walter George, 
chairman of the Senate finance com- 
mittee, has indicated his endorsement 
of the complete repeal stand of the 
National Committee for Repeal of 
Wartime Excise Taxes. 

He declared that if the House 
committee did not decide on complete 
repeal, the Senate committee very 
probably would vote for it. He as- 


At the end of this story is a letter to 
Congress from W. G. Peirce, Jr., chairman of 
the Appliance Div. of the National Associa- 
tion of Electrical Distributors. It can supply 
ideas for those in the industry who wish 
to join the fight on excise taxes by writing 
their Congressmen or Senators. 


serted that it would be impossible to 
intelligently make selective cuts in 
excises as proposed by President 
Truman and Secretary of the Treas- 
ury John Snyder. 

So now is apparently the time for 
repeal proponents to strike by letting 
their Congressmen hear their position 
in the matter. 

As one of the officials of the Na- 


(Concluded on Back Page, Column 2) 


Remington Reduces 
Room Cooler Prices 


CORTLAND, N. Y.— Across-the- 
board price reductions, ranging from 
$65 to $140 on the four models which 
form the backbone of its line of 
single room air conditioners, have 
just been announced by E. A. Bonne- 
ville, general sales manager, Reming- 
ton Air Conditioning Div. of Rem- 
ington Corp. 

Effective at once, the new national 
suggested list prices for Remington's 


(Concluded on Page 4, Column 1) 


Attention, All Dealers: 
You Can Lose Money by Default 


T WO bottlenecks presently are squeezing the frozen foods business 
and sales of home, farm, and commercial freezers. The vast expan- 
sion predicied by so many market analysts for these twin commercial 
phenomena is being throttled and choked, despite amazing consumer 
acceptance, by these thwarting bottlenecks: 

(1) Inadequate facilities for frozen foods transportation ( refriger- 
ated trucks and railroad cars which can hold sub-zero temperatures ). 

(2) Insufficient low-temperature storage and display space in our 
nation’s retail food stores and meal dispensaries (restaurants, clubs, 
dinettes, lunch-rooms, and even the “greasy spoons’). 

Bottleneck No. 1 shouldn’t be ignored. We'll treat it at a later date. 
Bottleneck No. 2, the more pressing problem, is something which sub- 
scribers to Arr CoNnpITIONING & REFRIGERATION NEws can eliminate, all 
by themselves, if they'll pick up the gauntlet. They can do something 


about it! 


Although it’s estimated that more than 90,000 independent grocers, 
chain stores, and supermarkets have installed commercial freezers in the 
past few years, the need and the demand at the consumer level for such 
equipment far outruns the actual supply as of now. Some say it should 


be quadrupled in 1950. 


Food-purveyors and food-retailers are laggards in this respect. They 
don’t seem to be aware (maybe it’s OUR fault) that Frozen Foods have 


- become a Big Business. Take frozen orange juice, which zoomed from 


a piddling 100,000 gallons in 1946 to more than 10 million gallons in 
1949. Already orange juice is the No. 1 seller among frozen foods. Last 
year it accounted for 35% of all frozen food sales, and in 1950 could 
amount to 45% of the total market. Yet, not one in 10 retail food outlets 
now have low-temp cases to store and merchandise frozen juices. 

Even progressive grocery stores which have purchased sub-zero 
equipment are, in the main, lax in their duty toward their best customers. 
Most of them should have three or four times as much low-temperature 


storage and display space as they now devote to the merchandising of 


frozen foods. 


Why don’t they install it? They haven't been sold. The need and 
demand for fresh-frozen foods on the part of their best customers they 
ignore. They've been too busy to be bothered, in the main. Too few of 
them have been awakened and aroused to the immense profit possibilities 
inherent in the burgeoning frozen foods business. 

It's up to us to make them see the light. 

Frozen foods retailing is an exploding specialty business. It's made 
to order for specialty salesmen of specialty products. That’s where you 
come in, Mr. Subscriber to Am Conprtioninc & REFRIGERATION NEws. 
Possibly you sell both commercial refrigeration and home appliances. 
Hundreds of the Big Dealers who subscribed to the News do sell both. 
If YOU don’t, maybe you should, and we'll tell you why. 

In hopping on the frozen foods bandwagon, pressure on one line will 
abet the other. Before home freezers can pass the million-units-a-year 
watermark, at least a quarter of a million food retailers must be able to 
serve these owners and potential buyers of home freezers. 

Get the point? Home freezer sales will accelerate after you Big 
Dealers sell more commercial low-temp cases. Contrariwise, until you 
sell more commercial frozen foods equipment, you won’t make the money 
you should from the potential home freezer market. 

Likewise, commercial refrigeration dealers can cash in on the enor- 
mous potential of the home freezer business if they set up a special 
department to develop the sale of this consumer item. Together with 
frozen food distributors and their grocer customers they can make a real 
effort to (1) cooperate in the promotion of frozen foods; (2) push the 
sale (and financing, if necessary) of frozen food display equipment; and 
(3) promote home freezer sales to the distributors’ and grocers’ best 


customers for frozen foods. 


(Concluded on Page 10) 
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Senate Finance Committee 
To Hear Salesmen’s Plea 


For Social Security Bill 


NEW YORK CITY—The National 
Council of Salesmen’s Organizations 
will get its chance on March 10 to 
testify before the Senate Finance 
committee in favor of a bill which 
would bring salesmen within the 
scope of the Social Security Act, 
Benjamin Shapiro, chairman of the 
legislative action committee of that 
group, reported recently. 

Shapiro expressed concern over the 
fate of the bill, however, after dis- 
covering that the committee is being 
deluged with requests from other 
sales organizations, employers, and 
sales agents from all over the country 
that they be allowed to testify 
against the bill. 

The bill was passed by the House 
of Representatives 333 to 14 last 
August after five months of hearings 
in the ways and means committee. 
It was then passed on to the Senate 
finance committee where it now rests. 

Intent of the bill is to restore the 


more liberal interpretation of the 
word “employe” made by the Su- 
preme Court but which was nullified 
two years ago by the Gearhardt 
amendment. If passed, the bill would 
bring many persons who are now 
considered to be self-employed or 
independent contractors—including 
salesmen—under the provisions of 
the Social Security Act. 


Monitor Plan Submitted for 
Stockholders’ Approval 


NEW YORK CITY—Stockholders 
of Monitor Equipment Corp. are being 
called to a meeting on March 6 to 
vote on a company proposed plan in- 
volving an internal reorganization of 
the business, it was announced here 
recently. 

Two-thirds vote of the stockholders 
is required before the plan can be 
accepted. The present plan is an 
amended version of the original pro- 
posal. It has been approved by the 
creditors’ committee. 

Hearing on the confirmation is 
scheduled for March 30 _ before 
Referee John E. Joyce. 


Super Salesman No. 1 


Denver Dealer Wins Gas Appliance Mfr. Assn. 
Sales Contest-- His Second National Award 


DENVER —A new Buick sedan, 
two $1,000 government bonds, and 
a variety of supplementary prizes 
poured in on D. A. Bell, Denver 
appliance dealer recently. 

The occasion was the appliance 
dealer’s winning of the national mer- 
chandising contest conducted by the 
American Gas Appliance Manufac- 
turer’s Association during 1949. In 
addition to selling the top volume 
of refrigerators, ranges, automatic 
water heaters, and heating equip- 
ment for the region during the year, 
Bell’s final sales were the nation’s 
leaders on a population basis, and 
brought him the nod as the indus- 
try’s “super salesman.” It was the 
second time Bell has topped a na- 
tional contest. 

Bell operates two showrooms in 
the Denver area, one in South Denver 
near an older-home residential dis- 
trict, and a newer showroom on 
South Santa Fe drive southwest of 


the city, and adjacent to rapidly- 
developing suburban housing areas. 

Most remarkable feature is that 
one showroom carries the complete 
General Electric line (as well as 
Servel) while another is franchised 
with Hotpoint appliances. 

Equally remarkable is the fact 
that the nation-leading dealer sold 
his outstanding volume without the 
use of crews of outside specialty 
salesmen. Instead, he has located 
each showroom near shopping cen- 
ters, with plenty of convenient park- 
ing, and depends on an _ intensive 
newspaper advertising program. 

Each showroom includes complete 
model kitchens, operating model 
laundries, and “live” individual ap- 
pliances. Evening hours likewise ap- 
peal to shopping husbands and wives, 
buying groceries in nearby super- 
markets at each location, who can 
visit in pairs to look over appli- 


ances on display. 
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SUPERMETIC 


» Here’s a compressor that rates first choice with refrigeration men because it delivers lasting efficiency 
TT ea stays “‘on the job” when it’s needed most. 
Supermetic’s superior design and rugged construction assure protection to you and your cus- 
tomers against premature compressor failures . . . insure top performance for your fixtures. 
This new hermetically sealed line of electric refrigeration units has proved so outstanding . . . so 
trouble-free that Servel now offers you the added advantage of a Five-Year Protection Plan. This 


sensational plan is available with all hermetic models of 4, 4, 4% and %4 H.P. sizes. 


Supermetic’s sealed-in power unit (motor-compressor) requires no manual oiling. Moving parts 
function smoothly and quietly in a constant bath of “‘force-fed” oil. High efficiency is maintained 
by elimination of oil agitation and crankcase foaming. Supermetic needs no belts, seals or pulleys. 


High torque motors are refrigerant-cooled. 


Remember, Supermetics are lightweight, compactly designed to fit right into any fixture. They 


also save valuable floor space. 


For all the facts, mail the coupon. Ask for the address of your nearest Servel sales and service 


parts depot. 


> 
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, Servel, Inc. 


Evansville 20, Ind. 


Name (personal) 


Electric Refrigeration Division, Dept. A-2 


er 
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Freezers, Frozen Foods 
To Share Spotlight at 
San Diego ‘Spring Fair’ 


SAN DIEGO, Calif.—A “Spring 
Fair” devoted exclusively to frozen 
foods, home and farm freezers ye. 
frigerators, food packaging mate: ials, 
and allied refrigeration equip» ent 
will be held in Balboa Park ere 
from April 27 through 30. 

The “Fair,” the first event © its 
kind here since before the wa __ js 
being sponsored and managed b: the 
Bureau of Radio & Electrical A _ jj. 
ances of San Diego County. 

According to J. Clark Chambe: in, 
secretary-manager of the burea: and 
show chairman, the fair is pl: neq 
as a “logical and effective” s) sti. 
tute for the bureau’s spring pr no- 


tions stressing refrigeration «nq 
home freezers (such as clinics i: igh 
schools). 


These, he said, have been c:. ‘ied 
on for the past three years at on- 
siderable expense to all conc: neq 
to reach a total attendance mea: req 
only in the very low thousand 

In keeping with this idea, no . her 
exhibits than those mentioned wil! 
be accepted for the fair, Cha). »er- 
lain stated. 

Exhibits may be entered by m :nu- 
facturers, distributors, or excl: sive 
representatives of all makes 0; re- 
frigerators, home and farm freezers, 
or other refrigeration equipment; 
frozen food manufacturers, distribu- 
tors, or other representatives except 
retailers; processors of meat products 
such as packers, locker plants, etc.; 
and manufacturers or distributors of 
packaging materials or other equip- 
ment having some connection with 
the frozen foods or refrigeration 
industries. 

Exhibits will be set up in the Elec- 
trical building at Balboa Park, an 
over-all structure which consists of 
several interconnected exhibit build- 
ings. Exhibit hours will be from 
1 p.m. to 10:30 p.m. daily. Admis- 
sion is free to the public. 

One complete hall in the Electric 
building will be used for theater type 
seating where visitors may watch 
stage demonstrations of frozen food 
or freezer technique as guided by 
home economists. 

It is the plan of the show commit- 
tee to regulate these stage demon- 
strations both as to length and fre- 
quency to make sure that all visitors 
have ample time to inspect the 
exhibits. Tentatively, two such dem- 
onstrations are planned for each 
afternoon and evening. 

It is the definite intention of the 
show management to alternate ex- 
hibits of refrigerators and home 
freezers with the various types of 
frozen food or allied industries ex- 
hibits, Chamberlain noted. 

Active demonstrations of some 
type, using home economists and 
demonstrators, in the booths is highly 
recommended by the show committee. 

Chamberlain pointed out that 4 
large attendance is expected inas- 
much as the bureau’s fall shows have 
drawn as high as 165,000 people and 
similar pre-war exhibitions attracted 
some 75,000 persons. 


‘Elmer’ Hogs Attention, 
Freezes Traffic 


With Freezer 


HOUSTON, Tex. — “Elmer,” the 
frozen pig, is proving to be one of 
the greatest crowd stoppers ever 
used in a Sears freezer promotion, 
testifies E. L. Bell, manager of the 
refrigerator and freezer department 
of the Sears Roebuck & Co. S. Main 
St. store here. 

The sight of “Elmer” peering out 
of a 20-cu. ft. Coldspot freezer 
enough to startle any passerby) into 
taking a second look. He is @! 
spruced up with a scarlet ribbor 
around his neck, sun glasses, ané 
corn cob pipe sticking out o the 
corner of his mouth. 

Charles Green, merchandising 13 
ager for Sears in Houston, state: that 
“Elmer” will appear in the He isto" 
Fat Stock Show later this mor h * 
a feature attraction in the ea 
booth. 
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_ “Meter Profit Plan’ 


Commercial Refrigeration Dealer Tries It In Erie 


ERI", Pa.—The Arthur L. Stone 
Co., 306 E. 11th St., McCray com- 
merci refrigeration dealer, recently 
offere’ a@ meter payment plan in a 
half-p: ge newspaper advertisement 
to att act business from local mer- 
chants and institutions. 

To participate in the “Arthur L. 
stone Meter Profit Fian,’”’ readers 
were ; iven five steps to take: 

“1, “Telephone 2-4979 and request 
one of our salesmen to call on you. 
Showr: om located at 306 E. 11th St. 

“9 “elect the type of equipment 
you nc 2d. 

“3 Sign order and contract to pay 
a certiin number of quarters per 
day, depending on type of equipment 
urche sed. 

“4. “Your equipment delivered and 
installcd immediately. 

“5, After your contract is paid up, 
we remove the meter and give you 
a ‘Paid in Full’ receipt.” 

The promotion was slanted at 
hotels, delicatessens, produce depart- 
ments, meat markets, self-service 
markets, grocery stores, taverns, 
restaurants, and dairy bars. 

The advertisement urged mer- 
chants to learn all the facts about 
buying the modern refrigeration 
equipment, including spoilage and 
trimmings, labor costs, no service 
charges for two years, and interest, 
installation, freight, cartage all in- 
cluded. 

Advertising copy asked: 

“Mr. Merchant: What does your 
store lose daily on impulse buying? 

“Mr. Merchant: Have you added 


7 Tips for Air Conditioning 
Engineer on Designing for 
Satisfactory Operation 


CHICAGO—Drawing on his many 
years of experience as a Chicago con- 
sulting engineer, Samuel R. Lewis 
recently presented “10 command- 
ments” for satisfactory operation of 
mechanical equipment in buildings 
and consequent peace of mind for the 
air conditioning engineer. 

Speaking at the Feb.13 meeting of 
the Illinois chapter, American Society 
of Heating and Ventilating Engineers, 
Lewis stressed the importance of get- 
ting water out of blast coils in order 
to prevent freeze-ups. 

Where water is used in coils han- 
dling outstide air, he recommends the 
use of a circulating pump and higher 
water temperatures than would or- 
dinarily be used for direct radiation. 

Highlights of other recommenda- 
tions: ; 


For heating use low pressure 


steam as it is virtually impossible to- 


properly vent air out of a 50 p.s.i. 
system. 

A comfort air conditioning job 
must be provided with adequate 
means for exhausting outside air 
taken into the system. 

Do not use fixed goosenecks for 
ventilators, 

Demand adequate space, with clear- 
ances, for apparatus. 

Be doubly sure that access open- 
ings in fan rooms, ducts, and cen- 
trifugal fans are adequate. 

Keep in mind the fuel situation and 
provide flexible fuel storage and 
chimney facilities (allowing for 
future coal storage). 

Other speakers at the meeting 
were Irving E. Brooke and Norman 
E. Bueter, both Chicago consulting 
engineers. Chapter members were 
siven some of the highlights of their 
experiences. 
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New ...4 fast, easy way 


to oil compressors 
——s - 


Eo 5475 


Delivered . 
in U.S.A. 

casignes to save you time in lubricating 

;.. Pres ors, this oil pump will more than pay 

i tse in one day's use. Furnished with 

9 speci! one-galion can, refill and breather 

“OP (Punp is removable). Pump eliminates 

‘pillage and reduces moisture possibilities. 

Order «ne today! 


Send check or money order to . . . 


REFRI: VERATION SPECIALTIES CO. 


Spt. 'O—Box 43 © Roosevelt, New York 


your costs for service on refrigera- 
tion for two years?” 

Copy continued: “Yes . .. Arthur 
L. Stone Co. Meter Profit Plan now 
makes it possible for you to install 
immediately any style or model com- 
mercial refrigeration equipment you 
may need by paying only a few quar- 
ters a day. Why not let us help you? 


‘Full supermarket layouts and plan- 


ning . 
. . We are specialists. 
“You pay for your equipment out 
of your daily profits.” 


. . modernize your store now 


Nashville Appliance Distributor Announces 
‘Closed Showroom’ Policy for Dealers Only 


NASHVILLE, Tenn.—A_ “closed 
showroom” policy, whereby only 
established dealers are allowed ad- 
mittance, has been established by the 
J. L. Perry Co. here, appliance dis- 
tributor. 

J. L. Perry, Jr., vice president of 
the firm, explained the company’s 
poli¢y in a memorandum to dealers 
just before the policy went into 
effect. The memorandum read: 

“Effective Jan. 9, 1950, our show- 
room or display floor will be open 


5 Weber Deulon Join Mfr. In Cooperative 
Advertising Campaign to Michigan Grocery Trade 


DETROIT—A year-long advertis- 
ing campaign in a regional grocers’ 
trade paper has been launched co- 
operatively by Weber Showcase & 
Fixture Co. Inc. and five of its 
dealers serving the Michigan terri- 
tory. 

The initial advertisement, printed 
last week, featured the Weber Twin- 
dex open, self-service, frozen food 
case along with a prominent listing 
of the five dealers’ names, addresses, 
as well as their business telephone 


IT’S EASY TO REMOVE THE CAGE 


numbers. 

The campaign will include 26 con- 
secutive insertions in the paper, the 
Grocers’ Spotlight, which appears 
every two weeks. 

The participating dealers are the 
Jentzen-Miller Co. of Hazel Park, 
Mich.; Frost-Pack Distributing Co., 
Grand Rapids, Mich.; Saginaw York 
Refrigeration Co., Saginaw, Mich.; 
Modern Appliance Co., Ann Arbor, 
Mich.; and the Toledo Merchandise 
Co., Toledo, Ohio. 


only to established retail dealers. We 
will not admit any retail customers 
whether or not they are accompanied 
by a dealer or dealer’s salesman. 


“We also will not permit sales to 
non-stocking dealers in any particu- 
lar line of merchandise. 

“In other words, appliance dealers 
will not be sold furniture or floor 
coverings, and floor covering or furni- 
ture dealers will not be sold major 
appliances, unless they normally 
carry these lines and buy from us. 


“. . . The above steps are being 
taken since we feel that our primary 
function is to. service our regular 
dealers in a particular line of mer- 
chandise, and we believe that you as 
a regular dealer in a particular line 
of merchandise are entitled to the 
additional protection that will result 
from such a policy. 

“This policy is for your benefit, and 
we feel sure that you will approve 
of our adopting it. We feel that this 
policy will protect you as a regular 
and stocking dealer from having your 
retail customers sold through unau- 
thorized sources. 

“We are doing this to prevent any 
bootlegging of merchandise from our 
own establishment to the retail cus- 
tomer.” 


Air Comfort Corp. Drops 
Wholesaling Activities 


CHICAGO—The wholesale activi- 
ties of Air Comfort Corp. will hence- 
forth be handled through a new or- 
ganization, Temperature Equipment 
Co., according to H. E. Wheeler, 
president, Air Comfort Corp. 

Temperature Equipment Co. will 
distribute, in the Chicago area, the 
air conditioning products of Carrier 
Corp. previously handled through Air 
Comfort Corp. ; 

It will also act as regional dis- 
tributor for the domestic heating 
products of York-Shipley Corp., the 
industrial oil burners of Cleaver- 
Brooks Corp., air filters manufac- 


_ tured by Wilson & Co., and window 


ventilators made by Airgard Corp. 

Air Comfort Corp. will continue to 
contract for the installation of Car- 
rier air conditioning equipment in 
this area, and will carry on its retail 
activities. 

The sales activities of the Tempera- 
ture Equipment Co. will be under 
the direction of Roy Heier, vice 
president. 


Nittel Named Agent for Hirsh 


CHICAGO—The S. A. Hirsh Mfg. 
Co., manufacturer of Hirsh shelving 
and uprights, has announced the ap- 
pointment of Frank W. Nittel as east 
central sales representative. 


L_ 1. POWER ELEMENT 


maximum life. 


— 4. INTERNAL PARTS 


~ 5. EASY TO SERVICE 


Piya se — 
Designers and Manufacturers 
of Thermostatic Expansion 
Valves; Evaporator Pressure 
Regulators; Solenoid Valves; ¥ 
Float Valves; Float Switches. ty, 


SEE YOUR ALCO WHOLESALER 


“T” SERIES 
HERMO 
VALVES 


Simple "Come-Apart” Construction 


Automatic-hydrogen welded for 


2. MINIMUM MOVING PARTS 


Assures fast valve action. 


3. AVOIDS COSTLY VALVE CHANGES 
Capacity can be varied by changing the 
cage. No separate pins or seats. 


Corrosion resistant, brass and stainless steel. 


Valves can be cleaned and parts replaced 
without breaking line connections. 


ALCO has Refrigeration under Control 


" ALCO VALVE CO. 


53 KINGSLAND AVE. + ST. LOUIS 5, MO. 


4139 
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Remington Prices -- 


(Concluded from Page 1, Column 5) 
key air-cooled models are: 
Old New 
Price Price 
%-hp. Model 6 


window unit ...... $374.50 $304.50 
%4-hp. Model 8 

window unit ...... 439.50 374.50 
1%4-hp. Model 10 

CORSE ice iccicdsc 759.50 619.50 
1%-hp. Model 12 

ee ree 895.00 799.50 

The hermetic compressor assem- 


blies used in models 6, 8, and 10 
carry a five-year warranty, the cost 
of which is included in the new 
prices. Additionally, wholesale dis- 
counts have been lengthened in order 
to facilitate the marketing of Rem- 
ington air conditioners through dis- 
tributor to dealer channels in those 
trading areas where this appears to 
be the preferred approach to the 
market. 

“Having just returned from three 
months of almost continuous travel- 
ing throughout most of the country 
east of the Rockies, including attend- 
ance at Atlantic City, Chicago, and 
Dallas shows, it is obvious that in- 
terest in room air conditioners at all 
levels, distributor, dealer, and con- 
sumer, has reached a new high,” 
Bonneville stated, adding: 

“While there is no doubt but what 
the record-breaking summer of 1949 
in the northern and eastern states is 
at least partly responsible for this 
feeling in those localities, it is signifi- 
cant that the same optimism prevails 
in those sections where last summer’s 
temperatures were below normal as, 
for example, Texas.” 


Servel Plans To Push Gas Air Conditioner, 


Water Heater, Trims Refrigerator Price 


NEW YORK CITY—To meet the 
need of utilities for a nationally- 
known name behind a complete line 
of gas appliances, Servel will aggres- 
sively sell, advertise, and greatly 
widen distribution for its ‘All-Year” 
air conditioner and its water heater, 
W. Paul Jones, president of Servel, 
Inc., told the New York Society of 
Security Analysts at a recent meet- 
ing at the society’s headquarters here. 

Announcing a new price schedule, 
for Servel appliances, Jones said that 
for the first time the gas refrigerator 
is more competitively priced with 
most electric units. This is being 
accomplished, in spite of higher pro- 
duction costs involved, through inter- 
nal savings, he declared. 

Large downtown appliance and de- 
partment stores especially will be 
utilized, as their promotion efforts 
help to establish the gas refriger- 
ators in the public mind, thus bene- 
fitting utility distributors and dealers 
as well, Jones said. 

To attract dealers, Servel is putting 
suggested list prices on its refriger- 
ator line. In the past, prices were 
established pretty much on a local 
basis. 

Jones also was quoted as saying 
at the meeting that Servel dealers 
will get a standard discount of 30%, 
which is said to be considerably 
higher than the dealer discount 
schedule in previous years. 

“Our potential in the refrigeration 
business alone is terrific,’’ he said, 
pointing out that 3,266,000 gas refrig- 
erators have been sold since 1926, 


but that there are now 22,900,000 gas 
users in the country. 

“Because many gas companies 
service our refrigerators, the replace- 
ment market is nearly automatic,” 
Jones continued. 

“The gas companies, of course, 
have a logical self-interest in going 
all-out for the gas refrigerator. Ac- 
cording to an American Gas Asso- 
ciation study, the gas utility loses 
money if it serves a customer for one 
appliance, gets slightly into the profit 
column on the second, and shows a 
substantial profit with the third. 

“Combination electric and gas com-. 
panies also are finding the refriger- 
ator and air conditioner worth push- 
ing because they help to iron out 
seasonal peaks. Usually gas con- 
sumption is at its lowest point in 
summer, while electric current gen- 
erally carries its peak load. There- 
fore, by staggering the load, these 
appliances help balance the situation. 

“Since the war many utilities, be- 
cause of the prodigious demand for 
gas, have been hard-pressed to serv- 
ice present users, much less promote 
additional uses. This situation is now 
reversing itself. Even as late as 1949 
the Servel All-Year air conditioner 
could not be sold at all in areas 
serving 60% of the nation’s gas 
meters because of restrictions on the 
use of gas for home heating. 

“But with every passing month, in 
market after market, as gas supply 
and demand come into balance, utili- 
ties will have a real incentive for 
aggressively pushing our line.” 


da 
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Lie 


Where extra condenser capacity is 
* required in an existing system. 


6 For combination air-and-water cooled sys- 
* tems in an existing water cooled system. 


2 Where there is no water at all. 
Where water is too expensive. 


4. Where there is a sewage problem. 


UseWATER! 


Use 


UNICON 


SELF-CONTAINED, REMOTE TYPE 
AIR-COOLED CONDENSER 


When to Use the UNICON... 


a To eliminate hot compressor rooms. 


\f 


~ 
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Send for Bulletin No. U-177 


KRAMER TRENTON CO. 
Trenton 5, N. 


. RAMER 


SIX SIZES 
FROM % TO 54% TONS 


THERMOBANK - COOLMASTER -RADIAL UNITS 
PANEL UNITS - CUBERS - FINNED COILS- 


BARE TUBE COILS-HEAT INTERCHANGERS 
CONDENSERS Air Cooled, Water Cooled, Evaporative 
WATER COOLING EVAPORATORS 

BLAST COOLING COILS-BLAST HEATING COILS. 


» 
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Moves to L & H 


Scott Heads Division - - 


(Concluded from Page 1, Column 2) 


for Universal Cooler Div. of Newport 
Steel Corp. to take the new position. 
He had been with the Universal 
Cooler Div. for seven years. Prior 
to that he had been associated with 
Victor Adding Machine Co., Bendix 
Home Appliances, Inc., and Nash- 
Kelvinator Corp. 


Florida Warned Against 
Air Cooling That Doesn't 
Return Water to Ground 


GAINESVILLE, Fla. — Extensive 
use of water for air conditioning, ex- 
cept where the water is returned to 
the ground, should be discouraged, 
N. C. Ebaugh told approximately 100 
air conditioning engineers at a con- 
ference at the University of Florida. 

Ebaugh, head of the university me- 
chanical engineering department, said 
Florida’s fresh water supply is one 
of the state’s greatest natural re- 
sources but that in some areas it is 
being overdrawn. 

He said Florida’s ground water 
supply comes from its copious rain- 
fall, and not from mountainous and 
plateau areas of states to the North. 


owe brah of Chat 


(Concluded from Page 1, Column 4) 


bers of the Sectional Committee, ang 
welcomed by the industry as a long 
step forward in establishing a re. 
vised safety code which is in step 
with modern safety practices. 

The revision work has been pa ticj. 
pated in by representatives of n xny-. 
facturers, contractors, installers ep. 
forcement or inspection author ties, 
fire underwriters, and user inte: sts. 

A seventh draft was recently sent 
to members of the Sectional Cor :nit- 
tee for comment and, as a resu! an 
eighth draft was formulated b: the 
Code Drafting Subcommittee ang 
made available for the sectional | om. 
mittee meeting recently held. [his 
resulted in the formulation o: the 
ninth draft revision which has -one 
out for letter ballot. 

The ASA B9 Safety Cod: on 
Mechanical Refrigeration is son. 
sored by the American Societ of 
Refrigerating Engineers under ules 
of safety code formulation of the 
American Standards Associ: ‘ion, 
Inec., and is adopted either in \ hole 
or in part by many municipa ities 
throughout the country. 


Contractor Case-- 


(Concluded from Page 1, Column 2) 
come out for repeal of the law if 
the Supreme Court should uphold its 
constitutionality. Declared the Wis- 
consin State Journal, in an editorial: 

“The Superior Court has upheld 
constitutionality of a state law that 


prohibits anyone but a _ licensed 
plumber from installing a_ water 
softener. 


“This ruling will—and should—be 
appealed to the Wisconsin Supreme 
court. 

“That court, too, may rule the law 
to be constitutional. 

“But, if it does, the 1951 legisla- 
ture should repeal the law. And it 
should look through the statutes for 
other equally silly laws that grant 
special and exclusive money-making 
franchises to other small groups of 


Barret Joins Hager-Fox 


LANSING, Mich. — Hager-Fox 
Heating and Refrigeration Co., has 
announced the addition of Guy Barret 
to the sales and engineering staff. 


When you start talking soda fountains to 
your customers, Everfrost offers you all the 
features that make your sale easier A 
complete line of fountain and luncheonette 
equipment designed in a modern stream- 
lined style that lets you put the touch of a 
custom job on every installation. Your cus- 
tomers will be pleased with the attractive 
appearance, the economical performance 
and the years of dependable service in 
every Everfrost installation. The low orig- 
inal investment cost will amaze every 


prospect. 


Write today for. full details on 
this profit making equipment 


FEATURES BRING 


re 


© Slide-out Compressors 
¢ All-dry Refrigeration 


® Self-contained Pump 
Operated Carbonator 


® Simplified Plumbing 
® Deep Drown Sinks 
® No Messy Water Bath 


DESIG?; 


amountain 9nd Lunch. 
it is design ee 
Other Units in a poor 
e 


intere 
finan 


yee J — “ee 
ie, : oe “ | 
— , 4 ; 
on —a— " us 
Sy fe a ron, 4 bes 
aa ‘irs illw 
>. 4 a r har 
es _ = ” 
xi ia Sa 4 j pe : T 
ae ek ae oo for 
er re ee —_ ; = thre 
Phy tay aes 3 pe cal ‘= 
Pee : is ea + he 
és: ~~ Lone usu 
> . a Cl 
pred win 
Sea J. P. SOOTT in | 
an aie envi 
ee 4 
Boas Po vehi 
oe at ti 
, eee ' 
inad 
a ni 
i Oem of tl 
a os “F 
Bia with 
sat Cler 
Sy qual 
a On 
way 
: Flo 
2» | \ i> on 
en (iy) \ie\ \ soug. 
Hate | | Reco 
PM 4 \ \ \ \ | used 
a , ml \ mem 
oe . \ wt wate 
- \ ee | £. | : cers, 
- | 4 secre 
7 : \ fi « . 3 4 « & MN 
ai \ Y in Omal 
ett . ma Ka 
# ee 2g sf 
es \ 5% it A benef 
ae yy { ill S 
‘a FP tte Cs 
a esi retail 
at en ZA — 
A oe a 
' 4 — ih 7 self-s 
‘i \ , a » wa P wil pointe 
iw 3 oy. . a ‘ THESE oi ‘ — a ; j i ; sy . “w 
a é porprorl a able t 
; <a > a Sr NE es you just 
soi bite 2 lai a ES added 
‘ g - a ves ieee want me 
‘ TO oo SAL 
— za Core o 
| ~ S25 — PR OF Ir 
ars a ee i a a. Co, n 
ee _— a ii 4 yi 
“i HN ae pe TS f a - RY pointy 
: Betas a SS fh mF aa a i 
i ; —— 7 eset Saat | 2 " presid 
ma , <a SF, 3s 3 a: was f 
Sie se tage .— 4 wh 4 1 o 7 
: eS —— 4 f Phd es \ 4 * * ng 
si See 7) } : Coca 
ae . 
i . : Ue 
. - Pe f 
= Mt iM 3 ee A ry me oe 3 “ . :. = e.. : ag 
. ie = ee Nd ae j 2 de , 
“A ’. . 4 Age Z 4 
E: 2 » is a p “ ’ s : ™ . “" “Sot - ’ 
* Bian C. By See /.- ' 
1 z a ee ae i Re ae ae 4 
—— a Verf; = 
| a \ J__ fi conan ot The 
-_ a flexibility ‘p.° ey 
~ . « . Perfect) Y- Eac find 
, _- line-y Y with Wide 
He SS eee ” frige 
) a“ app! 
S. Past 
: : fut SS py 
<y ee Pao = ee ee iipelg . if ‘ . je duet”! * = } y 
‘ — — eS x. anal o> ———. -—- = , = 
.: SE are ae eat ee) 
COR Pe = 
° LE : _—— and 
is «-= 7 Cond: 
; ee ANDERSON & WAGNER Int. = °F 
bx eae 
yo. ali: 
¥ | | co 
eae. Ax. 
~ ; , i e i; - * a ee ite c. cas a bs = : z . r - ry oF? <. ing 
‘ ; . . ‘ = =. re . & 4 7 a ee > ; 2 , 
' * a < (ihe aa - te tig ae cer 4 Bie ale 


—_— 


de-. 


Goodwill Nickels! 


‘Paying the Shot’ for Overtime Parkers 


‘Coldest Beer’ Slogan 
Attracts Thousands to 


Icemakers Not Haymakers! 


‘Golden Gloves’ Tournament. Sets Pace 


urn 4) 
ee, and m 
a. long ! S T With Iiwill Wishbone Cafe Yearly Fur Veskeubn Galen € aes fo 
¥. As:ures Space lurnover Without Illwi or Torkube Sales Campaign In Vayton 
ste ; 
. BOULDER, Colo.—Steady promo- , 
pa tici- EL‘\’OOD, Ind.— The problem of be omitted. The envelope is also for tion of the slogan “The coldest beer DAYTON — A sales stimulating days are required. However, if the 
manu. ysing available parking space to the your convenience in reimbursing our in the world” and backing it up with Yorkube Golden Gloves tournament prospect is a smaller user paying 
TS en. pest ¢ lvantage without incurring the Courtesy Fund if you so desire. extra refrigeration for draft beer, was begun here last week by York- only $1.50 per day, then it requires 
Or ties, Jwill of customers who overpark is “Meters speed turnover, thereby has annually attracted thousands of Dayton Refrigeration, Inc. It is part 1,086 days to purchase the ice maker. 
te: ests, nandl: d effectively here by appliance giving you a convenient place to tourists, college students, and other of a national sales campaign to in- If the prospect is undecided after 
ly sent and «her firms under a “courtesy park. By observing the parking limit, Visitors, to the Wishbone Cafe here. crease sales of Yorkube ice makers the call, the salesman leaves the 
or mnit- nickel parking meter plan. you help your neighbor and yourself. When he opened the cafe several during February and March. catalog and calls back later. 
ul an The plan, which has been in effect “Elwood appreciates your patron- years ago, S. L. Nichols, head of the The contest uses rules and names “About 45% of our ice makers are 
b) the form re than a year, is carried out age and invites you to come again.” firm, realized that it would “take that resemble a boxing bout. Each 0ld on the meter plan,” says Shanks. 
e and throug 2 the Elwood Chamber of Com- If the violator desires, he can put something different” to attract local gale is a “knockout.” The salesmen “We'll put one in for $125 down and 
il ‘ om. merce It works like this: the violation ticket in the envelope townspeople, students at the Uni- are tagged with names that make the $1.50 a day in the meter. We’ll also 
. This Wh. a police officer finds a car and mail it to the chamber’s Retail versity of Colorado nearby, and _ scorechart look like a night at Madi- 40 it for $125 down and $2 per day 
oi the parke. overtime in a meter space, Div. The chamber then turns the tourists. ; son Square Garden. There are in the meter or nothing down and 
S sone ne iss eS a Violation ticket in the envelope over to the police depart- After experimenting with many “judges,” “announcers,” and “re- $3 per day. With this type selling 
ysual tanner. In addition, he places ment, and this releases the violator Promotional ideas, he hit upon the  ferees.” and contest we just can’t fail to 
dé on a cou: esy nickel envelope under the from the $1 fine. fact that the average customer likes The contest is based on inter- better our quota.” 
oe winds! ield wiper and inserts a nickel Most violators reimburse the cour- iS beer as cold as possible during dealership rivalry. In the Red Trunk 
let” of in the meter. On the face of the  tesy nickel fund, according to John hot summer months, and developed pjvision, Toledo is pitted against D — 
r ules envelove is the following legend: F. Klumpp, manager of the chamber. _ the Slogan which is now a year-round Columbus, Mansfield against Canton, UePt. 0 Agriculture Issues 
of the “Patrolman No. found your In fact, he said, the original $10 feature. and Dayton against Louisville. Booklet C ing Marketi 
Cle ‘ion, yehicle. License No. .... overparked fund has been maintained by viola- To insure that the slogan had “We're certainly going to do better et Covering Marketing 
Vv hole at this meter at ... a.m. p.m. on.... tors’ nickels and donations, and has ™eaning, Nichols installed a Perlick than our quota,” says G. H. “One Methods fo - 
pa ities “Realizing that you may have been’ also paid for the envelopes. draft system, with which are com- poynd” Shanks. “We have one of the ods for Frozen Foods 
inadvertently detained, he has placed Both police and merchants feel that ined two Frigidaire refrigerating jest sales forces on automatic ice 
4 nickel in the meter for you from _ the plan is solving a difficult problem Units, instead of the usual one. makers in this part of the country. WASHINGTON, D. C.—Under the 
a fund supplied by the Retail Div. and also building much goodwill for At the rear of the cafe, there is Were going to beat the socks off ‘tle “Marketing Frozen Foods—Fa- 
{a of the Elwood Chamber of Commerce. Elwood among both local and out-of- % 12-ft. by 11-ft. walk-in refrigera- 7 juigvitie,” cilities and Methods,” the U. S. De- 
“Please present this envelope along town residents. Appliance firms ‘°F, equipped with a 2%-hp. unit To beat the quota, Shanks and his > artmant of Agriculture has pub- 
with your violation ticket to the City participating in the plan include Nd adequate to stock 21 metal kegs .) 0 on are using tried and true 8he4d 8 study of the kind of facilities 
mn &) af : a , li of beer. The cooler room is kept at . used for the handling of frozen foods. 
Clerk-Treasurer or to Police Head enny’s Appliance Store, Melvin H. sales techniques. Leading the heav 
law if quarters and the customary fine will Kohn, and Reynolds Electric Co. 34° by the unit, which, overnight, h ; i “4 il ec The 175-page book is the work of 
‘old its can pull the temperature of the beer PUNCH parade is direct mall w three men in the Marketing Facili- 
e Wis- — in the kegs down to 36-37°. personal follow-ups. ties Branch of the Production and 
itorial: Omaha Grocers Watch Michigan Baker Introduces Under the stainless steel draft unit On Sey ae Shanks — Marketing Administration. They are 
upheld at the bar is a smaller refrigerated US€ WHat he considers a prime sales- J. Stanford Larson, marketing spe- 
w that fF Florida Bid To Secure ‘Heat ’N Eat’ Bread, Rolls chamber which is kept at 32°, by agg se by ‘ yn cialist, and James A. Mixon and E. 
icensed means of a 1-hp. condensing unit, in- US€TS. en a Salesman Calis, he also Clinton Stokes, agricultural econo- 
water $22 Million RFC Loan DETROIT—“Heat 'N Eat” breaq CorPorated within the stainless steel a 4 roger ag E- ps ge mists. 
can housing. w ank form to in abou e The book takes up the processor’s 
1ld—be OMAHA, Neb.—A $22,000,000 loan = he onal oye Rg err a. 80% Thus, kegs of beer which are trans- User’s needs and cost. role in marketing frozen foods, trans- 
ipreme ht by Fl aoliie grocers iain (he pres 9 ‘he tek “ gery ce ferred swiftly from the cooler room Emphasizing the slogan, “Either portation facilities, warehouse facili- 
cuales Sas Gen. cad ae ee Fh atgran z B . pac to the draft-arm section, have little cubes or crushed at the turn of a_ ties, the wholesale distributor, de- 
he law used for rebuilding and modernizing have been introduced in Michigan by 7 Re epetmy SO oer ap Re, ao + oe i een = oh avery facilities and methods, retail 
hers’ food stores ie being Schafer’n Baheries here and the beer, tapped direct from the e prospec ow he can own a or facilities, institutional and industrial 
egisla- = 4 intently by Nebrask , ; keg, flows into the glasses at a tem- automatic ice maker for the price facilities, locker plants, and home 
And it watche Sai y rf pon Baie According to Schafer, the bread perature of between 32 and 34°. he is now paying for ice. For in- storage facilities. 
tes for yon — , me inasienaiadinas: Ghemenian and rolls can be kept in the refrig- During the summer months, in still stance, if the prospect is paying $2 In addition, it sets forth the 
grant reg S chau a pons age erator for weeks or the freezer inde- another refrigerated compartment, all a day for ice, the salesman shows authors’ conclusions as to efficient 
naking Pr om” - Sie teas ER deeemediaai finitely by the housewife. The bread peer glasses are iced down with flake how the machine can be bought for and inefficient facilities and handling 
ups of eo S- bakes in from 12 to 20 minutes and ice in a large basket beneath the that same two dollars in 740 days. methods, and raises problems for in- 
glia ee ae the rolls in seven to 10 minutes. bar. If the ice bill is $3, then only 498 vestigation. 
orl > = Se 
x benefits, Nebraska grocers might be f 
interested in such an effort. Such 2 ait 
er-Fox financing would enable Nebraska food , 
»., has retailers to add new reach-in refrig- 
Barret erated vending cases which are a | 4 
needed, especially for vegetables and 


staff. 


self-service meat departments, he 
pointed out. 

“We have many men in Nebraska 
able to operate big groceries but they 
just don’t have the capital,’’ Kavan 


added. 


Bohnen Is Vice President 
Of International Register 


CHICAGO—International Register 
Co., manufacturer of the Meter-Matic 
coin meter, has announced the ap- 
pointment of E. J. Bohnen as vice 
president in charge of sales. Bohnen 
was formerly sales manager. 

The company also announced that 
H. H. Rosenheim had been promoted 
to assistant sales manager. 


acid test of any product is 
rmance. That’s why you will 
Larkin products used so 
y for so many different re- 
ation and_ air-conditioning 
ations. Users know from 
xperience that they can count 
rkin for top performance— 
i, day out—year in, year out. 


“turers of the original Cross-Fin 
'Humi-Temp Units — Evaporative 
Sir Cooled Condensers — Air 
i -oning Units and Coils —Direct Ex- 

1 Water Coolers — Steel Vacuum 
‘oils — Heat Exchangers. 


WATCH: 3 OF THE NATION'S FOOD SUPPLY 


ee Ka Ki TO 


re 


senting tHe NEW P. H. “showman” Line 


DOUBLE DUTY 
“Grad-U-Matic” 
DISPLAY CASES 


THE 10 FOOT 


Designed to INCREASE SALES 


. BETTER DISPLAY... BETTER REFRIGERATION 


THRU BETTER VISION. . 


At last! A display case that's designed in every detail to 


help you increase sales! 


It's the new Puffer-Hubbard * Showman” Case. 


lifetime porcelain and stainless steel . 
streamlined to the nth degree to focus your customers’ 
attention on the products you have to selll 

It's the new case with maximum interior display areas! 
Triple Thermopane (non-fog) front os 
window! with dual fluorescent (no-shadow) lighting! Py’ 


finished in 


With full vision, 


And the 


REACH-IN CABINETS 
DAIRY-DELICATESSEN CASES 
PASS-THRU CABINETS 


Case will keep your & 
meats and dairy products in the most appeal- 


FOR FULL COLOR BROCHURE 
WRITE TODAY 


ing, saleable condition. 


Matic’ Air Conditioning! 
feature which practically eliminates shrinkage, spoilage 
. through effective control of Tem- 
perature, Humidity and Air Flow! 


Lad ” 
The Showman will also help you increase profits! 


£20, Through the increased efficiency of your clerks! 
upkeep and operating 
Through the longer life of the case itself! See it 


and discoloration . . 


No Through lower 


for yourself . 


It's equipped with ‘“Grad-U- 


FLORIST CABINETS 
SLO-DOUGH 
DRY BEVERAGE COOLERS: 


MODEL 
REMOTE 


(Also available in 
6’ and 8’ models) 


_ FEATURING © 


The exclusive Puffer-Hubbard 


costs! 


. Today! 


RETARDERS 


Beautiful. New. Molded —— 


Design. 


Tele Thermops i "Non 
Front Gh a are oy 


"Grad-U-Matic" Felnctsailla : 
Higeisity and ? kd Gerie, 
7 Maximum Display : 


Reinforced Steel Clad 
eat Exterton ee 


ain Display Sh 


Ss 
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Better Display of Refrigerated Wines In Store’s New Showcase 
Increases Wine Sales 350% In Spite of Generally Slowing Market 


Refrigerated wine display at Frederick Foss. 


GOLDEN, Colo. — Because he felt 
that eye-appealing, refrigerated dis- 
play of wine and champagnes was 
the best means of building up “‘buy- 
ing impulse” in the public, and de- 
signed a custom display refrigerator 
for the purpose, wine retailer 
Frederick Foss here enjoyed a 350% 
increase in sales during 1949 over 
1948. ; 

Foss operates the Golden communi- 
ty’s outstanding drugstore, an ultra- 
modern institution which includes a 
full-sized restaurant, and the largest 
package liquor store in the Denver 
suburban area. 

While Golden, 15 miles from 
Denver, has a year-round population 
of only 7,000, it is thronged with 
tourists each summer, and in addi- 
tion, supplies thousands of residents 
in small hamlets and resorts spread 
along the Rocky Mountain foothills. 


Thus, the store has spread into 
many lines and services, among which 


the package liquor store is one of 
the most important. 

Like many other wine retailers, 
Foss saw his sales drop seriously 
early in 1948; a situation which con- 
tinued except for temporary increases 
effected through suggestive selling 
programs, aggressive advertising, etc. 

Discouraged with slow turnover of 
many leading wines and champagnes, 
despite a stock of favorite labels, he 
began casting about for a “solution.” 

Studying reports on past sales, 
Foss noted that during each summer 
for the past three years, strongest 
sales were represented by calls for 
chilled wines. These had heretofore 
been kept in a walk-in refrigerator 
at the rear of the store, where there 
was, of course, little opportunity to 
display them effectively. 

Convinced that better display of 
refrigerated wines might lead to a 
sharp pickup in sales, Foss experi- 
mented with the design of various 
types of refrigerated display cases, 
finding none  ready-manufactured 
which fitted the purpose ideally. 

Eventually, he hit upon the idea 
of a stainless steel display case of 
the same height and general size of 


all-glass counter cases in the store, 
— * 


HERE’S WHY the SELB is SUPERIOR 
IT’S CORK INSULATED.... 


ribs 1) a ame eee er ee i LN ee ae 


"MORE DISPLAY « BETTER DISPLAY * MORE 
SHELF SPACE IN LESS FLOOR SPACE... 


1541 SALZMAN AVE. @ ST. 


high. Over 22 cubic feet capacity. 


SHELVES: 10'2"' x 42”, 13'2” x 42”, 


area 24” x 42”. 
DISPLAY GLASS: 38'2" x 38'2”’. 


DIMENSIONS: 48” long x 30” wide (23” at top) x 50” 


17” x 42”. Bottom 


Sie 


and took his specifications to a «om. 
mercial refrigeration manufacti rey, 
the Grauman Fixture Co., in Denver 

The result was a case which cap 
accommodate up to 20 cases 
popular wines, and show 40 bo tles 
of champagne. 


BUILT OF STAINLESS STE! L 
Twelve feet long, the refrige) iteg 


unit is built entirely of stair legs a 
steel, stands 4 ft. high, and has t ire» 
sliding glass doors at a 45° ang : at . : 
the upper front, through which +ys. - 
tomers can see the interior. o 
Two of the three sections are de. - 
voted entirely to chilled wines ang fy" 
beer. An 8-ft. wire shelf, chron um le 
plated, runs the full length of two Boy 
sections, well above the storage - reg, 94 
On the shelf quarts and magy ims ” 
of champagne from six fa) ous a 
wineries are displayed, tilted ai the bee 
proper angle, and with labels | 5 a he 
few inches below the glass, w iere re 
they can be easily read. C 
At the base of each bottle 3 a wn 
price card, which invites the ur. po 
chaser to serve himself if he de- Dec 
sires. Sparkling burgundy and « her Nov 
“demand” wines are included on this JJ pec 
shelf. 1948 


In the area below are all fav. rite 
varieties of wines in all brands g9 
that the Foss organization can 
swiftly deliver to the customer any 
label and any flavor when reque: ted. 

Refrigeration can be adjuste: to 
any level as desired, generally <ept 
around 35° by a %-hp., remote con- 
densing unit, which supplies uniform 
cold. Thermometers are distributed 
along the interior to indicate the 
temperature, another important sell- 
ing point stressed by Foss. 


FIXTURE IS ‘BRIGHT SPOT’ 


With cold-cathode lighting  sup- 
plied by concealed lamps, the fixture 
is a “bright spot” in the store in- 
terior, and pulls attention almost 
from the moment the customer enters 
the store, according to the Colorado 
retailer. 

As a result, “pickup sales’ of 


wines and champagnes jumped im- S. 
mediately, and hit the 350% mark of 
within two months after the box Ast 
was installed. E. 
“We find refrigerated wines are of 
requested all the year-round,” Foss tic 
said, “and that the refrigerated dis- 
play, because the customer can serve SE 
himself, is consistently selling many annu 
people whom we had never con- tion | 
sidered wine prospects.” ingto 
Despite the fact that he regularly Engi 
informs his customers that many of presi 
the wines shown are better served & Co 
at room temperature, Foss finds that M. ¢ 
the majority simply ‘want it cold.” Kaufi 
“I think the display itself is re- chine 
sponsible for building up a taste for An 
wines,” he smiled. ‘Nearly everyone turer: 
can remember a pleasant interlude was : 
with chilled wine in the past, and the 
obviously-refrigerated wines in the 
case stimulate a desire to try it Park 
again.” , 
Line 
Tree Takes On New Post a 
NEW YORY CITY — Russell T ae 
Tree has been appointed general castes 
manager of Mainco Air Conditioning tative 
and Refrigeration Corp. Sou 


FOR MAXIMUM 


CONSTRUCTION: Rustproofed, cold rolled, heavy gauge ‘ 


sheet steel, sparkling chrome trim, rubber gasketed seals 
throughout, no metal-to-metal contact prevents cold con- 
duction losses. Alumilite finish shelves. 


MECHANICAL: Cold cathode fluorescent illumination. 
Crystal clear, triple-paned, non-fogging sealed glass 
front. Complete with cooling coils and expansion valves. 


FINISH: Gleaming baked enamel, resistant to chipping, 
trimmed in glistening fluted chrome strips of heavy 
gauge. 


INSTALLATION: May be operated on '\% h. p. refrigeration 
unit installed at remote point or in adjoining counters. 


LOUIS 20, MO. 


EFFICIENCY . 
USE 


CHICAGO SEALS ANDEE " 
VALVE PLATES 
MS 
IN 
re gs Ay a 
aap oes Ppa q 


Only Chicago valve plates have » place 
able seats. Replacements for ov * 
compressor models. 


cwicaco 12g'tt 


332 S. HOYNE AVE. 
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=| So Sign up for Fedders 
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ste for An extended program of manufac- 

Great New 1950 Line! 


reryone turer-jobber-contractor relationships 
terlude was advanced for 1950. 

und the ; 
in the 

try it P Parker Sells Cutler-Hammer 


Line In Southeast States 


Post MILWAUKEE — Cutler-Hammer 
sell T Inc, has announced appointment of 
eneval Joe E. Parker, Atlanta, as south- 
Soutie eastern refrigeration sales represen- F 
tative. NIFTY FOR FIFTY 
Southeastern regional sales agent e PACKED WITH 


for Tecumseh Products Co., manufac- 

turer of domestic refrigerator com- NEW FEATURES AND EXTRA PROFITS FOR YOU! 

pressors, Parker will handle the com- 

plete line of Cutler-Hammer replace- 

ment controls. HINGED LIFTTOP. .. Makes replacement of filters easy. Cabinet is 
Offices of the new representative 

are located at 699 Spring St., N. W. 


¥ 


furniture-styled and all controls concealed. 


ARSE CRC eR ee eEy 
~ ‘ 


y4 UNIT HERMETICALLY SEALED... Completely welded . . . diminishes 


COCR Eee ere re errr Sere * 
‘ 


Serving THE REFRIGERATION service... keeps in the safe Freon-12 refrigerant... lubricated for hy ISS an 
Al MNS INDUSTRY Since 1919 life. Five-year Protection Plan. | = SS = Ze , 


Specify Acme 


3 QUIET OPERATION ... A triumph of Fecdders engineering, this unit 
For Top Performance 


operates at lowest noise level in history... seals out irritating street 


noises ... cools room silently and provides year ’round comfort. 
FREON SHELL AND TUBE CONDENSERS . . 


DRY-EX WATER CHILLERS 
HI-PEAK WATER COOLERS 
FR ON SHELL AND COIL CONDENSERS 
HE: EXCHANGERS OIL SEPARATORS 
IN \UCED DRAFT COOLING TOWERS* 


Climb on the Fedders Bandwagon! It’s the fastest growing 
line in the fastest growing field in the appliance industry! Sell Fed- A GREAT HAME SINCE 1806 


¥ y EVAPORATIVE CONDENSERS ders with full confidence that you are giving your customers more | QR iia) erie om 

eo: LIQUID RECEIVERS air-conditioning per dollar than they’d get buying any other unit... : Fedders-Quigan Corporation, Dept. AC-1, Buffalo 7, N. Y. : 

BL COLD INDUSTRIAL UNIT COOLERS regardless of price. Beautiful new units fit into the window, plug in : raga ert : sg send me ve information on the 1950 : 
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INSIDE DOPE 


by GEORGE F. TAUBENECK 


“ Mialinatit naan. <r anil 


(Concluded from Page 1, Column 1) 
And helps the common man. 


But, father, won’t there come a time 
When they run out of cash 

And we have left them not a dime 
When things will go to smash? 


My faith in you is shrinking, son, 
You nosey little brat, 
You do too damn much thinking, son, 


To be a bureaucrat. 


Lincoln’s Gettysburg 
Address Revised 


“One score and 16 years ago, our 
fathers brought forth upon this na- 
tion a new tax, conceived in despera- 
tion and dedicated to the proposition 
that all men are fair game. Now we 
are engaged in a great mass of cal- 
culations, testing whether that tax- 
payer or any taxpayer, so confused 
and so impoverished can long endure. 
We are met on Form 1040. We have 
come to dedicate a large portion of 
our income to a final resting place 
with those men who here spent their 
lives that they may spend our money. 
It is altogether anguish and torture 
that we should do this. But in the 
legal sense, we can’t evade, we can- 
not cheat, we cannot under-estimate 
this tax. The collectors, clever and 
sly, who computed here, have gone 
far beyond our poor power to add 
and subtract. Our creditors will little 


note nor long remember that we pay 
here, but the Bureau of Internal 
Revenue can never forget what we 
report here. It is for us taxpayers 
rather to be devoted here to the tax 
return which the government has 
thus far so nobly spent. It is rather 
for us to be dedicated to the great 
task remaining before us, that from 
these vanishing dollars we take in- 
creased devotion to the few remain- 
ing; that we here highly resolve 
that next year will not find us in a 
higher income bracket, that this tax- 
payer, underpaid, shall figure out 
more deductions, and that taxation 
of the people by the congress for the 
government shall not cause our sol- 
vency to perish.”—Western Bldg. 


Point Your Own Moral 


“Tom, you need a rest,’ avowed 
Mrs. Edison, spouse of the great in- 
ventor. “You simply must go off 
somewhere for a vacation.” 

“Where would you suggest that I 
go 5 ia 

Mrs. Thomas A. Edison thought 
for a few minutes. 

“T have it,” she solved. “Sit down 
in that chair and try to imagine 
where—in all the world—you’d most 
like to be and would enjoy yourself 
the most. Then go there tomorrow.” 

He did just what she told him to 
do. Next morning the man who de- 
fined genius as “2% inspiration and 
98% perspiration” went back to his 
laboratory. 

And that was before the day of 
excessively high taxes, too! 


Ad of the Week 


“If you can’t make both ends meat, 
make one fish.’’—-Augie’s Fish Mar- 
ket, Evansville (Ind.). 


Confusing Conferences 


One of the shortest chapters we 
have encountered in any book ap- 
pears in “The Office and Tomorrow’s 
Business,” written at least three de- 
cades ago by L. C. Walker, who was 
president of Shaw-Walker then, and 
published by Appleton-Century. Chap- 
ter XV of this book was entitled: 
“The Business Conference.’”’ The en- 
tire chapter was condensed into two 
brief paragraphs: 

“If a conference must be held, it 
should be kept clearly in mind that 
it is a device for considering, clear- 
ing, and adopting policies, never for 
carrying them out.” 

“What American business needs is 
more clearance and less conference.” 


Gosh! 


H. CC. L. Jackson, beloved 
columnist for the Detroit News and 
author of an hilarious Conjure House 
book, ‘‘Dogs, Cats and People,” blew 
his top in a recent piece for his 
paper. He exploded thusly: 


“Last evening when, on hushed 
feet, we hied us to the refrigerator, 
and opened the door, in search of 
some sort of succulent little snack 
to save us from the 10 p.m. starva- 
tion, what happened? Out sprang a 
pint of milk. We managed to catch 
it before it bashed on Mrs. Mama’s 


_ well washed floor, but the shock was 


so great that, having returned the 
dingbusted bottle to the refrigerator, 
we shut the door again, and went 
in the living room and sat down in 
our favorite chair, the appetite just 
plain scared out of us. But: 

“As we sat there, we rather 
mumpily considered several phases 
of that dratted game you might call 


© 


THE WORLD’S 


FINEST 


leading appliance manufacturers are l _ 
listed among Grand Rapids Brass cus- ’ 
tomers. Because in building the 


APPLIANCES 


HAVE 


such customer-attracting features as 
smart, modern designs, beautiful 
chrome-plated finishes, and locks with 
“Living Action” which assure easy 
dependable operation. 


GRAND RAPIDS BRASS 


will be glad to estimate your needs in = 
commercial, domestic refrigeration - 
hardware, stove hardware and name- 
plates for all kinds of appliances... 


HARDWARE 


that will give you and your customers 
assurance of satisfaction, outstanding 
quality and workmanship. 


Manufacturers of hardware for COMMERCIAL REFRIGERATORS, DOMESTIC 
REFRIGERATORS, GAS STOVES, WASHING MACHINES, ELECTRIC RANGES 


DIVISION OF CRAMPTON MANUFACTURING COMPANY 


products, in terms of quality and 
value, it is only natural that they 
select hardware for their 


that will continue to look like new and 
function perfectly through long years 
of service — hardware which will 


Ice Box Checkers. Obviously, the 
purpose of Ice Box Checkers is to 
try to jump two quarts of milk, a 
bottle of stuffed olives, a half pint 
of cream, a jar of mayonnaise, and 
get at the bottle of coke cowering 
back there in the King Row. If you 
can do it without breaking anything, 
you win. If you do break anything, 
believe us, you loose. Now: 

“There may be families in this 
world with wallets so rotund that 
they can afford refrigerators big 
enough so the game of Ice Box 
Checkers doesn’t have to be played 
by a mere male on larceny bent, but 
—We doubt it. 

“We remember a man who kept 
buying bigger and bigger refrigera- 
tors for his wife, but he dolorously 
told us that even though he had one 
large enough so he could stand in 
it—and he was six feet tall—and 
keep cool on a blistering summer day 
—he couldn’t, because his wife had 
it just as crammed full as the wee- 
bit one with which they started their 
married life. 

“Consequently, the average one- 
car, one-horse _ refrigerator-family 
has to keep on playing Ice Box 
Checkers. When you fill the lower 
section of the refrigerator with milk, 
cream, French dressing, maraschino 
cherries, ginger ale, and those mys- 
terious dishes—usually with a knob 
on top—which contain the leavings 
of recent family meals and are lurk- 
ing there before they reappear on the 
table under some other guise, and 
. . . When you have to jump over 
and past and around them to get 
at whatever tidbit you seek—and it 
always is at the back—there’s a 
checker problem even Einstein would 
flunk. 

“There are particular phases to 
this indoor pastime that are par- 
ticularly irksome to particular per- 
sons: Hap, for example, confesses 
that he howls a properly suppressed 
howl when he reaches to the rear of 
the refrigerator for a bottle of beer 
and scoops up, on his cuff, come of 
that currant jelly that quivered on 
last evening’s menu. Sam breaks out 
in resentment against modern effi- 
ciency each time he starts scooping 
for a bit of old cheese and finds he’s 
gotten himself a hunk of iron-hard 
butter. Pete silently explodes. One 
of the horrors of Ice Box Checkers 
is that, due to the fact: that it is 
played without the knowledge of the 


Lady of the House, no audible plaints — 


are possible. Pete silently atomizes 
when he exhumes a likely-looking 
dish only to find it partly filled with 
what once was creamed salmon. 

“As we considered these phases 
last evening, we were gracious 
enough to give thanks that, at least, 
this isn’t the worst season of the 
year in which to play Ice Box 
Checkers and that is: The Water- 
melon Season! 

“We know of nothing so truculently 
stabled in a refrigerator as a water- 
melon. Put one of those things in 
storage and right away it goes ber- 
serk. And worse than that! It even 
brings out the evil in the nature of 
the other things with which it is 
housed. Why, a little half-pint cream 
bottle, usually gentle and amiable, 
if cuddled against the curving side 
of a watermelon, becomes a menace! 
Oh, well, we spend too much time on 
this subject, we fear. 

“What the average man _ should 
have is a clear and comprehensive 
chart by which he could steer a 
moderately safe course between the 
Scylla of fresh eggs and_ the 


Charybdis of a piece of lemon pie ty 
that remote and restful haven where 
lurks the object he’s seeking. Onjy 

. No chart is possible. Because 
the obstacles keep changing their 
positions from day to day. Even from 
hour to hour! What yesterday wa, 
at the port side, front, today ‘5 op, 
the starboard side, half way ack 
And what was firmly anchored :) the 
front row now is balancing ner, usly 
amidships. It all depends or the 
most recent whim of the _ittie 
Woman. 

“We know that what we've saiq 
sounds pretty baffling, but we’ ¢a)) 
every kitchen-snatchin’ husba: j jy 
creation to support our stat: nent 
that it isn’t half as baffling «the 


game of Ice Box Checkers, it elf!” 
Out of Our Mailbag 
“I have quit refrigeration  fter 


about 40 years. As near as can 
remember it was 1910 I helped i stajj 
an ammonia outfit which was 
powered by a sort of a dies |. |] 
remember we put in so much fue] 
according to how long we want. d to 
run. Then we would heat a g dget 
which acted as an igniter an: the 
engine would run till the fuel ra’. out. 

“Anyway, a lot of water ha: run 
under the bridge since then. T day, 
competition is such that I c:nnot 
operate. For this reason, most p-ople 
here work for G-E who can get a 
15% discount or they know a driver 
for some creamery who can get a 
home freezer in some cases for less 
than the dealer. 

“We get a few installations where 
the equipment is sold by some drug, 
beer, or grocery salesman. If the 
equipment is standard they bring in 
their own men. What these men get 
I don’t know. I do know we have to 
pay a man $2.50 per hour, furnish 
truck, tools, etc. When the job is 
done the equipment has taken the 
customer’s money and we have to 
wait six months or a year for ours. 


“T quit.” 


A. C. HEWES 


Antidote Quotes 


“I am sure the mass of the citizens 
of these United States mean well, 
and I firmly believe that they will 
always act well whenever they can 
obtain a _ right understanding of 
matters.’”’-—-GEORGE WASHINGTON. 


“No advantage of any kind seems 
to me able to compensate for a 
dictatorship, no matter what kind. I 
have lived 20 years under the fascist 
dictatorship, and that’s enough for 
me. 

-“T have at heart above all the 
human person, the individual, the 
man with his name, occupation, age, 
face, body, arms, legs. In the modern 


. world everybody is trying to remake 


society: the Russians, the Americans, 
the communists, the fascists, the 
democrats, the police, the armies, 
the newspapers, the radios. They all 
think of society, and nobody thinks 
of the individual man. 

“The modern world always thinks 
by categories, classes, nations, 
groups, castes, and this raises the 
suspicion that the modern world for- 
gets that these categories (classes, 
nations, groups, castes) are composed 
of individual people who can be said 
to be alike only by some process of 
reduction or amputation.”—ALBERTO 
MORAVIA, Italian author of the sen- 
sationally selling novel, ‘“‘The Woman 
of Rome.” 


Fae 


‘pEDUCED 
KO _YOUAGE 


for Squirrel-Cage Motors 


Reduce starting current on your compressor cir- 
cuits and prevent lamp flicker with Bulletin 640 or 
Bulletin 740 compression resistance starters. Ideal for 
network systems or where the power company im- 
poses current limitations in starting large a-c motors. 
Write for bulletin, “Automatic Reduced Voltage 
Starters” containing complete information. Allen- 
Bradley Co., 1313 S. First Street, Milwaukee 4, Wis. 
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Valiey Refrigeration 
Shif.s Headquarters 


SNO, Calif—The Valley Re- 
tion Co., which distributes 
-cial and industrial refrigera- 
uipment and frozen foods, is 
ly moving its headquarters 
“ulare to Fresno, Robert C. 
id Felix K. Hawthorne, part- 
ners . the company, have an- 
nounc: |. 

irm has operated from Tulare 

past 12 years and has con- 

a branch at Fifth St. and 
» ¢ Ave. here for two years. 
e relationship of the two lo- 
is to be reversed as Fresno 
dered to be the center of the 
y’s eight county territory. 
vy Refrigeration is now con- 
g two wings and a metal 
ation unit for the storage of 
foods at its quarters here. 
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Surve , Shows Market 


67% of Grocers Plan To 


= 


If Prospect Balks at Buying New Display Case, Commercial 
Dealer Takes Him To See Installation Already Making Money 


PHILADELPHIA—A _use-the-user 
program in effect at Hill-Philadelphia 
Refrigerator Co. is paying off hand- 
somely in commercial refrigerator 
sales, according to Art Z. Smythe, 
president. 

Smythe summed up the plan like 
this: 

“Our salesmen always try to get 
a potential customer to look over the 
setup that has been in use in another 
store where we have installed refrig- 
eration equipment, rather than de- 
scribe how an installation will look 
or show him illustrated catalogs. 
Once we have taken him to see the 
actual layout, the sale usually re- 
sults.” 

Smythe added that the prospect 
is shown a store that resembles his 
own whenever possible. 

One specific example of the bene- 
fits of the plan was cited. A sales- 
man had tried to sell one prospect 
an 8-ft. self-service meat case with- 


out much success. Finally, he was 
able to persuade him to inspect an- 
other store that had added cases of 
this type. 

When the prospect saw how the 
store looked with the cases in it and 
when he learned from the owner that 
business had increased immediately 
upon installation of the units, he 
bought not one but two meat cases. 
Within a few weeks, he ordered two 
more, and then another two. 


Thus a contact that might have 
resulted in the sale of only one case 
wound up in the purchase of six. 

“While this is an unusual circum- 
stance,’”’ Smythe said, “I can readily 
show where multiple sales have re- 
sulted when we showed prospects 
other stores. We have been successful 
in selling almost every prospect 
whom we took to another store.” 

To obtain “live” sales leads, the 
company makes numerous contacts 
with such establishments as_ store 


fixture houses, scale and slicer ma- 
chine organizations, and moderniza- 
tion firms. These concerns pass onto 
Hill-Philadelphia the names and 
addresses of retailers to whom they 
are supplying fixtures and other 
equipment. 

In return, Hill-Philadelphia gives 
leads to these organizations which 
are secured through. salesman con- 
tacts. In this way, all concerned stand 
to benefit. 


Since all his salesmen are paid 


on a commission basis, Smythe occa- . 
sionally puts a bonus plan into effect — 


for a certain period, such as from 
Thanksgiving to New Year’s. During 
the last such period, the salesmen 
were given an extra one per cent 
commission. 

' Right now, Smythe is trying to 
work out some sort of incentive-cash 
plan to reward the salesman bringing 
in the most business in any one 
period. 


1947-48 Data on Ice Cream 
Industry Included In Book 


WASHINGTON, D. C.—A new 
booklet titled “Ice Cream Industry” 
has just been published by the U. S. 
Department of Commerce. which is 
available to the trade at 10 cents 
per copy. 

The booklet contains statistical in- 
formation on the industry for the 
years 1947 and 1948 and an extensive 
bibliography of publications in the 
field. The bibliography is divided ac- 
cording to government publications, 
non-government publications, trade 
journals and other periodicals. 

A list of national trade associa- 
tions is also included. 

Copies may be obtained by writing 
to the Business Information Service 
of the Department of Commerce, 
Washington 25, D. C. 


H & H Chartered In Louisiana 


SHREVEPORT, La. —H. & H. 
Equipment & Fixtures Co., Inc., here 
has obtained a charter from the Sec- 
retary of State to deal in commercial 
refrigeration equipment. 
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Buy =quipment This Year 


CHICAGO — Sixty-seven out of 
every 100 grocers are planning to buy 
new equipment in 1950, the National 
Grocers Bulletin, published by the 
National Association of Retail Gro- 
cers here, reported recently. 

They plan to spend from $25 to 
$100,000 for that equipment, the 
magazine added. 

From a survey it conducted, the 
Bulletin also reported that seven out 
of 100 grocers plans to build a new 
store, while 55 out of the same figure 
expect to remodel their present es- 
tablishments. 

Building costs are anticipated at 
from $6,000 to $325,000 and remodel- 
ing costs will probably be from $50 
to $40,000. 


Big Vending Machine Order 
ls Placed by Chicago Firm 


DALLAS—tThe largest single order 
ever placed for soft drink cup vend- 
ing machines was recently given to 
the Texas Engineering & Mfg. Co. 
here by the Super Vend Sales Corp. 
of Chicago, the two companies an- 
nounced jointly. 

The machine is said to dispense a 
choice of three beverages in paper 
cups. 


Fagan To Handle Carrier Units 


LITTLE ROCK, Ark.—Fagan Elec- 
tric Co., Spring at Ninth, here, and 
Cleveland at Elm, El Dorado, has 
been appointed dealer for Carrier 
air conditioning units. 


| e Colorful e s sh 


YOUR INSTALLATIONS! 


Distinctive, custom designed, 
cloth banners displayed wherever 
your systems are installed, will 
prove real “sales getters" and 
provide many live prospects for 
air conditioning equipment. 


You can have these luxury 
i cloth banners created espe- 
cially for your company at a 
{ surprisingly low cost. Send 
us a rough sketch, copy and 
@ sample of your firm's 
trade-mark. We will 
promptly mail back a com- 
prehensive drawing in color 
‘of the banner and complete 
costs, 


| There is no obligation! | 


5 WEST 45th STREET 
W YORK 19, N. Y. 


»— 


CUBIC FT. 


Distributors—Dealers— 
write or wire TODAY! 


TYLER FIXTURE CORP. 
HARDER-Freez Div., Niles, Mich. 
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CUBIC FT. 
UPRIGHT 


Tyler's reputation for outstanding value in freezers © 
. helps you sell against any competition. Exclusive 
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Tank TO FRANK MAXWELL | Attention, All Dealers: “ 
aS AND ANDY WEILANDT, tion: 
v KING FLATURES SYNDICATE, Ine WORLD RIGHTS RESERVE 4 NEW YORK, eS ia —= Y ; C L MA b, D £ | 
SSeS —_— ou Can Lose Money by Default | ::: 
othe 
] 
(Concluded from Page 1) PP. 
Ss trol 
Do You i ave ‘One F oot I re the Door ? The outlets which will add frozen-foods from here on, for the most the 
part, are not the bigger stores. They're the relatively small retailers evap 
= whose limited space is a problem which equals the bogey of investment ofl 
- in new equipment. . A 
Tremendous pressure is being applied by frozen food packers to get frige 
food distributors into the low-temp cabinet business. Reason: they com- poet 
, up é plain that commercial refrigeration dealers have not moved fast enough Tr 
| | rw - to keep up with the rapid growth of the frozen foods business. 
ad Pr. sapere ae | i) | £OOD FREEZERS Some manufacturers have toyed with this distribution idea, and pry 
Ne ether mochiac pro- The culy pesstionl already two or three are betting on it rather heavily. They offer to ing 
vides so many ice cubes ~ freezer for commer- deliver, finance, and service frozen food cabinets, along with a purchase +d 
at so low a price. A cold cial establishments. control system, through packers and wholesalers of frozen foods. ot 
ome te 6 og. & Meth e FF Cosiee 2 “agen All this activity on the part of frozen foods producers and distribu- sing! 
gold mine to Carrier — design holds more i ; f Cx 
dealers. Makes 410 Ibs. Suk bs tne Dene tors means that refrigeration dealers are losing money by default. pilec 
per day. “ space and provides | Separate cases for frozen-and-packaged meats, vegetables, baked goods, and 
reach-in conven- — fruits and juices, ice cream and sugary confections, and complete cooked trad 
ience to shelves. meals should be installed in at least 300,000 additional food-purveying preci 
outlets within the next two or three years. And they will be, if we get 
on the ball. What an opportunity for specialty-selling dealerships! The 
err oe demand for frozen foods is obvious, the opportunity for capitalizing on 
nweee” ks this public acceptance is present, and the future is limitless! 
gat "* 0a, Unless progressive BIG dealers awaken to this opportunity and 
a "Wig challenge, distributors of frozen foods, purveyors of restaurant equip- H 
ba s Ee ‘ i tf h e r e * | a r iS e r o 3 ¢ te) 3] “h, ment, and even food processors will horn into the game. They're L ( 
.° * trying to already. 
Fs 5 i % ae * or e€ be Gq rr e t - @ ze gs e j i & . Remember what happened to the ice cream cabinet business? Dealers 1]. 
, : overlooked and neglected it. By default the dairy interests took it over. 
/ ky They installed ice cream cabinets anywhere and everywhere on a con- 
* ie tingent basis (if a retailer would sell the dairy firm’s ice cream exclu- 
. Ps sively, he didn’t pay for the refrigerator). Dealers were frozen out of the 


lucrative ice cream cabinet business because they ignored it. Will the 
same thing happen in frozen foods? Could happen. 


"tay nee?" Here’s a marvelous new business which subscribers to the News—the 

Tht heen eben coe ane eee te? BIG DEALERS who sell every type of refrigeration equipment and 
appliances—could lose by default. Please don’t be caught napping. Get 
hep to it, make money out of it, and build yourself a great volume of 
sales in the low-temp refrigerator business! American housewives want 
frozen foods. American grocers and restaurateurs can make money by 
catering to this want IF they install more low-temperature equipment. 
When they do, home freezer sales will boom. 

Many BIG dealers who read Air ConpriTioninc & REFRIGERATION 
News sell household and commercial refrigerators and home freezers, 
along with packaged air conditioners and other major appliances. (nd 


‘...—a@ complete line for every purpose! .-" 


NEW HUMIDRY (Dehumidifier) WALK-IN REFRIGERATORS AND DISPLAY CASES many another soundly-financed subscriber ought to expand thusly.) If 
Removes 34 pints of water in 24 hours from enclosed A complete line of refrigerated fixtures for every com- they'll concentrate on selling commercial sub-zero equipment to res‘ au- 
areas. Offers dealers profits plus in a large, ready-made mercial need . . . all with rugged construction, modern d k d in 1950. thev’ll sell hale of a lot 
/ market wherever there’s dampness, rust or mildew. styling, and special features that make them easy to sell. rants and supermarkets and grocers in , they II sell a whale of @ 
more home freezers and high-styled refrigerators with big low-t« mp 
compartments to ultimate consumers in the years to come. e: 
ew SUBREBEBE EERE BES we Mr. Dealer: Protect your position in your community! Look ah: ad, HE 
ensmn eonpenamen and look out for competition! Get on the ball lest newcomers take the cc 
Lad 302 S. Geddes St., Syracuse 1, N.Y. @ | ball away from you! Next to television (a superheated business w' ich anc 
tad Please send me, without obligation, information Ml | may slow down) frozen foods comprise the biggest present opportu ‘ity free 
on the Carrier Commercial Refrigeration line. i | for specialty dealers. Women want ’em. (“Never underestimate the na 
* 1a ot interested in becoming o dealer. gg | power of a woman.”) If women want frozen foods whole-heart: dly = 
* gg | (and they do) grocers should supply them. Later on, these gallant cals Mh 
* ee -s will want to reach into a home freezer for a luncheon, a dinner, «tT 4 “ 
es NAME__ sa —. supper. Here’s a double-barrelled opportunity for YOU, Mr. Dealer! sel fou 
3 ; : nessl 
CONDENSING UNITS AND COLD DIFFUSERS = STREET J, -_ —-» commercial low-temp equipment, then follow up by selling home free - 
Designed to team together to produce the most efficient CITY STATE In the meantime, you'll have expanded your local business anc its Tk 
Gilerees ap oe ee ee ae ee ae we y @ | long-term future enormously. Don’t be satisfied with a small piece of 
the cake. 415 
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For Ammonia: 
New Thermobank Hot Gas 


Defrost System Developed 
After Extensive Research 


TF ZNTON, N. J.—A completely 
auto: ‘atic hot gas defrost system for 
ammonia will be available to the re- 
frige ation industry in the very near 


futu:., the Kramer Trenton Co. has 
anno’ nced. 
This system was developed by 


Kran er Trenton and will be mar- 
ketec under the trade name of “‘Ther- 
mobaik,” a company spokesman 

id. 

Th new system varies from the 
conve itional Thermobank used for 
“Precn.” Since the characteristics 
and tchavior of ammonia differ from 
“Freon,” the Kramer laboratory was 
fully equipped with complete testing 
facilities for ammonia during last 
fall. 

Extensive laboratory tests were 
made under various temperature con- 
ditions and applications, which in- 
cluded tests on installations where 
the Thermobank is one of two or 
more systems using a single com- 
pressor. 

At the present time there are 
under observation six pilot field in- 
stallations covering various applica- 
tions which include the use of Ther- 
mobank in conjunction with ammonia 
compressors handling a number of 
other systems. 

The new Thermobank system will 
use a time clock and solenoid to con- 
trol the hot gas defrost. To prevent 
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Big Sales Increase Gives 
Hussmann Its Best Year 


ST. LOUIS—A substantial increase 
in the sale of commercial refrigera- 
tors gave the Hussmann Refrigera- 
tor Co. its largest volume in history 
in the year 1949, W. B. McMillan, 
president, announced recently. 

McMillan reported that net sales 
for that year were $16,064,578 as 
compared with $15,054,844 in 1948. 
He said that net profit was $1,806,- 
734 as compared with $1,648,654 in 
the year preceding. 

Orders booked so far this year are 
well ahead of the same period last 
year, McMillan declared. 


McCombs Supply Closes 
Pueblo, Colo. Branch - 


DENVER, Colo.—McCombs Refrig- 
eration Supply Co. here has an- 
nounced that it has closed its Pueblo, 
Colo., branch store and has moved 
most of the stock to the firm’s new 
branch at 322 N. First St., Albuquer- 
que, N. M. 

Pueblo customers are being serv- 
iced out of Denver, a change that 
means faster service to this area. 

Don Wallace, who had been man- 
aging the Pueblo store, is now spend- 
ing all of his time contacting the 
trade in that area, the company said. 


Reorganized Firm Set To Handle 
Gibson Line In Northern Texas 


Southern Distributor Adds 
New Lines, Leases More 
Space In Expansion Move 


BIRMINGHAM, Ala.—R. P. Mc- 
David & Co., Inc., electric appliance 
distributor here, has announced the 
addition of new lines, the leasing of 
more space, and the appointment of 
two new officers. 


The added lines are International 
Harvester refrigerators and home 
freezers and Florence electric ranges. 
The company is distributing both 
lines in Alabama and the Florence 
line also in west Florida. 

Joe McDavid, vice president, said 
that the main office of the company 
has been moved from the northwest 
corner of 17th St. and Second Ave. 
N. to 1631 First Ave. N. 


He also revealed that warehouse 
facilities at 15th St. and Second Ave. 
S. have been leased from the Birming- 
ham Realty Co. The lease on this 
150-ft. by 140-ft. property becomes 
effective in June. The company will 
use part of the new main office build- 
ing for warehouse facilities. 


In January, the company leased 
the Windsor Room in the Thomas 
Jefferson hotel for use as a show- 
room. All lines of electrical appliances 
carried by the firm will be kept on 
display there for its 1,500 dealers. 

The leases totaled $125,000, Mc- 
David stated. 

President R. P. McDavid an- 
nounced that William R. Carroll, 
formerly city sales manager, has 
been elected a vice president and 
Edgar E. Welch, previously with the 
First National Bank, is treasurer. 


There's a DEAN cold plate for every 
application . . . designed and built by 
men who have years of experience and 
practical “know how" in solving difficult 
refrigeration problems . . . your guaran- 
tee of quality. 


DEAN makes cold plates for ice cream 
cabinets, locker plants, soda fountains, 
farm milk coolers, farm freeze cabinets, 


Diep) 


EVAPORATOR PLATES 


PRODUCTS, INC. 


ERPTIY 0 £TT TITTY ITS 
GET BIG PERFORMANCE 
AT SMALL COST WITH 


PROVEN, 
TESTED 


low temperature test rooms, frosted food 
refrigerators, window displays, food count- 
ers, refrigerated transportation and sub- 
zero applications for industrial chilling. 
Custom built plates available on special 
order, such as cylinders, U's, angles, 
tanks, stainless steel, etc. 

Look for the ‘efficiency’ dots at the ends 
of the plates . . . they mean better 
refrigeration performance. 


CHOICE TERRITORIES AVAILABLE FOR 
DIRECT FACTORY REPRESENTATION 


Details on request 


the condensed hot gas leaving the GREENVILLE, Mich.—Gibson Re- 
evaporator from returning directly to frigerator Co. has announced that , 
the compressor, a re-evaporator is Rogers, Leche & Wickman, Inc., of ¥ 
placed in the suction line. Dallas, successors to the firm of 

A re-evaporator is an air to re- Rogers, Leche & Merchant, Inc., is 
frigerant heat exchanger which will the new distributor in north Texas 
operate only during the defrost for Gibson refrigerators, ranges, and 
cycle, home freezers. 

There will be three sizes of eva- Owners of the new corporation are 
porators having an approximate ca- Dan D. Rogers, Miles F. Leche, Her- 
pacity at a 10° T.D. of 2-ton, 1%-ton, bert K. Wickman, and Henry H. Pit- 
and 1-ton. Multiple systems consist- ™an. Wickman, who will be execu- 
ing of two or three evaporators can tive vice president, has had 30 years 
be used with a single compressor. In Of experience in specialty selling, 
large installations, it is possible to Principally in the appliance field. 
have more than one system on a 
single compressor. Food Store Installs Cooling 

Complete data is now being com- 
piled by the Kramer engineering staff ATLANTA — Air conditioning 
and will soon be available to the equipment has _ been installed in 
trade, according to the company an- Kroger’s Food Store at Peachtree 
nouncement. and EHighth Sts. 

With HEAT-X CAST ALUMIN UM 
@ <\NITATION is really achieved with the 
HE |T-X CAST ALUMINUM LIQUID : ‘ 

CC OLER. It requires relatively little space ; 

anc orings complete protection against 
free o-up damage. Separate coils for refrig- 
ere" and beverages are cast in the aluminum : 
bloc Specified and used by dozens of lead- ¥ 

ing oda fountain manufacturers, its fast cool- am  — 

‘Ng snd trouble-free operation has already 
bro. ht economy and pleasufe to over 10,000 
four sin owners. 

TEE HEAT-X-CHANGER CO.), inc. 
415 Lexington Avenue, New York 17,N.Y. Brewster, N.Y. 

i a * . 
#2 -— > 4 


VALVES 


exclusive advantages in valve 
installation. You may need to install the valve upside 
down, or sideways or at an angle. Go ahead and do it 
— with an A-P Liquid Charged Thermostatic Expansion 
Valve. The bulb maintains perfect control regardless 
of body position! And it keeps control even if the valve 
body is warmer or colder than the bulb. This all simpli- 


fies and speeds up installation. 


Remember the ALL-TEMPERATURE ad- 
vantage, too, of A-P Liquid Charged Valves. 
Use the same valve for low temperature work, 
commercial jobs, or air conditioning units. 
You don’t need a special charge for each 
when you standardize on A-P Dependable 
Thermostatic Expansion Valves. There are 
many other reasons why A-P Dependable 
Valves help boost your reputation for qual- 
ity service — at a profit. Check them, buy 
them through your Wholesaler, or write for 


latest catalogs. 


DEPENDABLE 2rjeration Values 


REFRIGERATION WHOLESALERS EVERYWHERE... 
RECOMMENDED AND INSTALLED BY LEADING REFRIGERATION SERVICE ENGINEERS 


STOCKED AND SOLD BY GOOD 


- THERMOSTATIC 
EXPANSION 


2k LIQUID CHARGED 
feature offers you many 


2 


MODEL 205-C _ 
THERMOSTATIC 
EXPANSION VALVE. 
MAXIMUM CAPACITY, 
FREON 12, 212 TONS. 


AUTOMATIC PRODUCS- COMPANY 


2450 NORTH THIRTY-SECOND STREET, MILWAUKEE 10, WISCONSIN 


Export Dept., 13 East 40th Street, New York 16, N. Y. 
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Earnings of $8,239,582 
On $112,004,251 Sales 
Set Record for Admiral 


CHICAGO — An all-time high in 
net earnings of $8,239,582 on record 
sales of $112,004,251 in 1949 was 
revealed in the annual report of 
Admiral Corp. 

Per share earnings amounted to 
$4.12 on 2,000,000 shares outstanding. 
In 1948, with a sales volume of 
$66,764,265, Admiral netted $3,639,- 
025, or $1.82 per share, on an equiva- 
lent number of shares. 

The report indicated that the com- 
pany’s net worth was now $18,024,048 
as compared with $10,814,886 a year 
ago, an increase of 67%. 

In a message to. stockholders, 
President Ross D. Siragusa pointed 
out that the sales increase in 1949 
was the greatest in the 16-year his- 
tory of the company. He added that 
the final quarter of 1949 set another 
record. Admiral earned a net of 
$3,608,008 on sales of $34,926,100 for 
$1.80 a common share, as compared 
to last year’s final quarter net of 
$1,601,239 on sales of $24,249,757, or 
80 cents per share. 

Siragusa said “1950 should be the 
best in Admiral’s history. Our sales 
goal for all units is $200,000,000 and 
our distributors have already released 
first quarter shipments in excess of 
$50,000,000. These orders compare 
with a volume of $23,500,000 for the 
same period last year. 

“Introduction of a completely new 
refrigerator line in January has 
proven so successful that orders in 
this division alone for the first quar- 
ter are approximately 500% ahead 
of the same period last year. First 
quarter orders for all Admiral appli- 
ances, in fact, exceed in volume total 
shipments of appliances for the en- 
tire year 1949.” 


2 Washington Associations 
Consolidate Administration 


SPOKANE, Wash. — Consolidation 
of administrative facilities of the 
Inland Empire Electrical Dealers As- 
sociation and the Spokane chapter of 
the National Electrical Contractors 
Association was announced recently 
by the presidents of both groups. 

Robert L. Wilkinson will manage 
the office of both organizations, which 
is now located at 501 Empire State 
Bldg., Spokane. More effective co- 
ordination of the two organizations 
is expected to result from the move, 
according to Claude Edgren, presi- 
dent of IEEDA. 


Workless Washday Clinic 
Sponsored by Dealer 
BUFFALO—Victor & Co. boosted 


interest in automatic washers by in- 
viting Buffalonians to be guests of 


the store at a “Workless Washday 


Clinic.” 


The clinic was conducted for three 


days, with sessions held in the morn- 
ing and afternoon of each day. An 
automatic ironer was given away to 
the holder of a lucky ticket and 
everyone attending the clinic re- 
ceived a gift of some sort. 

Expert advice was given on the 
proper use of automatic washers 
which were demonstrated. 


Grand Rapids Dealer Moves — 
To New Shopping Center 


GRAND RAPIDS, Mich. — New 
Home Appliance Co., formerly at 13 
S. Division, has moved to 1605 East- 
ern, S.E. New quarters provide more 
space for display and service. In a 
new shopping center, the store ad- 
vertises plenty of parking space 
available. Door prizes consisting of 
major and smaller appliances were 
given away opening week. 


Available from 
1/2 to 10 H.P. 


CLEANABLE 
DOUBLE-TUBE 

COUNTER-FLOW 
WATER-COOLED 


Write for literature 


Hal stead L Mitchell 


BESSEMER BLDG. 
PITTSBURGH 22, PA. 


et: 


Freezer Being Installed on Colorado Mountain-Top 


For use at one of 
the highest altitudes 
at which a home 
freezer has ever 
been’ installed’ in 
this country, a new 
20-cu. ft. General 
Electric model _ is 
shown being deliv- 
ered at Cheyenne 
Lodge on the sum- 
mit of Cheyenne 
Mountain, Colorado 
Springs, Colo. The 
lodge, operated by 
the Broadmoor 
hotel, is situated 
9,300 ft. above sea 
level. Milton Strong, 
engineer of the 
Broadmoor hotel 


om 
; 


so 5) 
ba or oft 


properties, who is 
seen here supervis- 
ing delivery, states 
that the added 
frozen food facili- 
ties will take care 
of unexpected de- 
mands in summer 
and provide a re- 
serve food supply in 
the event of bad 
winter weather. The 
freezer was pur- 
chased from and in- 
stalled by Halle’s, 
local G-E distribu- 
tor of commercial 
refrigeration and 
automatic heating 
equipment. 


‘Wanted: Dishwashers! 


Savings & Loan Assn. 


CHICAGO—<Automatic dishwashers 
now rank with well _ established, 
“wanted” commodities such as auto- 
mobiles, houses, and family vaca- 
tions, judging from a recent savings 
and loan association advertisement 
featuring this appliance in Chicago 
newspapers. 

According to an official of Hot- 
point, Inc., largest dishwasher manu- 
facturer, this is believed to be the 
first advertising of its kind yet run 
on the dishwasher, and indicates it 
definitely has reached the degree of 
acceptance that marks it as a new 
area of profit for dealers. 


The company selling savings ac- 
counts, not appliances, is Chicago 
Federal Savings & Loan Association. 
Headlined “Chicago Federal Does My 
Dishes Now,” advertising copy quotes 
a beaming housewife as saying, ‘“‘We 
still have every dollar we’ve put in 
our savings account and, with extra 
dollars added by Chicago Federal, 
we’ve bought an automatic dish- 
washer!” 

Edward R. Taylor, Hotpoint sales 
manager, said this neat tie-up was 
based on the firm’s estimate of con- 
sumer interest in the appliance. It 
figured a large number of people 


Bases Ad on Housewife’s Desire To Own One 


wanted a dishwasher if they could 
afford one, and using the device in 
the advertisement not only would in- 
crease advertisement readership but 
would, in addition, bring in new in- 
vestors. 

Acceptance of this story by dis- 
interested people is obviously the re- 
sult of the amazing growth in sales 
and production enjoyed by the dish- 
washer since the war, Taylor said. 
Two manufacturers had the field to 
themselves before the war; now half 
a dozen compete and a dozen more 
have stated their intention to take 
a hand in the profit harvest, he said. 


Top Order-Placing 
Distributors Named 
For Free Film Award 


GREENVILLE, Mich.—Gibson 
frigerator Co. announced that 
distributors have won free print: of 
the new Gibson sales and educati )nq} 
film “The Finest First” in a dra: j 
recently conducted at Wilding Pic 
Productions, Inc. 

Winners, who were drawn 
among distributor orders receive: 
the film through Nov. 30, 1949 jp. 
clude: Graybar Electric Co., ne. 
Pittsburgh, Pa.; M. A. Hartley & Co, 
Gettysburg, Pa.; Jackson Distrib: ¢j 
Co., Salt Lake City; Reines-Free , 
Distributors, Inc., Albany, N. Y.: 
Seattle Hardware Co., Seattle, \\ 

Similar awards will be made 
20 from among film orders rec: : 
from distributors between Novy 39 
and Feb. 15. 

The film is designed for cons: | 
showings as well as for trainin of 
wholesale and retail salesmen 
circulation among utilities. It 
been shown before service clubs 
civic organizations and to disi. 
tor and retail personnel. 


Strauss Is Anchor Treasurer 


PITTSBURGH — Appointment of 
Lester H. Strauss as treasurer of 
Anchor Distributing Co. here was 
announced by Harold W. Goldstein, 
president. 

Strauss joins Anchor after many 
years of experience in both the retail 
and wholesale fields of distribution. 


THE 


latest figures reveal 


new record in single copy sales 


GREATEST “CASH-ANBAR 


as Woman’s Day soars to n@peight: 


America’s Largest Magazines of Audited Circulation . Publishers’ Statements for First Six Months of 


TOTAL CASH-AND-CARRY CIRCULATION (SINGLE COPY SALES) 
CIRCULATION MAGAZINE 1,000,000 2,000,000 3,000,000 4,000 000 
5,341,626 | Life | 
4,473,630 Ladies’ Home Journal 
4,034,169 Saturday Evening Post 
3,971,191 Woman's Home Companion 
3,842,441 McCall's ai 
3,469,544 WOMAN’S DAY al 
3,283,126 Better Homes and Gardens | 
3,141,363 Good Housekeeping = 
3,072,298 Collier's 
3,041,630 Look | 
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11 Lined Up To Exhibit 
At Electrical Trade Group 
Co vention In St. Paul 


St. Paul and Minneapolis appliance 
dealer associations. 

Speakers at this meeting are G. 
M. Kendrick, branch sales manager 
of American Blower Corp., who will 
talk on electric ventilation opportuni- 
ties for appliance dealers, and Joe 
Marty, manager of the radio and 
television department of Admiral 


Duval Named Distributor 
For Admiral In Richmond 


CHICAGO — Duval Distributing 
Corp., 1221 Admiral St., Richmond, 
Va., has been named a distributor 


Record December Fails To Push 1949 


Knoxville Sales over Previous Year 


KNOXVILLE, Tenn.— Despite an 
overwhelmingly better December than 


water heaters 110%, ironers 32%, 
and refrigerators 21%. Ranges were 


UL—. rical indust : . 
ro = Bf Sm enmaiiag will Corp., who will discuss television fF ——— Corp.'s _ Set ssc yhoo in 1948, Knoxville appliance dealers 7% under November sales while 
its of be ; onsored by a group of organiza- problems. C. —s veces rg ent in charge gid substantially less business on all home freezers were down 12%, wash- 

mal tion in this area coordinated through An All-Industry banquet is sched- Of Sales, announced. =~ major appliances except refrigera- ing machines 16%, and waste disposal 
1 ‘ing the North Central Electrical Indus- uled for 7 p.m. Wednesday. Governor The Duval organization is headed tors in 1949 than they did in 1948, units 40%. - 
ic “ure tric from March 5 through 9 in the Luther W. Youngdahl of Minnesota by Harry G. Duval, president ann reports issued by the Knoxville For the year 1949, refrigerator 
st. aul hotel and St. Paul audi- will address the gathering. treasurer, who has an extensive tilities Board have revealed. volume exceeded that of 1948 by 13%. 
a tori’ m_ here. Registration starts at 2 p.m. Sun- background in the appliance field. December volume more than’ As in 1948, this appliance was the 
« for tT ome of the convention is to day. The fee is $2.50. Tickets to A graduate of the University of doubled that of the 1948 month on only one to pass the $1,000,000 
9 in- m 1emorate 25 years of rural elec- the banquet can be purchased during Richmond, he operated his own retail all major units except washing ma- mark. . 
ne pe ‘tion in Minnesota. Appliance ‘egistration. Opening luncheon tickets appliance business from 1925 to 1931. chines, ironers, and waste disposal All other major appliances failed 
E Co, yee +s, electrical contractors, dis- Will be available at the door. From 1931 to 1941 he was branch ynits. Home freezer sales were up to meet 1948 figures. Ranges were 
aw tine = ‘ors, wholesalers, manufactur- manager of one of Virginia's largest 450%, water heaters 411%, refrig- down 7%, water heaters 18%, wash- 
" i tribt iain tae eooperatte agape appliance distributors, leaving this erators 190%, dishwashers 142%, ing machines 19%, ironers 23%, 
: and pt part in the event. Arnold Wholesale Corp. position at that time to become Vir- and ranges 140%. Washing machine freezers 26%, dishwashers 35%, and 
Kash take . hibit hae : ginia State rationing executive for yolume was up 98%, ironers 23%, waste disposal units 68%. 
sh. Se ‘enty-seven = exhibitors iti T. k Cc | the Office of Price Administration. and waste disposal units held even. Unit and dollar volume for Decem- 
"eb. sign : up por Seeee & a ee — akes on oolerator In 1945, he became vice president As compared with the preceding ber and for the year 1949 was as 
i =: oe = a: a, in charge of sales for another appli- month, dishwashers gained 750%, follows: 
-_ posi: aponsored wy See ee = DULUTH, Minn.—The Arnold ance distributor, terminating this con- ~S 
tral Slectrical Manufacturers chub. Wholesale Corp. of Cleveland has_ nection to organize his own com- December of 1949 Year of 1949 
| mer The exposition will be open at 2 }.0n appointed Coolerator distributor pany in October, 1949. No. of No. of 
ny of m. Monday, March 6, and remain ‘¢5y the northeastern Ohio. territory, The new organization, Johnson Appliance Units Value Units Value 
_ and open till 10 p.m. It will be open from it was announced recently by William said, will distribute the Admiral line Home freezers ............ 22 $ 7,045 167 $ 55,725 
t has 2 to 10 p.m. on Tuesday and from © Conley, Jr., Coolerator sales man- jin central and eastern Virginia and Refrigerators ............. 274 68,036 4,578 1,142,487 
and 2to 5 p.m. on Wednesday. Admission por. in eastern North Carolina. OE rere 247 59,882 2,896 656,121 
“Tbu- is by registration badge. , A pioneer distributor in the Cleve- Water heaters ............ 179 24,967 941 120,005 
Formal opening of the convention jand area since the turn of the cen- Dishwashers .............. 17 3,640 57 15,439 
will be at = naan eee dae tury, Arnold Wholesale Corp. is a Sales of Vacuum Cleaners Waste disposal units ...... 3 600 17 2,794 
Guest speaker will be W. V. Merrinue, subsidiary of the Tracy Wells Co, ("= ’ Washing machines ........ 246 37,527 3,357 500,569 
r manager of industrial relations for nasawens. wholesaler in Columbus, Keep Ahead olff'49 Month) rere 37 7,100 248 41,060 
the General Electric Co. Ohio. However, the Arnold operation - = 
it of During the convention, each asso- jg completely independent of the CLEVELAND-—Sales of househo 
ar of ciation. will have its own business parent ian, ‘mae officials aver. vacuum cleaners during January ex- Another Market Goes Self-Serve D & H Contracts To Handle 
was meetings with portions of the pro- Through a sales organization of ceeded those of the first month of ‘ ‘ : 
stein, gram devoted to talks of interest and 15 sl ny Arnold will dis- 1949 by 8.9% although they were BUFFALO — A refrigerated self- Gibson Line In Baltimore 
open to all registrants. tribute Coolerator refrigerators, elec- 6.1% below those of December, C. service meat department and -produce 
many On Tuesday evening, a dealer mer- tric ranges, and freezers in 20 coun- 4G. Frantz, secretary treasurer of the department are features of the newly GREENVILLE, Mich.—J. L. John- 
retail chandising meeting is scheduled at tries throughout north and east Vacuum Cleaner Manufacturers As- opened Nu-Way Market in the Sheri- son, general sales manager of the 
ition, 8 p.m. It will be sponsored by the Ohio. sociation, announced recently. dan Plaza Shopping Center. Gibson Refrigerator Co. has an- 
zi — — @ nounced the appointment of the D & 
H Distributor Co. of Baltimore as the 
new wholesale distributor for Gibson 
in that state. 

With this move, D & H Distribut- 
ing Co. of Baltimore has followed in 
the footsteps of its associated or- 
ganization, the D & H Distributing 
Co. of Harrisburg, Pa., which has 
been distributor of Gibson refriger- 
ators, ranges, and home freezers for 
over 10 years. 

Directing the operation of the 
Baltimore organization are David 
Schwab, president; Edward Huppert, 
sales manager; and Julius Rainess, 
general manager. 

Rowland Becomes G-E Head of 
Appliance Sales In Los Angeles 

LOS ANGELES—Charles M. Row- 
land has been appointed local man- 
ager of appliance sales for the 
General Electric Co., H. G. Smith, 
Pacific district manager of appliance 
sales has announced. He was most 
recently sales manager of the com- 
pany’s packaged commercial refrig- 
eration division located at Bloomfield, 
N. J. 

WHAT DO WE MEAN BY “CASH”? Cash Rowland joined the General Elec- 
is ready money . . . money the shopper is tric Supply Corp. at Cleveland in 1936 
ready and able to spend to satisfy po ‘ae igo age ss? es 
° ; ‘ , cialist. ree years later he mov 
oO ne pights her immediate needs. Cash is what to Bloomfield, where he held a num- 
makes a woman say in one breath, ar ber of managerial positions with the 
“| want it" and in the next, “I've got it.” General Electric air conditioning de- 
WHAT DO WE MEAN BY “CARRY”? a 
Carry means on the go, out in the market. 
It is circulation that's decidedly not dead, Jack Pollock To Represent 
sick, moved, disinterested, or too busy Distributor In San Antonio 
' to read. Single copy customers are not ~ ; 
ne only up and around. They're eager to ieee | SAN ANTONIO, Tex.—Jack Pol- 
: eins = lock, president of the South Texas 
satts) Mingle copy sales are the cream buy . . . and that goes for products too. a - Appleaes Ceig, hen enamels ie 
) 000 eiiasiniy dteeilintinn Semmes “CASH-AND-CARRY”. .. YOUR MOST : — appointment of Robert Frank as city 
| VALUABLE CIRCULATION. Cash-and- —— = sales representative for the corpora- 
” are buyer-initiated. No pre- carry magazine sales represent i oe hitherto had been asso- 
luMs or pressures, no “song- live’ money from live” customers . . . ciated with the Southern Equipment 
, ded rer the richest potential for your product. Co. as director of sales promotion. 
ance, no special induce- The entire circulation of Woman's Day He was associated with the appli- 
ents bring these sales in. The is made up of these sales . . . and momar ae . = es a i 
Ngle co y sale reflects the Woman ¥ Day tops all the other leading - South Texas Appliance is distribu- 
magazines in ‘‘cash-and-carry circulation. tor in southwest Texas and San 
boder's ctive to buy, rother ; : Antonio for the Admiral radio, re- 
Y With the December 1949 issue, Woman's frigeration, and television line of 
onthe p blisher's desire to sell. Day hit a new high of over 3,830,000 — the products. 
largest single copy sale of any audited 
magazine in the world. And the picture for 
1950 is healthy. First quarter figures show MOTOR-BASE 
an 8.4% increase in linage and a ADAPTERS 
13.6% increase in revenue . . . the greatest , 
ar For fast service and 
number of editorial pages, the greatest © ictal ania: 
number of advertising pages ever bought er, use a set of 1. . 
in Woman’s Day history. motor adapters on 8 10% hp.—101-D 
your next motor ‘2 to | hp.—102-C 
, replacement. 1 to 3 hp.—103-C 
. SERVICEMEN SEE YOUR JOBBER 
O mM a ni S a Motor Adapter Corporation 
4730 JOY ROAD 
on sale at all A & P Food Stores— 5¢ DETROIT 4, MICHIGAN 
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. 2 9 MY e i 
Bird Dog’ Selling: Heat Pump Needs Study, p 
® e * e fe . 
Dealer Finds Tips Supplied by Satisfied Users G-E Survey Indicates 
we e e hy 0 id S i SCHENECTADY, N. Y. — Eizht f 
* Rs. Keep Volume High Without Outside Salesmen pict instatations ‘or package nat fT 
BA we : pumps have been made in selecteg 
ne ms WA L K-] N- ETTE Pe : areas throughout the country by G =n- 
sy Z ; ST. LOUIS—If the appliance re- indicated, ign aged it ny — eral Electric Co., with the coopera. A 
er e : ae tailer will exploit the “bird dog” required the work of several people 435) of utility companies, it is ste sys 
Boe METAL ‘LINED COOLER type of selling contacts thoroughly, to consummate a sale, or because of ie the Gen ak ania Gas sey - Co. 
SRO 3 Sgt os Pees “Sy : he may easily find that this method peculiar characteristics involved in of “Electrical and Allied Devel »p. clos 
IDEAL SIZE—tall enough to walk in, yet small er of obtaining and selling prospects’ the sale. ments in 1949.” tial 
to fitin...6 x6 x 66° a can show better results than a full- “However, we inform all of our These eight installations are cm. 1 
_ COMPACT—prefabricated:in just six, easy to. time crew of outside salesmen, ac- friends and customers, that we will pletely automatic and use air a:. wh 
bi iciihtes Gadene, a oi a cording to Van Vancil, owner of the reward them either in cash or with primary heat source, some insta la. to | 
oan wae: 5 S Appliance Arcade, Frigidaire dealer- small appliances, deductions in time- ti , t : aah ns try 
_ ECONOMICAL—assembly line production assures diap have payment amounts, etc., in return for yore — water or ground coil a; a 4 
lowest possible price . . . expert engineering, ex- =e a prospects.” supplementary source. apr 
haustive factory testing assures low cost operation. Vane wae 6 veeran y setmaamsiies well satisfied with the Two 3-hp. refrigeration comp) es- ton 
: eee ees years with Stix, Baer, Fuller in : : sors are employed in each unit, sc me 
St. Louis before opening his own appliance they have been using them- ated on S-phase power sur sly a § 
appliance store in St. Louis’ multi- selves for bey a. ae rotor and others on single phase. Eac} is 6° 
million dollar Hampton Village shop- bo _ bird dogs” according to completely instrumented; an eutoma. - 
ping project. = tic camera records all readi: = 
As a dealer, Vancil went so far as He usually rewards such house- oastediontie and on sanal “ = Lar 
to equip all of his outside salesmen Wives for the names of worthwhile changes in pump operation, pert iit- 
with tiny motion picture projection Prospects with small appliances, such ting detailed analysis of ‘perfo “a bot 
kits, for better demonstration in the _- oe oo iron, lamps, Or ce ing 
home, and furnished each with valu- electric Diankets. “Before any athe wbetialtan ear, clos 
# able prospect tips daily. But he still As a result, the dealer’s 1949 sales ania. ton a an veoh a aii = dev 
i had to contend with a constant, remained close to his 1948 volume, use of the heat pump,” says the re L 
it costly turnover of salesmen. despite the fact that there had been port, “further study Tg age - enc 
i In mid-1949, when he found that re yes salesmen available for <> such vital factors as relative c ist ot 
the turnover in salesmen was actually ome Cals. ; extent of demand for year-round air 
so heavy that costs were doing away a on ages Spl cw conditioning, availability and cost ot am 
with profits on appliance sales, the know that he will allow this com- necessary power, and development of He 
St. Louis dealer began developing pensation has been through frank | oy. erage devices to supplement idee 
the “bird dog theory.” explanations when customers visit the the pump et peak demend.” prol 
Under this plan, he has set up a store, or by calling upon some of his cus! 
sliding scale of commissions which = users, and explaining the “s 
will be paid to previously-sold cus- Pan. - . i. : 
: P tomers, friends, or retailers in other Many of the “bird dog’”’ housewives Cook Heads Wolverine $ age 
For Complete Information Write or Phone . h lected f five small ap- effo 
fields in return for the names of pros- ave collected four or P . ’ postr 
UNITED REFRIGERATOR COMPANY pects who purchase major appli- Pliances in a single year, and cash New Memphis Office ta 
HUDSON, WISCONSIN ances. payments besides, the dealer avers. acct 
“It is not possible to set up a “Taken from the standpoint of DETROIT —The Wolverine -Tube a 
standard amount on all sales,” Vanci] total sales results and elimination of in at ts. tees & Se Con, 
aes ewonie > headaches and ill feeling, the bird aaetee C a cabiiahes Lan 
' dog system is by far less costly,” he 80! ate _— ge Pom yor the 
ed up. mer 
NOW! summ p in room 703, 81 insic 
Madison building, “( 
New Techniflex Catalog Memphis. plia 
P Memphis was tion 
Now Available to Trade chosen for its cen- $106 
tral location within “Th 
PORT JERVIS, N. Y.—Techniflex the sales area and thre 
Corp. has ready for the plumbing, for its proximity to “— 
air conditioning, and _ refrigeration the company’s new 
industries, a completely illustrated plant in Decatur, take 
new catalog. Request for same should Ala. - st 
be directed to Techniflex Corp., Port M. J. Cook, Wol- rod ‘ 
Jervis, N. Y. verine _representa- pol 
Many new items and new develop- tive (formerly _lo- ran 
ments are presented in this catalog cated in Jackson, E. 
es entitled—‘“Techniflex, Your One-Stop M. J. Cook Miss.) will head- ain 
& Source of Supply.” quarter in the new office. pm 
Be LARGE ever 
UNPLEASANT so 
, the excellent), ; 
TI 
oe a are | 
to b 
im ms 
Ordinary air conditioners tree 
eer ~*~ out Comnenanys e e e tries 
4s air en setties down, 
leaving large zone of = val ve / ! n e I S$ heing a 
comfortable air. Fe 
# Lans 
made sti etter) ix: 
He v 
In plain terms the recent acquisition of ous 
the Electrimatic valve line by Jas. . = 
Marsh Corp. means that the finest o Sales 
pa We senmeneting aired refrigeration controls are being made plan: 
: ing woter regulator. Sizes %”, still better In 
; START AS LOW AS ek All of these well designed, well engi- with 
neered controls are now being manufac- come 
: $ tured throughout in the new Marsh plant. prod 
: Saarvent Cnshaton diveets As a result, the advanced design and en- ound 
eo ¢ broad senile gineering of the Electrimatic line is being 4 
settles down, blankets en- given the advantage of greater precision 


RETAIL 


tire lived-in area with cool, 
clean, healthful, dry, com- 
fortable air! 


NO OTHER AIR CONDITIONER PROVIDES SO MUCH, COSTS SO LITTLE! 


EXCLUSIVE! “COOL EFFICIENT” ANGLE of output grille 
directs air gently ceilingward. 


in a plant that is manned and tooled 
for manufacturing equipment of the 
Electrimatic type. ‘ 

A few of the Marsh-built Electrimatic 
controls are illustrated here. Note the 
popular Type WP condenser water regu- 
lator — a direct-acting piston type regu- 
lator for Freon, sulphur, and methyl. 
designed to operate smoothly without 
chattering. For heavier duty service there 
is the pilot operated Type WK regulator, 
and the Type WJ pilot operated regulator 
for services requiring a tremendous 
capacity. 

The Marsh-buile Electrimatic line also inclu:lés 
water regulators for ammonia service with hi-h- 
pressure safety cut-out; temperature actuated suctioo 
throttling valves adapted to soda fountains and ce 
cream freezers; temperature actuated flow cont’ol 
valves; packless solenoid valves and other rela ed 


controls, Ask for catalog covering your particu af 
requirements. 


Type WK 
pilot operated 
regulator 
for heavy duty. Sizes 1”, 1%”, 
1%", 2”. 


Cools! Filters! Ventilates! Circulates! 
a De-humidifies! De-odorizes! 
a EXCLUSIVE! BUILT-IN DE-FUMIDOR eliminates odors. 


DRY-NAMIC” MOISTURE REMOVER. ° EXCLUSIVE! BEAUTY WITHOUT BULK. Extends only 
EXTRA-DEPTH COOLING COILS ...3 rows of 812" into room...less than any other unit. 


i te qe yor J aluminum fins the EXCLUSIVE! VISIBLE FILTER eliminates need to remove 
inch, tor higher rate of moisture removal. filter for inspection. Easy to replace filter in 


a few seconds by raising grille. 


EXCLUSIVE! VARIABLE CAPACITY REGULATOR to con- 
trol flow of air from the unit. 


WRITE, WIRE, PHONE FOR THE MOST PROFITABLE 
DEAL IN AMERICA! 


Type WJ 
pilot operated 
regulator for 
service requiring extremely large 
capacity. Sizes 2”, 2%”, 3”, 4”. 


; LARGE FILTER, full size of cooling coil, guaran- 
. tees filtering of dust and pollen from all air 
entering room. 


a * WHISPUR-R-R QUIET. Resilient mounts and flex- 
7 ible metal hose connections eliminate vibra- 
tion; reduce noise to minimum. 


; + ECONOMICAL OPERATION . . 
; performance. 


* QUICK, EASY INSTALLATION. No water connec- 
tions, no plumbing, ducts, pipes or wiring. 
* FULLY COVERED BY WARRANTY. 


Slightly higher in west 


He Electrimatic compas 


Sales affiliate of 


. trouble-free 


RP. | 


exclusive sales agents for: ntot 


STARRETT TELEVISION CO 


Type SL packless solenoid stop 
valve. Wide range of sizes. 


2 


STARRETT — famous for quality TELEVISION and AIR CONDITIONE 


601 West 26th Street 
- New York 1, N.Y. | 


rr i -. 


Dept. D. Skokie, ill. 
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Pay-Plan Permits “Take-Over’ Salesman Who 
kelps In Closing To Get Split of Commission 


A .LENTOWN, Pa.—A “take-over” 
m in effect at The Eastern Light 
Co. nere has been instrumental in 
clos 1g over 90% of doubtful poten- 
tial ales, the company has reported. 

T: 2 “take-over” plan is a system 
whe 2by one salesman allows another 
to t ke over a potential customer to 
try nd close a sale. 

“J am certain that almost every 
app! ance dealer has had some cus- 
tom °s leave his store (or even let 
a so'esman calling at their homes 
go away) without buying an appli- 
ance when the customer was inter- 
este in a particular item,” said Val 
Lansche, sales manager. 

“T;asmuch as we have experienced 
both we have developed an interest- 
ing ‘take-over’ system that has 
closed almost every possible sale that 
developed.” 

Lansche received his sales experi- 
ence as a regular outside salesman 
for the company. For a number of 
years he had rung doorbells and had 
been turned down in numerous Cases. 
He felt that if only he had a new 
idea or some new approach to the 
problems presented by his potential 
customers, he would be able to close 
a good many sales. 

When Lansche became sales man- 
ager, he decided to make an earnest 
effort to put into effect a regular 
“take-over” system that would be 
acceptable to his salesmen and make 
sales for the store. 

The new plan placed into effect by 
Lansche is two-fold. One part covers 
the arrangements for outside sales- 
men and the second covers those for 
inside salesmen. 

“Our outside salesmen selling ap- 
pliances, refrigeration, and air condi- 
tioning units all start at a salary of 
$100 per month,” explained Lansche. 
“They are kept on this salary for 
three months to determine their 
worth. 

“If a salesman works out, he is 
taken off this salary and placed on 
a straight 8% commission basis. If 
he doesn’t do well, either he leaves 
the force himself or we try to find 
another spot for him in our organiza- 
tion.” 

Each outside salesman is given a 
specific territory in and around Allen- 
town. They must report to the store 
every morning for a 45-minute meet- 
ing after which they go out to can- 
vass their specific territories. 


8 SALES MEETINGS WEEKLY 


Three sales meetings of each week 
are concerned with the sales methods 
to be used and how to present the 
products to prospective customers. 
Whenever possible, the sales manager 
tries to have a manufacturer’s repre- 
sentative address the group. 

For the remaining two meetings, 
Lansche tries to educate his salesmen 
in the products that they are selling. 
He will give them folders on the vari- 
ous lines that they are representing 
and will try to bring out the best 
sales features, construction, payment 
plans, and other angles. 

In this way salesmen are injected 
with promotional ideas and also be- 
come extremely familiar with the 
products that they are selling so that 
they can answer almost every ques- 
tion put to them by prospects. 

Every morning the salesmen hand 


A section of the display room at the Eastern Light Co. 


in a sheet of their past day’s activi- 
ties to the sales manager. This sheet 
lists the families contacted, the appli- 
ances discussed with them, the call- 
ing date, the date of a possible call 
back, and remarks. 

From these sheets Lansche fills out 
3 by 5-in. prospective sales cards. 
If the sheets show any kind of in- 
terest by a family in an appliance, 
a card is made out. If not, that name 
is left out. 

“By reviewing the sheets handed 
in by salesmen and then speaking to 
them directly, I can _ ascertain 
whether they should make a call-back 
visit or if the call should be given 
to a ‘take-over’ man. 


‘EXTRA’ MAN KEEPS STORE 
FROM LOSING THE SALE 


“A ‘take-over’ man is just any other 
salesman on our force, but the idea is 
that he will be new to that prospect. 
Perhaps he will have a different view 
on the problems faced by her and 
may help to put over what would 
ordinarily be a lost sale,” Lansche 
explained. 

The cards are filed by day of the 
month and either the original sales- 
man’s attention is called to the call- 
back or it is given over to another 
outside “take-over” salesman. _ 

If a “take-over” salesman should 
make the sale, the commission is 
split between the two salesmen, each 
receiving 4%. In this way, salesmen 
can either make the entire sale 
themselves or when turned over to 
another, receive adequate compensa- 
tion for their efforts. 

Then there are the customers that 
cannot be sold in their homes. It 
may be necessary to pick them up 
during evening hours and take them 
to the store or else meet them there. 

If the original salesman brings the 
potential customer to the store, he is 
permitted to either try to consum- 
mate the sale himself or may have a 
store salesman “take- over” the cus- 
tomer. 

If the outside salesman makes the 
sale himself, he is entitled to his 
entire commission. If it is handled 
by the store saiesman, the outside 
salesman is entitled to one half of 
his regular commission which would 
be 4%. The inside salesman is en- 
titled to half of his regular commis- 
sion, or 2%. Inside men receive 4% 
commission on their own sales. 

“We only permit one ‘take-over’ 
for every customer,’”’ says Lansche. 
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THE HARRY ALTER co. 


1 "8S. Michigan Ave., Chicago 16, Ill. 134 LaFayette St., New York 13, N.Y. 
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REFRIGERATION 


new items. Lots of 


comes from HARRY ALTER” 


Wholesale Only 


“That is, if the original salesman 
cannot sell the prospect, a ‘take- 
over’ man tries to do so. If he fails, 
then no more efforts are made on 
that prospect. So far we have been 
successful in closing over 90% of our 
‘take-over’ sales.” 

Outside salesmen are assisted in 
their canvassing by proofs of store 
advertisements which they are re- 
quired to carry in their pockets. They 
are instructed to use these as door- 
greeters. 

“Our salesman holds up the adver- 
tisement to the person answering the 
door and asks if she has seen these 
items in the local newspaper,” 
Lansche pointed out. 


PROSPECT TRANSFER CARD FROZEN FOOD 
(Store to Outside) Date 19 
Name 
Address 
Definite Location 
Turned over by store salesman 
Equipment quoted: 
Price 
Literature sent: 19 19 
Turned over to outside man 
Outside man called 
Further instructions 0 Check if on reverse side 


Any prospect who leaves store without being sold is transferred to a 
card such as this so that outside man can make follow-up. 


“The prospect will examine the 
proof and answer either affirmatively 
or negatively. In either case, the 
salesman asks if she is interested in 
any item shown.” 

Each salesman has a _loose-leaf 
binder containing manufacturer’s lit- 
erature and illustrations of the mer- 
chandise he is selling. Following the 
conversation about the newspaper 
advertisement, the salesman can start 
showing his loose-leaf book and then 
is on his way to a sale. 

Lansche explained that the “take- 
over” sales plan for inside salesmen 
worked almost like the plan for out- 
side men. If any floor salesman can- 
not sell a customer the appliance 
the customer has inquired about, he 
pushes a small buzzer next to the 
sales desk in his department and this 
sounds off on Lansche’s desk. 

Lansche goes out on the floor im- 
mediately and “takes-over” the cus- 
tomer. If the sale is consummated 
the floor salesman receives half com- 


mission on this sale. The sales man- 
ager does not share in the commis- 
sion. 

“Very often a floor salesman will 
turn over a prospective customer to 
me even if he feels that a sale may 
be consummated when he sees one 
of his regular customers enter the 
store,” Lansche pointed out. “In 
this way the salesman not only has 
an opportunity of selling his pre- 
ferred customer but may also cash in 
on a percentage if the ‘take-over’ 
prospect is sold by either myself or 
another salesman on the floor.” 

If any customer leaves the store 
without being sold, either by the 
original salesman or the “take-over” 
one, a Prospect Transfer Card (store 
to outside) is filled out immediately. 

This card contains the prospect’s 
name, address, appliance interested 
in, and remarks. Then this prospect 
is turned over to the outside salesman 
in whose territory it may happen to 
fall. 


G-E Unit-Bearing Motor 


for your fans and blowers 


Easy for you to mount—easy for your customers to like 
—this quiet-operating, lifetime-lubricated fractional- 
horsepower motor. Will operate in any position—es- 
pecially designed for fans and blowers. 

Sizes from 25 millihorsepower to 1/12 horsepower. 
Adjustable-speed operation possible with suitable 
control. Provision for easy mounting in any of these 


BAND MOUNTING 


J 


SHAFT-END MOUNTING* 


methods. More information on this long-lived motor in 
bulletin GEA-5338. Write now. Apparatus Dept., 


General Electric Company, Schenectady, N. Y. 


*Opposite sheft-end 
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RESILIENT-RING MOUNTING 
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What's New 


Mid-West Sales Engineers 
To Distribute Freez-in 


INDIANAPOLIS — National dis- 
tribution of the new 1950 model 
Freez-in portable electric refrigerator 
will be handled by Mid-West Sales 
Engineers, Inc., manufacturers’ rep- 
resentative located at 824 Lemcke 
building here, L. E. Wood, president, 
announced recently. 

Distribution is being set up na- 
tionally through distributors only, 
Wood said. 

The midget model offers 1% cu. ft. 
of refrigerated space ina cabinet 
measuring 23 in. wide, 19 in. high, 
and 15% in. deep. It is said to only 
occupy as much space as the average 
table-top radio and to fit into the 
trunk compartment of the average 
car. 

Interior dimensions of the food 
storage compartment are width, 
13% in.; height, 16 in.; and depth, 
11 in. Across the top is space for 
six ice cube trays that could produce 
162 1-in. square cubes. Three trays 
are provided as standard equipment. 

A single copper coated, chrome 
finish shelf splits the storage com- 
partment horizontally, but leaves 
room at one side for tall bottles. 
Shelf space amounts to 148 sq. in. 

The cabinet is made of aluminum 
and is electrically welded. Finished 


in baked enamel, it is available in 
three colors—white, blue grey in 
mother of pearl finish, and golden 
brown. It is braced from all angles 
for complete rigidity by channel sup- 
ports. 

Spun glass insulation is 1% to 2 in. 
thick. The breaker strip is of odorless 
Phenolite. Three plastic handles, one 
on each end and one on top, are pro- 
vided for carrying purposes. Three- 
quarter-inch rubber legs are moulded 
around the steel base and fastened 
to the double wall. 

Located in a compartment to the 
left of the food storage compartment, 
the l4o-hp. condensing unit is said 
to be capable of operating an 8-cu. 
ft. box and thus operates at only 
15% capacity on the portable refrig- 
erator. It is mounted on four live 
rubber vibration absorbers, bolted to 
the base by four bolts. The condenser 
is fastened to the cabinet by three 
screws on rubber mounts. 

The unit operates on 110-volt a.c. 
60 or 50-cycle. With a _ stepdown 
auto-type transformer, it can operate 
on 220 to 250 volts, a.c. With a cur- 
rent inverter, it can operate on a 6, 
12, or 24-volt battery, Wood says. 

Retail price is $139.50, excise tax 
included. 


2 McCray Florist Cases 
Are Self-Contained 


KENDALLVILLE, Ind. — The Mc- 
Cray Refrigerator Co. here recently 
announced the addition of two florist 
refrigerators to its line of products, 
a 60-cu. ft. display refrigerator 
known as model SA60GF, and a 40- 
cu. ft. model known as SA40GF. 

Both florist cases have a black 
du Pont Dulux finished exterior, and 
a one-piece black porcelain interior 
liner. Two full length doors lead into 
the display compartment in the Model 
SA40GF; three doors to the SA60GF. 
The hardware is regulation heavy 
duty hardware of McCray design. 
The insulation is 3 in. of Fiberglas. 

Cooling is by means of the McCray 
system of refrigeration. Both models 
are self-contained. 


Mutt and Jeff of Sanitary 


At the left is Sanitary's 8-cu. ft. 
smallest refrigerator, the 5-cu. ft. 


Deluxe model, 
“Lo Boy"’ model. These are the extremes of the 1950 line. 


ewer Line for 1950 


mecemme 


while on the right is the company's 


Easy Recalibration Stressed In New Marsh Gauge 


SKOKIE, Ill.—A new refrigeration 
testing gauge set has been announced 
by Marsh Instrument Co., sales affili- 
ate of Jas. P. Marsh Corp. here. 

The set, consisting of a compound 
retard gauge and a pressure gauge 
for use with manifolds and other 
testing, has been developed in the 
words of the manufacturer ‘to pro- 
vide the serviceman with testing 
gauges which represent the ultimate 
in quality, accuracy, and utility.” 

Both gauges have Marsh heavy- 
duty bronze bushed movements and 
are calibrated to the extreme ac- 
curacy of plus or minus 1% of read- 
ing over their entire ranges. Knife 
edge pointers are provided to facili- 
tate close reading. Both gauges have 
the Marsh ‘“Recalibrator’’ which en- 
ables the user to restore the accuracy 
of a gauge that has been knocked 
out of adjustment by simply turning 
a “Recalibrator screw” on the face 
of the gauge. 

The Recalibrator re-establishes the 
relation of the bourbon tube to the 
movement, thus correcting the gauge 


throughout its entire range, which js 
particularly important in a testi ig 
gauge. A screwed, knurled ring is 
provided on each gauge to give qui k, 
easy access to the Recalibra >r 
screw. 

Both gauges are in 2%-in. polis! 24 
brass cases with bevelled glass cr s- 
tals, giving them a handsome, bz 3i- 
ness-like appearance. Retard scale of 
the compound gauge provides eas: y- 
read, one-pound graduations thro. th 
the testing range of 0-50 Ibs. A row 
bulletin describing the testing set is 
available from the manufacturer 


Simplified Mills Ice Cuber Uses Less Current 


CHICAGO — An _ economical ice 
cube machine that uses little more 
current than an ordinary household 
refrigerator is now in production at 
Mills Industries, Inc., Chicago 39, IIl1., 
according to company officials. 

The machine is powered by a 13-hp. 
condensing unit and can be plugged 
into any convenient outlet without 
separate wiring. 

The Mills Ice Maker is fully auto- 
matic and produces solid, crystal- 
clear ice in lengths from %-in. to 
6 in. 

It produces approximately 5,800 
standard size cubes per day and the 
bin holds 200 lbs. Thermostat con- 
trol regulates production of ice cubes 
to keep bins full at all times. 

Fresh running water is used, being 
fed directly to the ice making tubes 
from water supply system. No water 
storage tanks are required. 

Machine dimensions are: height 
66 in.; depth 30 in.; width 30 in.; 
height to storage compartment, ap- 
proximately 40 in. New simplification 


of design makes it unnecessary to 
have moving parts for sizing, releas- 
ing, crushing, or delivery. 


AND You 


One Inch Solid’ Rubbay Tnokes 


yy. THE BEST 


Strip Between Liner and —<c——? 


One Piece Stainless Steel Top__ mm. 
4. ‘Five Inches Fiberglas Insulation _ mmm. 


5. _ Spot Welded Metal Strips 
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: Shallow Compartment 


Refrigeratd On Five Sides 


. . i Tubing 
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Where To Put It? 


Further Comment on Locating Thermal 


Bulb Contributed by British Engineer 


4, Baldwyns Park, 
Bexley, Kent, England 
Edit r: 

It is with great interest that I 
just finished reading the articles 
by " 10mas Lopiccolo and James J. 
-\yia on the subject of the loca- 

f the thermal bulb of an expan- 

valve with relation to a heat 
) inger. 

In the past we have had to face 
ii r problems with regard to the 


imi 
ee «* heat exchangers and the regu- 
latio. of refrigerant at low tempera- 
ture .nd I am pleased to say we have 
arrived at a very satisfactory solu- 
tion. 


It may be that a review of experi- 
ence ere will be of some assistance 
to Messrs. Lopiccolo, LaSalvia, and 
also Cox in throwing some light on 
their problems and I therefore pass 
it on. 

As regards the position of the 
thermal bulb in relation to a heat 
exchanger. I entirely agree with 
LaSalvia that in order to maintain 
even evaporator temperatures the 
thermal bulb of the expansion valve 
should be clamped to the portion of 
the suction pipe between the evapo- 
rator coil and any heat exchanger 
of the liquid and suction gas type. 

In tests which have been carried 
out here in the past it has been 
established that if a _ liquid-suction 
gas heat exchanger is used to super- 
heat the suction gas for the purpose 
of actuating a conventional spring 
loaded T.E.V., the result is wide 
variations in evaporator temperature. 

This is understandable when it is 
realized that the major portion of 
the heat for superheating the suction 
gas is derived from the high-pressure 
liquid. 

As is well known, the T.E.V. opens 
and closes according to the pressure 
difference across the thermal element. 
When the valve is closed the flow 
of liquid through the heat exchanger 
ceases and so consequently does the 
main source of heat for superheating 
the suction gas. 

The valve, therefore, remains closed 
until such time as the evaporator 
pressure is pumped down low enough 


to cause the valve to open, or the 
temperature of the thermal bulb is 
raised from some other source of 
heat; usually a combination of the 
two. When the valve does begin to 
open the warm liquid flowing through 
the heat exchanger raises the tem- 
perature of the suction gas still 
further and the net result is a wide 
variation in suction pipe temperature 
on the compressor side of the heat 
exchanger. 

Actual figures taken during the 
tests, by means of thermocouples at- 
tached to the suction pipe before and 
after the heat exchanger, showed 
that if the temperature of the suc- 
tion pipe on the evaporator side of 
the H.E. varied 3° F., the variation 
on the compressor side was as much 
as 21° F. The net result of this was 
an evaporator pressure hunt of as 
much as 10 p.s.i. 

In another series of tests using the 
same T.E.V. but superheating the 
suction gas by some other means 
using a non-fluctuating source of 
heat, the evaporator pressure hunt 
was reduced to 2 p.s.i. 

Needness to say I am of the same 
opinion as LaSalvia, namely that the 
liquid-suction gas heat exchanger 
should be used for the sole purpose 
of sub-cooling the liquid or to ensure 


that no entrained liquid returns to © 


the compressor in the suction gas. 

In Lopiccolo’s case the suction gas 
is apparently superheated before it 
arrives at the heat exchanger which 
is used to boost the superheat still 
further for the purpose of increasing 
the pressure difference across the 
thermal element. In such a case I 
should be inclined to reduce the 
spring loading on the valve rather 
than use a heat exchanger. 

This brings me to the other prob- 
lem of the control of the flow of the 
refrigerant at low temperatures. 

Apart from the fact that with the 
conventional spring loaded T.E.V. the 
superheat required to actuate the 
valve increases with decrease in tem- 
perature, further, I find that these 
valves are too insensitive to slight 
changes in pressure. What usually 
happens, particularly jim the case of 
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ROTARY SEAL 
REPLACEMENT UNITS 


for Commercial, Semi-Commercial, Air Conditioning and House- 
hold Refrigerator Compressors . 
performance over 18 years .. Simplicity in construction—easy in- 
st llation—efficient operation—economy—you get every one of these 
important features in ROTARY SEALS! 


. Tested by time, proved by 


20 NORTH LARRABEE STREET 


UNIT 
NO. 4120 


AT ALL 
LEADING 
JOBBERS 


Certainty!” 


fF, aga, 


ICAGO 14, ILLINOIS, U.S.A. 


ADIAN AGENT: 2025 ADDINGTON AVENUE 
_ MONTREAL 28, QUEBEC, CANADA 


cascade plants, is that the time lag 
between the T.E.V. closing and open- 
ing is often sufficiently long to en- 
able some of the low formation tem- 
perature liquid feeding the low-tem- 
perature T.E.V. to flash and cause a 
gas lock in the pipe line. Very often 
when this occurs refrigeration ceases 
altogether. In order to overcome this 
and other problems we have de- 
veloped a remote controlled expansion 
valve which is very sensitive to 
changes in pressure. 

The valve itself is simply a non- 
corrodible steel ball normally held 
on to its seat. by a spring. The ball 
is lifted off its seat by means of a 
small but. powerful electro-magnet 
which is energized by the remote con- 
trol mechanism from a source of low 
voltage. The energizing coil is de- 


signed for continuous rating and is° 


completely isolated from the refrig- 
erant. Since the electrical side is 
completely sealed against moisture 
the whole valve can be tucked away 
inside the insulation. 

There is more than one type of 
control mechanism. In one type the 
superheat required to actuate the 
mechanism decreases with decrease 
in evaporator temperature as opposed 
to the conventional T.E.V. where the 
superheat increases with decrease in 


evaporator temperature. For ex- 
ample, in the case of one common 
refrigerant the superheat required at 
+12° F. evaporator temperature is 
25° F. while at -60° F. evaporator 
temperature it is 15° F. 

Remote controlled expansion valves 
are used on both stages of a success- 
ful low-temperature unit which has 
been manufactured by my firm for 
some years past. In this unit any 
air temperature from atmospheric 
down to -130° F. can be automatic- 
ally maintained. Similar valves are 
also being used for higher tempera- 


tures of the order of -60° F. and 
-40° F. 
In passing, there are two other 


points worth mentioning in connec- 
tion with the remote controlled valve. 
The first point is that the valve is 
positively shut all the time the com- 
pressor motor is stopped because the 
energizing current is derived from 
across the motor input terminals, 
and, therefore, the ball will be held 
tight on its seat by the spring plus 
the condenser pressure irrespective 
of whether its control mechanism is 
on or off. 

The second point is that since the 
refrigerant does not flow through any 
part of the control mechanism this 
remains at the ambient air tempera- 
ture, consequently there is no possi- 
bility of the condensed portion of the 
charge in the thermal element being 
other than in the thermal bulb. We 
are thus able to make full use of 
limiting charges and cross-charges 
and always be sure of the thermal 
bulb having its proper control. 

RICHARD T. HALES, 
A.M.I.Mech.E., M.A.S.R.E. 
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IDEAL cooter corPoRATION 
2953 EASTON AVE., ST. LOUIS 6, MO. 
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3 experienced servicemen say 


CUT JOB COSTS 3 WAYS 
WITH FRIGIDAIRE VALVES! 


Frigidaire Refrigerant Control Valves insure swift installation — 
save valuable job-time. Their high quality construction reduces costly 
call-backs. And their remarkable adaptability means less money tied 


up in parts inventory. 


Your nearby Frigidaire Parts Distributor can supply Frigidaire 
Refrigerant Control Valves for household, commercial and air con- 
ditioning applications. There’s a Frigidaire Valve to meet every need! 


“Frigidaire Valves, Switches and other 
fast-moving parts are easily adapted to 
any type of equipment,” says S. M. 
McKinney, Service Sales Company, Des 
Moines, Ia. “So by using Frigidaire Parts 
we avoid tying up a lot of our money in 
big stocks of parts—yet we can handle 
any jobs we are called on to do.” 


Avoids costly call-backs! 
“We prefer Frigidaire Expansion Valves 
because their high quality prevents costly 
call-backs, and because they are so readily 
adaptable to all kinds of equipment,” 
says A. D. Ragsdale, Acme Stove & Elec- 
tric Co., Kansas City, Mo. 


Or Gh 


FREE! Frigidaire Parts Catalog 
For full information about all Frigidaire 
Service Parts and Accessories, write today 
for your free Frigidaire Parts Catalog. I 


Likes easy installation! 
“Compact, sturdy /Frigidaire Valves are 
easy to install,” says Albert Huber, Huber 
Refrigeration Service, Baltimore, Md. 
“They're second to none in performance 
and dependability.” 


These Modulex features assure 
exceptional performance 


Single - bellows operation. 
Fewer moving parts mean 
trouble-free performance. 


All-metal, moisture- 
vroof construction. 
Secrest, 
forged-brass 
valve body: 
bellows 
assembly 
hermetically 
sealed, 


Self -locking adjust- 
ing screw. Holds set- 
ting: eliminates need 
for frequent read- 
justment. 


~ Iixelusive Modulex 
\ power element. Gas- 
charged feeler bulb 

for precision control, 


WH Replaceable needle 


and valve seat. Long 
wearing, non-corro- 
sive; provides perfect 


aa - seating. 


Easily removable 
filter. Fine mesh 
screen on inlet side 
stops foreign matter. 


Self-aligning stainless 
steel needle. Full-float- 
ing needle assures per- 
fect seal, no leak- 
through when valve is 
closed, 


Micro-finished bearing surfaces. 
Prevents sticking and erratic action; 
assures smooth operation, 


Frigidaire Modulex Expansion Valves 
Insure Accurate, Dependable Temperature Control 


You'll like the precision control poss- 
ible with Frigidaire’s exclusive 
Modulex thermostatic bulb. This 
unique power element responds only 
to temperature changes at the bulb 
itself. Changes at valve body, or along 
the capillary tube, do not affect valve 


operation, Tests prove the Frigidaire 
Modulex Valve continues to function 
perfectly even when valve body is 
completely frozen in a block of ice, 
or subjected to unusual heat condi- 
tions. These valves can be installed 
inside or out of the refrigerated space. 


FRIGIDAIRE 


Service Parts and Accessories 


A. 
| 
a 


Vame 
Firm Name....... 
Address... 


City 


@ ----------- 
\) ©» | FRIGIDAIRE DIVISION 


........County 


ae 


/ General Motors Corporation 

1423 Amelia Street, Dayton 1, Ohio. (In Canada, Leaside 12, 
Please rush my free copy of your parts catalog—“Genuine Precision- 
Built Frigidaire Parts and Accessories.” 


Ont.) 
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KEROTEST 


HAS THE PRODUCTS! 
—— 


KEROTEST MANUFACTURING COMPANY 


PITTSBURGH 22, PENNSYLVANIA 


_ OFFICES & WAREHOUSES: New York City, Chicago, Los Angeles, SanFrancisco, Houston, =» 
Dallas, Tulsa, Odessa, Texas, Richmond, Atlanta, Toledo, St. Louis, Charleston, W. Va. 


2 Flake Ice Machines, Special Reach-Ins Help Restaurant 
Emphasize ‘Freshness’ Angle In Promotion of Salad Dishes 


Rectangular reach- 
ins mounted along 
wall provide storage 
for salad oils, aspic, 
and other forms of 
flavoring used_ in 


_ tion of salads at the 


the rapid prepara- 


ST. LOUIS—Operating two York 
flake ice machines, which are cap- 
able of producing huge quantities of 
flake ice daily, has made possible a 
novel, consistently profitable food 
service operation in the ‘Hasty Pud- 
ding” restaurant of Scruggs, Van- 
dervoort, Barney here. 


The St. Louis department store 
operates a tea room, an employes’ 
cafeteria, and a basement cafeteria, 
all of which are supplied with flake 
ice units, independently. On the 7th 
floor of the store is its most unusual 
specialty—the Hasty Pudding res- 
taurant, which, although it seats only 
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AV TR VWHER, ..- PLENTY OF PROSPECTS 


for the 


Wherever you look, you'll see plenty of prospects for 
the new BTC Portable Display Case. Dealers welcome 
this compact cabinet, because it can be moved about 
easily . . . used to push “specials” or related food 
items. Result: their frozen food sales go up — and so 
do your profits! 


BTC’s Portable Display Case opens up a whole new 
field of sales opportunities. Smartly styled with low- 
level superstructure, mirror to display contents, stain- 
less steel top trim and two price panels. Fits anywhere 
and holds up to 190 average frozen food packages. 
Ideal for frozen concentrated fruit juices. Warranted 
for five years against food spoilage or mechanical 
defects. Write today for full details. 


PORTABLE 

ICE CREAM CABINET 
Model DC6-ICD available 
with either two or three 
lateral plates. 


FROZEN FOODS | 


PORTABLE DISPLAY CASE 


Model DC6-2D features 
full-color, 3-dimensional, 
fluorescent-lighted pictures. 


PORTABLE DISPLAY CASE 


ee 
MODEL DC6-2 


eR RE I A LTE TE FST EES 
THE BREWER-TITCHENER CORPORATION, Binghamton, N. Y. 


80 customers, attracts an average 
of 430 women per day, who pay 
85 cents for a choice of any one of 
four salads. 

Flake ice is used in almost every 
step in food service in the semi-cir- 
cular room. The 80 seats are grouped 
around small stainless steel column 
tables, each of which has a shallow, 
ridged top, into which plywood trays 
fit. The wooden trays, of the same 
size as used in most cafeterias, are 
done in light blonde hardwood, and 
actually form the “tabletop” with 
the customer setup, including glass 
of water, napkin, silverware, salt, 
etc. When the customer has been 
served, the entire “tabletop unit” or 
actually, the tray with its dishes, is 
removed, carried to the kitchen, and 
a new, clean tray substituted. This 
does away with breakage, many 
handling operations, and expedites 
service tremendously. 

Customers seated around the gaily- 
decorated room may choose from only 
four menu items, which have never 
been changed in four years of opera- 
tion, according to Miss Elizabeth 
McCorkle, Hasty Pudding food serv- 
ice manager. No menus are used. 

Instead, the four types of salads 
arrive at the customer’s table on one 
of the most unusual tables used in 
food service merchandising. These are 
6 ft. across, and consist of a circular, 
shallow tray, lined with copper, which 
is packed to a depth of 4 in. with 
flake ice. 

Four legs, on casters, support the 
tabletop, and embedded in the ice 
are bowls of popular salads, includ- 
ing chicken salad, tuna fish, vege- 
table salad, and a chef’s salad. In 
the center of the top (which inci- 
dentally revolves) is an elevated cir- 
cular shelf on which is a variety of 
salad dressings, in bowls, from which 
the customer may make a choice. 

In serving the customers, two of 
these units are merely pushed to the 
table, and the customer points out 
which type of salad she would like 
to have. A bowl is then placed on 
the table, and the salad served with 
heavy wooden forks, direct from the 


“Hasty Puddi: g” 

restaurant. © ce 

made up, the sa! ids 

are taken to he 

patrons on oc rts 

packed with fi ike 
ice. 


bed of ice to the customer’s b. wi, 
The patron then chooses the sg: lad 
dressing, and drinks, all served off 
the same portable unit. This is tnen 
pushed on to the next custome:. 

The high speed with which his 
operation can be carried out, plus 
the fact that lifting the tray off the 
table after the customer is finished, 
automatically ‘cleans the _ entire 
place,” makes it possible to serve 
430 people in an 80-person room, in 
the space of a few hours. 

Because of specialization in chilled 
salads, large amounts of carefully 
controlled refrigeration are required 
to support the Hasty Pudding volume 
and quality. In a small wood-enclosed 
“kitchen” in the center of the room, 
is a 4-compartment reach-in refrig- 
erator for basic salad ingredients, 
and on the wall a custom-made re- 
frigerated wallcase, 8 ft. long, 2 ft. 
high, and 2 ft. deep, built of stain- 
less steel, with black, sliding hard- 
rubber doors, in which delicate salad 
oils, anchovies, aspic, and other 
flavoring which need careful refrig- 
eration control, are maintained. 

The tiny kitchen also contains 
space for dish storage, and for mix- 
ing of salads, ready for transfer to 
the flake ice circular carts. All of 
the meats used are prepared in the 
tearoom kitchen, several floors below. 

Chief reason for the constant popu- 
larity of the 85-cent salad lunch 
which the Hasty Pudding offers is 
maintenance of quality and fresh- 
ness, according to Miss McCorkle. 

“Every ingredient which goes into 
the salads is either refrigerated me- 
chanically or by flake ice, from the 
moment it reaches the store,” she 
indicated, “and inasmuch as all of 
our vegetables are bought fresh 
daily, we are able to guarantee cus- 
tomers absolute freshness in_ the 
salad chosen.” 

As a result, the two flake ice ma- 
chines are in constant operation, pro- 
viding sufficient ice for all beverages, 
the displays, for storage protection, 
etc., and have transformed what 
might be otherwise a simple “snack 
bar” into a source of continuous profit. 
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Fifth-Larger Walk-In Boosts — | 


~ SAVING MARKET SPACE: 


finitely has sales appeal. It was 


table cooler counteracts any bacteria, 


Whatever You Need... 
Whenever You Need It... 


Cold Storage Capacity 300% | 


L NCOLN, Neb. — Reduction by 
mo: than half in the time and effort 
nee -d to keep dairy products and 
col cuts on the selling floor, plus an 
ave ge weekly increase in sales of 
$25. has resulted from the installa- 
tior of a combination walk-in cooler 
and lisplay fixture for dairy prod- Sliding doors at side of 
ucts at the Ideal Market, here, ac- Ideal Market’s new walk- 
Idi: g” corc 1g to Manager Lyle Hans. in have two principal ad- 
O ce T. » new case was shipped in sec- vantages: (1) Thad toh 
sa! ids tion and set up directly behind the ges: ey take 
| fy cou: ers of the dairy, egg, and cold UP less room, permitting 
© the cuts section of the meat department cooler to be _ positioned See | diate enor se ame want S 
: ’ und Ww - 
C. rts in I acoln’s largest supermarket. It closer to counter area. your jobber, | PEDO. Lightweight, (4 wa) and compact. Pile any job, 
fi ike is § ‘t. by 10 ft. and 7 ft. high on id : ’ Y any tool kit, too! With pocket saving rounded corners, and 
the aside, providing four times as (2) Siding action decent ask for an | a grooved bottom for pipe work. 
muc space as the old-style, reach- fan out cold air, suck in extreme | alls, 38, Tene Nemes Atonioun i. wan creme 
in, _ vinging door box which it re- warm air as with swing- acemeny | piten work. Price $2.00. _ Gis we ted 
plac i, yet takes up only 20% more ing doors. EMPIRE For the handiest level on the market, the No. 28 chrome 
spac . the grocer pointed out. “ LEVEL | Foon ag Empire Ligh ge eee er mgpaee 1° pitch markings. 
T) case is situated a few feet ps to your pocke ke a fountain pen. Price $1.20. 
pack of the refrigerated counter for 
cold cuts where it is easily visible : 
to c.stomers and readily accessible EMPIRE LEVEL MF G. co. 
to clerks. It has two sets of sliding 
glass panels, one above the other, ex- 729 POTTER ROAD + MILWAUKEE 13, WIS. 
bowl. tending the length of the front so as 
Si lad to provide a maximum of display i 
ed off space on its front side. eres T EXPLOSION DANGER 
3 tnen "mhermoseal glass gives patrons mentioned in the supermarket’s bose ha apr te paint is YOUR BEST INSURANCE AGAINST ; 
ne”, vision of the contents of the fixture newspaper and radio advertising for sed also to stop mould and bacteria 
1 this at all times, aided by concealed several weeks after its installation, - enscepoh The paint - treated with a \ FINE “SEAMLESS”’ CYLINDERS 
_ Plus lighting in the cornice. Hans stated he stated and has been responsible ‘Ungicide as an extra precaution. “give maximum safety for only 3 cents a year! Cheapest insurance 
ff the that the old case was usually sweated for about $250 weekly in increased The manager declared that refrig- © a can buy poo. yotine he danger from miele overfilling! 
ished, over. The sliding panels of the new sales by virtue of its attractive ap- erated storage and vending of ail (3D Their extra capacity . . . 4.8 lbs. compared to 4.0 ICC require- 
entire case also serve to reduce the refrig- pearance alone. Hundreds of patrons Perishable foods, including vegetables \S ments decreases high pressure due to hydrostatic expansi 
; . - ; : ‘ as" y pansion. 
Serve erating cost since the sliding action have commented favorably. ane berries, have enabled Ideal to | Heavier metal walls, thicker at ends. No welded seams. Fusible safety 
m, in eliminates fanning in and out warm A large electric sign on top of the hold spoilage loss to an unusually provided as standard equipment. Spring loaded safety, slightly extra. 
air and cold air, as happens with box advertises dairy products and _ ow figure. Strawberries, for example, Ash Wholesaler about Fine’ : ; 
shilled swinging doors. can be seen by shoppers in all parts Were used in a test a few months | .. - Ask your esaler about Fine’s new 5 lb. cylinder 
efully Furthermore, sliding panels take of the supermarket. ago and remained in excellent condi- | e No. SE, stands erect! 
juired up less room than swinging doors, . tion for 14 days for a very wide mar- | (773 PRODUCTS CO. ioc.NoRrn wasast AVENUE 
olume he added, so that the case has been MOST DEPTS. SELF-SERVICE gin of safety. Berries normally are | @ CHICAGO 1, ILLINOIS 
closed placed closer to the counter than Hans also pointed out that me- , °/4 out daily. | 
room, the old box. Meat department clerks chanical refrigeration for storage — —— 
efrig- now take only two steps in serving and vending has been perhaps the 
ients, a customer from the new case, while most important single factor in the 
le re- four steps were required previously. efficient operation of the store, which ° e 
2 ft. Walk-in section of the cooler pro- has more selling space than any e a ! a e y Ou in KY SIG the bo a é! 
stain- vides storage space for cold cuts other supermarket in Lincoln. Most of 
hard- and all milk, eggs, butter, oleo- the departments are self-service, 
salad margarine, and cheeses (types need- with meats and dairy products being 
other ing refrigeration) sold in the dairy the only service section, while the 
pfrig- and cold cut section. The old box vegetable department is  semi-self 
didn’t have the walk-in feature, — service. 
itains hence had only a fourth the storage Equipment includes two 6-ft. reach- 
mix- capacity of the new fixture. The jn vending fixtures for frozen foods. \ 
er to reach-in vending section on the front These have self-contained refrigera- ite 
ll of of the cooler is supplied from inside tion units. Open, self-service vege- a  —) ( 
Po pon — eliminating steps and table cases with self-contained re- ——| pieces 
elow. traffic confusion. frigeration account for 14 line feet 
unch TOCKIN 48 ft. of glassed-in meat counters. E 
= i lcdile utes Sena anmeiie ta OA ts . Gees ee SECTIONAL FREEZE COOLERS? ... ARE YOUR MEN TRAINED? ... ARE YOU SET UP? 
resn- from the n cooler, as cited by the been installed for vegetable storage, | , F 
e. grocer, is peal St wanted ath. along with 8-ft. by 30-ft. walk-in for Here s a highly profitable business! Unit sales are There are literally hundreds of business categories in 
into cient storage space so that depart- meat storage and 6-ft. by 10-ft. walk- high . . . from $4,000 to $25,000. Men are easily need of Prefabricated Freeze Coolers. And whatever 
me- ment personnel are not required to in sharp freeze cooler for frozen food © trained . . . and sales potential is tremendous... the specific requirement, RECO's use and arrange- 
| the make several trips a day to a back- storage. if you sell RECO Sectional Freeze Coolers. ment of panels makes it possible for you to sell 
she room cooler to bring in bottled milk A machine room is maintained at | — I Multi-P Cc ' ted tical ' £ installation! 
. to the selling floor. The same applies the back of the plant (the supermar- | hosel aye can an ulti- —. ny men me practically every type of installation 
res. to other dairy products and eggs. ket has no basement) for the refrig- x °o upermar a rea own oxes an ‘is as 
- Blower coils in the top of the box eration units of the three walk-in | Ice Cream Hardening Rooms to Frozen Food and RECO-FAB_ METALPLY Add-a-Panel Sectional 
the assure even temperature throughout storage coolers. Defrosting is done — Ice Cream Distributors . . . Low Temperature Boxes Freeze Coolers are the most advanced in design. 
the cooler, Hans said. Compressor with manually operated heaters which — to Fur Farmers . . . Fish Freezers to Producers of  METALPLY forms a 100% vaporproof barrier, giving 
oa: and motor are mounted outside on png er a = ans vo agpee! lai Fresh Frozen Fish . . . Coolers to Beer Distributors maximum structural soundness. Hundreds of satisfied 
top of the box. The motor is a 1-hp. e bottom o e cols, and louver | . .«. Meat and Vegetable Cooling Rooms to Whole- RECO users throughout the count n 
Ages, Frigidaire unit and is air cooled. This elements to keep heat from going | le Read 9 9g g ry and overseas! 
tion , , sale Food Distributors. 
t10N, arrangement helps conserve space. out into the coils. : : 
what Incidentally, the cooler is portable. Eight germicidal lamps have been Yes, you'll do a profitable selling: job with RECO Sectional Freeze Coolers. If you 
nack Henry Frisbie, manager of the added to meat storage facilities. An are a soundly established, aggressive firm, we want you as our distributor. 
“ofit. department, said the new fixture de- ozone machine installed in the vege- We are prepared to work with your salesmen, provide you with advertising and 


descriptive data and give you our full cooperation. Write now, furnishing details. 
Ask for our catalog. Our new prices are designed to put you out front, with 
the best quality equipment available! 


BELOW ARE A FEW OF THE MANY INSTALLATIONS OF RECO-FAB EQUIPMENT 


A 


Its TRACO 


For Refrigeration Parts! 


| 
National Brand Name Items | 
At Fantastically Low Prices! | 


SEA FOOD STORAGE AND FREEZING: Bur- 
ton’s Sea Food, Inc., Chincoteague, Va., stores 
their famous Chesapeake Bay Oysters in their new 
12’ x 12’ x 8 RECO-FAB, using no ice at all 
for storage. Other Sea foods—tobsters, shrimp, 
fish, etc.—can be frozen or stored (fresh or 
frozen) in other models available. 


ICE CREAM HARDENING AND STORAGE: 
King Cole Ice Cream, Utica, N. Y., uses this 
two-temperature 12’ x 24 x 8’ RECO-FAB for 
lce Cream Hardening and Storage and for medium 
temperature Storage of Ice Cream Mix. Refrigera- 
tion is provided by 2 factory-assembled RECO- 
PAK Packaged Refrigeration Systems. 


FROZEN FOOD STORAGE: Southside Frozen 
Foods, Inc., Petersburg, Va., stores approximately 
20-25 tons of frozen foods in their 12’ x 32’ x 8 
RECO-FAB, purchased to replace rented space. 
| Carton Passing Door and Conveyor speed loading 


Double Your Money Back If | 
Every Item Is Not Brand New. 


and minimize refrigeration toss. 


Diy ih i 
. “ £7 % *. é 


Send for latest folders — Py | 
Packed with amazing bargains! : 7 Vig ~ : 
FIs A 
TRACO Udihid Corporation i a= 
455 WEST 19th ST., NEW YORK 11, N. Y. d =e 
“eras Ror 


TYPICAL BLAST FREEZING TUNNEL, such 
Prefabricated as is used to freeze Meat, Ice Cream Novelties, 
Roof may be used on any RECO-FAB to permit Shrimp, Fruits, and Vegetables, . etc. 

tside installati where inside space is not =" ie % 


Typical “‘TWO-TEMP” RECO-FAB, ideal for Typical RECO-FAB ICE DEPOT, may be used 


WE WILL PURCHASE SURPLUS REFRIGERATION 
INVENTORIES 


product freezing and storing of frozen products, as Automatic Vending Station. 

_ lee Cream Hardening and Storage, with Medium 
Temperature storage of fresh products or ice 
cream mix. 


available. 


PRODUCTS DIVISION az 
2020 NAUDAIN STREET, PHILA. 46, PA. ge 


ANY AMOUNT! 


"Refrigeration 
Engineering 
Corporation 


PHONE! 


WRITE! 
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ROLL-OR-KARI 
DUAL TRUCKS 


Handling stoves, refrigerators, 
freezers and other heavy, awkward 
loads is a cinch with Roll-Or-Kari 
Dual Trucks. Adjustable to any size 
load, Roll-Or-Kari Trucks with the 
patented Step-On-Lift and Web Lock 
and Tightener are easy to attach and 
easy to roll. Foot lever on each truck 
raises truck to rolling position. Fold- 
ing handles. Capacity 1,000 Ibs. Ship- 
ping weight 40 Ibs. 

Be thrifty in ’Fifty—Roll-O-Kari 
Dual Trucks are your’ insurance 
against time losses and breakage 
losses. Write today for full informa- 
tion. Dept. A. 


ROLL-OR-KARI CO. 
MANUFACTURERS 
ZUMBROTA - MINN. 


Easily, 


Quickly 


| 
| 
| 


__ 
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Refrigeration Problems 


and 


Profit or Loss In 
‘Servicing? (2) 


If a dealer cannot run his service 
department so that it shows a profit, 
then he had better do one of three 
| things: 

1. See if the installation and service 
allowances are as much as he would 
have to pay an independent service 
company. If they are low, then he 
should raise them to what he would 
have to pay an outside company. 

2. If they are as high as he would 
have to pay an independent service 
company, then he must either put in 
an adequate accounting system, or if 
he has an adequate system, he must 
analyze his entire service operation 
and find out why his costs are too 
high and how they can be lowered 


and still do a good job of installing 


and servicing the equipment he sells. 


their Solution 
by Paul Reed 


Cutting his service costs doesn’t 
mean cutting the quality of the jobs, 
using second grade material, nor 
skimping the amount. In fact, doing 
those things is the best way to in- 
crease costs eventually. Quality pays 
in installation and service the same 
as in anything else. 

Nor does cutting his service costs 
mean cutting wages. Men can be 
overpaid it is true, but the best men 
are the cheapest in the long run. It 
takes a rich man to afford poor 
workmen—they are too expensive. 

3. If he is unable or unwilling to 
so organize a service department that 
it is operated in the black, or at least 
not in the red, then he had better 
not operate a service department at 
all, but instead contract all of his 
installation and service out to a good, 
well managed independent service 
company. Then he will be able to 
definitely know what his installation 
and service costs are, and properly 
include them in his cost and pease 
accounting. 
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Coils 
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RECOLD “DRI-FAN” 
Evaporative Condensers 
and Cooling Towers. 


Recold Water Defrost coils provide the 
most positive, simple, and by far the most 
economical method of defrosting that has 
ever been introduced. Defrosting can be 
done in five minutes with absolutely no 
product warm-up. This equipment is de- 
pendable for temperatures as low as 
minus 40°. 


The Recold line includes equipment for 
every commercial refrigeration and air 
conditioning application. The “Dri-Fan” 
principle in evaporative condensers and 
cooling towers is another Recold develop- 


Write today for complete information 


about Recold equipment. 


INC. 


Los Angeles 22, California 


THIS EXPERIENCE NOT 
UNCOMMON 


We have spoken of this dealer in 
the past tense, as if there were no 
dealers today handling their service 
in as unbusinesslike a manner as this 
dealer did. Unfortunately, there are 
dealers today who are not operating 
their service departments much 
better than this dealer did. 

Fortunately, however, such ineffi- 
cient operation is much less common 
now than then. A successful, present- 
day dealer runs his service depart- 
ment as a separate business that 
must stand by itself. It gets paid for 
everything it does, but only in an 
amount that experience has shown 
will, on the average, amply cover 
those operations—no more, no less. 


A PROFIT AND LOSS 
DEPARTMENT 


To operate a service department on 
a paying basis is no more nor no 


SERVICE: 


less difficult than operating any other * 


business. It means operating it just 
as if it were a separate business; 
not a separate company nor a sepa- 
rate corporation but completely 
separate accounting. 

Some departments, such as sales, 
advertising, engineering, application, 
etc., are usually operated as ‘“ex- 
pense” departments. The entire cost 
of running them is carried as an 
expense and this expense is a part 
of the cost of doing business. 

Not so the Service Department. 
It has income aside from the installa- 
tion and free service allowances 
allotted to it from the original sale, 
and from other services rendered to 
the sales department which may 
choose to give something to a cus- 
tomer as a matter of policy or as 
an advertising or goodwill gesture. 

It has income from charge service 
after free service has expired; from 
the sale of accessories; from charge 
service on equipment not sold by the 
dealer; rebuilding and modernization 
of old-style equipment; selling used 
equipment and parts, and other possi- 
ble activities in which it can properly 
and profitably engage. 

Even if a dealer restricts the 
activities of his service department 
solely to installing and servicing the 
equipment he sells, he still should 


World’s Largest Manufacturers of Refrigeration Controls .. 


Type KOD 136 Control 


i i with Ranco! 
Ranco 


for Water Coolers 


NATURALLY — 
temperature is Ranco-controlled 


Kanco Due. 


COLUMBUS 1, OHIO 


because the 


Replace with Ranco Precision-Built Controls for Water 
Coolers — that’s the way to insure complete customer sat- 
isfaction. And it’s the way to make your job easier, too 

. you spend less time, eliminate call-backs, and make 
greater profits on every replacement job. Ask your Ranco 
wholesaler to show you the eight Ranco models specia'ly 
designed for Water Cooler installation. Replace it right 


. more than 20,000,000 controls now in use 


For Service and Installation Engineers 


Paul Reed 


operate his service department as a 
“P and L” (profit and loss) depart- 
ment, not as an expense department, 
for his Service Department will still 
have income from charge service. 
Unless he keeps an entirely separate 
accounting he simply cannot tell 
whether his service department is 
being run efficiently or not and how 
much it is costing to install and serv- 
ice his equipment. 


NOT ONLY POSSIBLE BUT 
IS BEING DONE 


Many dealers are operating their 
service departments profitably. Some 
of them discovered the possibilities 
of profitable service operation when 


money on his service activities, or be. 
cause of a poor system of accounting 
thinks that he is, that dealer is not 
going to be a very good man to work 
for. Parts stocks will be low; tools 
and equipment will be run down; lost 
time will be excessive; it will be arg 
to get a raise; and there wil! be 
plenty of criticism. 

On the other hand, a service de. 
partment that stands on its own ‘eet 
and is making money, offers mor : to 
a good service engineer. It gives iim 
a chance to show what is in ).im. 
There is incentive to do more effic ent 
work, and the means is there to 
reward it by promotion and be ter 
pay. 

The dealer and his men are ha 
they are willing to work; they 
making money. 


by, 
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Fairview Opens 2nd Store 


ERIE, Pa. — Fairview Elec 
which operates an appliance sto: 
5 E. Main St., Fairview, Pa., 
opened a new appliance outle! 
363 W. 26th St. here. The store © 
tures major and small appliare 
service, and a kitchen planning c 
sel. 


the late war broke out and they were 


unable to get merchandise. The serv- 
ice department proved to be the 
salvation of many dealers, who were 
able to stay in business only because 
of the income from their service de- 
partments. 

The Feb. 6, 1950, issue of AIR 
CONDITIONING & REFRIGERATION NEWS 
carried a story on page 6 entitled 
“Profitable Service Department Is 
Possible with Adequate Records; 
Selecting Good Men,” that should be 
read by every dealer or independent 
service company that is not fully 
satisfied with his service picture. 

The three dealers, Messrs. John- 
ston, Morrison, and Almquist who 
conducted the panel discussion, oper- 
ate profitable service departments by 
applying the same good business 
methods to the operation of their 
service departments as they or any 
other successful businessmen apply 
to the conduct of their own busi- 
nesses. 

The Service Department is a busi- 
ness within a business, and as such 
must be treated as a separate busi- 
ness. 


THE EMPLOYE’S INTEREST 


The Service Engineer working for 
the dealer has a stake in this, too. 


If the dealer is continually losing 


STANDARD 
DUTY 


DRIERS 


Fe the tirst time a low-cost liquid line Drier with Moided Du Cal 
Dierite discs. Retrigeration flows through the “flow reliets” and all 
aiound the highly-efficient molded drier element where the moisture is 
instantly absorbed by chemical action. No Pressure Drop. and new Spun 
End construction eliminates all body joint failures. In either integral 
SWEAT or Flare End Connections 


Literature and Prices on Request 


R § MC oO INCORPORATED 


ZELIENOPLE, PA. 


Self-Contained |- General — 
AIR | Refrigeration 
CONDITIONER | | Division 
3,5 and 7% aE Yates-American 


“| Machine Company, 


ton models Beloit, Wisconsin 


AN ENTIRELY NEW AUTOMATIC METHOD 


OF MAKING YOUR 
ICE CUBES-- 


Perfect for bars, restaurants, hotels, 
hospitals, drugstores, taverns, mo- 
tels, resorts — WHEREVER FOOD 
AND REFRESHMENT IS SERVED! 


An entirely new Automatic method 
of making your own ice cubes. 
GIVES YOU 700 Pounds of CRYS- 
TAL CLEAR ICE CUBES EACH DAY 
AT THE UNBELIEVABLY LOW COST 
OF 8c Per Hundred Pounds. 


WRITE TODAY FOR INFORMATION 


ICE-O-MAGIC CORPORATION 
417-420 LOEB ARCADE 
MINNEAPOLIS 2, MINN. 


SEE THE SENSATIONAL 


OWN 


THE FULLY 
AUTOMATIC 
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Wemen’s Round Table 
To Discuss Preservation 


Of Food on March 1 


NI W YORK CITY—“Food Preser- 

yati .” Will be the subject of the 
seco’ | in a series of four all-day 
.seminars, ‘‘Work- 
shops for Electri- 
cal Living,” to be 
held on March 1 
in the General 
Electric Auditori- 

um, under the 
auspices of the 
Electrical Wom- 
, en’s Round Table, 
a Miss Helen Thack- 
eray of General 

Foods Corp. and 
Miss uura J. Alkire «4irman of the 
educs (ional committee announced re- 
cent]; 

“Our purpose in conducting this 
course is to consider advances in 
nutrition, textiles, and housekeeping 
in their relation to up-to-date infor- 
mation about electrical equipment,” 
Miss Thackeray said. 

“We hope that by correlating these 
allied fields, we can demonstrate how 
electrical appliances can be utilized 
most effectively by the homemaker.” 


Miss Lura Jim Alkire, manager of 
General Electric’s Consumers Insti- 
tute and chairman of the workshop 
will preside over an open discussion 
period at the end of the day. 

Dr. Esther Batchelder of the Bu- 
reau of Human Nutrition in Home 
Economics, of the U. S. Department 
of Agriculture will open the meeting 
with a discussion of “Food and Its 
Care,” which will include new infor- 
mation on bacteriological research. 

Mrs. Elizabeth Sweeney Herbert, 
equipment editor of McCall’s maga- 
zine, will conduct a comprehensive 
discussion-demonstration on refriger- 
ation use and care. 

During the afternoon session, Miss 
Priscilla Porterfield of General Elec- 
tric’s Consumers Institute will dem- 
onstrate practical applications for 
using frozen foods. 

A technical talk by Dr. Walter 
MacLinn, food technologist of the 
Agriculture College, Rutgers univer- 
sity, will cover recent findings on the 
subject, “Food Preservation by Can- 
ning.” 

Miss Eleanor Crozier of the Good 
Housekeeping Bureau will wind up 
the day’s session. Her topic, “Food 
Preservation—Quality Evaluation,” 
will consist of a presentation on 
taste-test qualifications of frozen 
foods. 

The Electrical Women’s Round 
Table, whose educational committee 
organized these workshops, is a na- 
tional, non-profit organization of 
business and professional women 


affiliated with the electrical industry 
and allied fields. 


AIR CONDITIONING & REFRIGERATION NEWS, FEBRUARY 27, 1950 21 


Kelvinator Film Wins 
Gold Medal Award for 
Speaking Up for Freedom 


DETROIT — A _ national honor 
award for “speaking up for freedom” 
was presented to the Kelvinator divi- 
sion of Nash-Kelvinator Corp., at a 
recent luncheon meeting of the 
Adcraft Club of Detroit. 


Charles J. Coward, Kelvinator mer- 
chandising manager, accepted the 
gold medal award from Kenneth 
Dale Wells, executive vice president 
of Freedoms Foundation, Inc. 


The award was won by Kelvinator 
for its full-color, 16 mm. documen- 
tary motion picture, “Of This. We 
Are Proud.” The medal is one of 
several offered for the first time this 
year by Freedoms Foundation to in- 
dividuals and organizations for out- 
standing contributions to the Ameri- 
can way of life. 

Produced in 1948, the Kelvinator 
film has been shown to an estimated 
audience of 3,000,000 people. It is a 
22-minute review in dramatic form 
of the high points in the growth of 
the United States, and _ includes 
views of historic landmarks through- 
out the nation. 

Coward said Kelvinator decided to 
produce the film out of a growing 
conviction that “critics who would 
destroy our American freedoms must 
not be allowed to have the stage all 
to themselves.” 

“Such destructive criticism,’ Co- 
ward said, “can best be answered by 
recalling our nation’s past achieve- 
ments, of which all Americans can 
be proud.” 


Factory Sales of Washers 
In’49 Drop 29% Under’48, 
lroner Sales Fall 35.5% 


CHICAGO—Factory sales of stand- 
ard-size household washing machines 
last year dropped 29% below the 
record 1948 figure, according to the 
American Home Laundry Manufac- 
turers’ Association. 

A total of 3,033,106 washers were 
sold in 1949, compared with 4,317,183 
in the previous year. In the four 
post-war years, sales amounted to 
13,157,902. 

Sales of ironers in 1949 were given 
as 307,345, a decline of 35.5% from 
the record of 476,860 set in 1948. 
Reporting factory sales of driers for 
the first time, the association said 
105,727 units were moved last year. 


December factory sales were an- 
nounced as follows: washers—237,591, 
20% below November but 29% above 
December, 1948; ironers—19,400, 
47.4% under November and 25.4% 
lower then December, 1948. 


YOU SHOULD READ THE PROFIT 
STORY ON 


CUNNINGHAM CABINETS 


“lany dealers realized tremendously increased profits in 
949 with and because of Cunningham low temperature 
‘abinets for frozen food and ice cream. High temperature 
abinets for dairy products. In 1950 you too can have 
uch an experience. For all details write 


CUNNINGHAM PRODUCTS COMPANY 
8790 Grinnell 
Detroit 13, Michigan 


Sales Director 


Universal Cooler Names -- 


(Concluded from Page 1, Column 4) 


Cooler Div. sales department since 
the end of World War II, joining the 
organization after serving as a cap- 
tain in the corp of engineers. Prior 
to his service with the army he was 
a district sales manager for McCray 
Refrigerator Co. 


Industry Slows Down-- 


(Concluded from Page 1, Column 3) 
chandise department of General Elec- 
tric Co., announced that General Elec- 
tric had sufficient coal and _ steel 
stocks on hand to last for 10 work- 
ing days after Feb. 27. 

He explained that the Erie works, 
where refrigerators and home freez- 
ers are manufactured, will be shut 
down on Monday, Feb. 27, in accord- 
ance with a “holiday” proclaimed by 
Erie’s mayor. The mayor asked all 
industries to close down that day to 
conserve coal supplies. 

Pritchard explained that General 
Electric is already working on a 
five-day week production schedule. 

Steel shortages are cutting the pro- 
duction schedule of the Nineteen 
Hundred Corp. by 25%, Elisha Gray, 
president, reported. He said that the 
company is chopping off the last day 
of the work week, putting all appli- 
ances except ironers on a four-day 
per week schedule. 

The situation of some steel pro- 
ducers was becoming critical. Jones & 
Laughlin had planned to start bank- 
ing its furnaces at the giant Aliquip- 
pa, Pa. works on Feb. 22, but found 
enough coal to keep going for an- 
other day or two. But it was antici- 
pating a close down by the end of 
the week. 

Bethlehem Steel banked another 
blast furnace, making a total of 14 
hearths out of operation. Other steel 
plants in Youngstown and Baltimore 
were laying off men and shutting 
down furnaces. One bright spot was 
United States Steel, which was main- 
taining uninterrupted production. 


Sunroc Starts Service 
School on Water Coolers 


GLEN RIDDLE, Pa.—On Feb. 27, 
a new class will start its course in 
the Sunroc sales-service school. This 
training school is said to be the only 
one of its kind conducted by a 
water cooler manufacturer. 

During the course, the trainees 
will be instructed thoroughly in the 
mechanics of water’ refrigeration, 
not only as it applies to Sunroc 
water coolers but so that they will 
be competent to service and repair 
all makes. The course includes gen- 
eral schooling in the principles of re- 
frigeration and specific instruction 
concerning each component part of 
a water cooler. 

Upon completion of the course, the 
trainees will take positions in the 
various branches of the Sunroc com- 
pany throughout the country. 


Cooling for Dallas Church 


DALLAS—According to announce- 
ment by the Rev. J. Daniel Barron, 
pastor, a contract has been let to the 
Texas Refrigeration & Engineering 
Co. for an $18,000, year-round air 
conditioning system for the Grace 
Methodist church here. Work on the 
installation will begin immediately, it 
was stated. 


T CERTIFIED VALVES and CONTROLS 


' 


No. 673 
Thermostatic 
Expansion Valve 


Smee te eo 


Ne 


No. 450 FB3 
Pressure Control 


DETROIT HEATING AND REFRIGERATION 
CONTROLS e ENGINE SAFETY CONTROLS e 


Au No. 683 
‘ N Solenoid Valve 
° XN 
‘For One Convenient Source a 
. 
Deal with Authorized 
DETROIT Wholesalers! 
D LUBRICATOR COMPA 

5900 TRUMBULL AVE. 

DETROIT 8, MICHIGAN FLOAT VALVES AND OJL BURNER EQUIP- 
Divislon of Amasmican Reamsates & MENT e DETROIT EXPANSION VALVES AND 
duuteah Medina aamsennen REFRIGERATION ACCESSORIES ¢ STATION- 

CANADIAN REPRESENTATIVE: RAILWAY ‘DE IT ARY AND LOCOMOTIVE LUBRICATORS 
& ENGINEERING SPECIALTIES, LTDO.— © 
MONTREAL, TORONTO, WINNIPEG - a‘ 
home and y AMERICAN-STANDARD « AMERICAN BLOWER + CHURCH SEATS 
DETROIT LUBRICATOR « KEWANEE BOILER» ROSS HEATER » TONAWANDA IRON 


VIKIMATIC 


AIR CONDITIONING and COOLING 


you get e right prices, for 
BIG profit margin! 


you get e top-flight units, to 
sell EVERY job! 


you get e packaged ductwork, for 


BIGGER-PROFIT, complete- 
pane 


from-one-source installation! 


Get in on it now! VIKIMATIC Air Conditioning 
and Cooling Franchises are available in some areas. 


Sign for this line that spells big profits for you—the line 
that’s priced right to sell right to profit right-VIKIMATIC! 


Take on the line that’s complete—that means selling 
every job—VIKIMATIC! 


Sign for the line that gives you famous FLATPAK Pre- 
formed Aluminum DUCTWORK —for sales-clinching, 
larger-profit, “packaged” installations —-VIKIMATIC! 


SCH Series, self-con- 
tained, packaged air 
conditioners 


Find out for yourself ! 
Mail coupon to... 


THE VIKING MANUFACTURING CORPORATION 
1747 Chester Avenue + Cleveland 14, Ohio 


RC Series, room 
air conditioners, 
Y% and ¥% HP. 


AEC Series, complete systems with 
built-in evaporative condensers 


The full VIKIMATIC line contains both packaged and central station air conditioning 
equipment including: self-contained units, suspended remote-type units, central station 
units (horizontal and vertical), complete systems with built-in evaporative condensers, 
room air conditioners (% and % H.P.), cooling towers, evaporative condensers, and 
condensing units... in every needed size and capacity... a complete line! 


= ee ee ee ee ee ee ee ee ee ee ee ee 
i The Viking Manufacturing Corporation i 
§ 1747 Chester Avenue, Cleveland 14, Ohio | 
| ——Send details on VIKIMATIC Air Conditioning t 
] and Cooling Franchise. ‘ 
——Send free literature on VIKIMATIC complete- 
t line Air Conditioning and eres Units, i 
i and FLATPAK DUCTWORK i 
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_PATENTS 


Week of October 17 
(Continued) 


2,484,297. APPARATUS FOR FREEZING 
FOOD. Theodore E. Klein, Cranford, N. J. 
Application Feb. 20, 1946, Serial No. 648,- 
926. 2 Claims. (Cl. 62—104.) 


1. A refrigeration system for the pre- 
servation of food produtts and the like 
comprising apparatus for liquefying air, 
an insulated chamber for receiving liquid 
air from said apparatus, means connecting 
said apparatus to said chamber, a con- 
veyor extending through said chamber for 
bringing the food products into said 
chamber and into intimate contact with 
said liquid air in order that heat may 
be rapidly abstracted from said _ prod- 
ucts and the temperature thereof reduced 
and for removing said products from said 
chamber. 


2,484,310. REFRIGERATING APPARA- 
TUS. Lawrence A. Philipp, Detroit, Mich., 
assignor to Nash-Kelvinator Corp., Detroit, 
Mich. 


A refrigerator comprising an _ outer 
metallic shell having contoured edge por- 
tions forming channel shaped members 
extending around a vertically extended 
access opening, an inner shell formed of 
plastic material having outwardly ex- 
tended flanges positioned within the chan- 


*nel shaped members, the inner and outer 


shells being contoured angularly adjacent 
the bottom to provide a mechanism com- 
partment, a motor compressor unit posi- 
tioned within the motor compressor com- 
partment, refrigerant condenser’ tubes 
bonded to the inner surfaces of the outer 
shell, a refrigerant evaporator positioned 
within the inner shell, connecting means 
between the motor compressor unit and 
the refrigerant evaporator, and connect- 
ing means between the motor compressor 
unit and the refrigerant condenser tubes. 


2,484,392. HOT-AIR ENGINE ACTUAT- 
ED REFRIGERATING APPARATUS. 
Willem Jan van Heeckeren, Eindhoven, 
Netherlands, assignor, by mesne assign- 
ments, to Hartford National Bank and 
Hartford, Conn., as trustee. 


1. A combined hot gas piston engine and 
refrigerating device comprising means 
forming a hot space for said engine, 
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means forming a cooled space for said 
refrigerator, means forming a cold space 
for said engine, means forming a warmer 
space for said refrigerator, conduit means 
connecting said hot space and said cold 
space, second conduit means connecting 
said cooled space and said warmer space, 
a piston separating said hot space from 
said cooled space, a second piston separat- 
ing said warmer ‘space from said cold 
space, and means for mechanically con- 
necting said pistons so that the move- 
ments thereof show a predetermined phase 
displacement. 


2,484,572. FROZEN FOOD PLANT. 
Pearle T. Jude, Minneapolis, Minn., as- 
signor to General Motors Corp., Dayton, 
Ohio, a corporation of Delaware. Applica- 
tion April 24, 1947, Serial No. 743,497. 
2 Claims. (Cl. 62—89.) 


1. A locker plant comprising in combi- 
nation, a cold storage locker room, means 
for cooling said locker room to a tem- 
perature below freezing, a sharp freeze 
compartment within said cold storage 
locker room for receiving articles to be 
frozen prior to removal to lockers in 
said locker room, means for cooling said 
sharp freeze compartment to a tempera- 
ture below the below freezing temperature 
of said locker room, a processing room 
adjacent said sharp freeze compartment 
wherein articles are prepared for freez- 
ing in said compartment and wherein a 
temperature above freezing is maintained, 
said sharp freeze compartment having a 
service doorway providing communication 
with said processing room for permitting 
a person to place articles prepared in 
said processing room into said compart- 
ment without being subjected substan- 
tially to the low temperature therein, 
said sharp freeze compartment also hav- 
ing another service doorway spaced from 
said first service doorway and adapted to 
provide communication with said cold 


“storage locker room, a conveyor device 


within said compartment bridging the 
space between said spaced apart service 
doorways for receiving and supporting 
articles placed into the compartment 
through said first named doorway and 
for conveying same into a position adja- 
cent said another compartment service 
doorway, and said another service door- 
way permitting articles frozen in said 
compartment to be removed therefrom 
and directly placed into lockers in said 
cold storage locker room. 


2,484,584. REFRIGERATING APPARA- 
TUS. Carl F. Petkwitz, Dayton, Ohio, 
assignor to General Motors Corp. 


2. A cabinet provided with an access 
opening, said cabinet including inner and 
outer sheet metal wall members having 
spaced edges fixed relative to one an- 
other in the vicinity of the access open- 
ing, the metal adjacent the edge of said 
outer wall member being bent to provide 
a first shoulder and being further bent 
to form a groove adjacent said shoulder, 
the metal adjacent the edge of said inner 
wall member also being bent to provide a 
second shoulder, a trim strip of curved 
cross-section having its one edge portion 
fitting in said groove and abutting said 
first shoulder, a portion of said trim 
strip adjacent its other edge abutting 
said second shoulder and having its said 
other edge directed away from said sec- 
ond shoulder to provide a hook, a spring 
clip mounted on said cabinet beneath said 
trim strip and having an end cooperating 
with said strip, said spring clip being pro- 
vided with a catch portion adjacent its 
said end and having a bent part spaced 
from said catch portion, that part of said 
spring clip intermediate said catch por- 
tion and said bent part bearing against 
said hook edge of said trim strip to lock 
the strip upon said cabinet, said trim 
strip being sufficiently resilient to per- 
mit a flatlike member to flex same upon 
inserting the flexing member between said 
second shoulder and that part of said 
strip abutting same, and said bent part 


‘ aa , id 
of said spring clip extending toward sa 


Creative 


dealers and salesmen. 


Planner 
and Writer 


Leading national manufacturer in the household appliance 
and commercial refrigeration field, located in the midwest, 
is looking for an experienced sales promotion writer and 
planner. Must be able to create, organize and write sound, 
practical, stimulative plans and materials directed to retail 


If you are interested in joining an organization where real 
opportunity exists for good men, please provide complete 
personal and business information. 


Address Box 3419 
Air Conditioning & Refrigeration News 


second shoulder and being disposed sub- 
stantially -in the path of insertion of 
said flexing member so as to be engage- 
able thereby while said strip is flexed for 
moving said spring clip to release its 
said catch portion from said hook edge 
of said trim strip for unlocking the strip 
from said cabinet. 


2,484,588. REFRIGERATING APPARA- 
TUS HAVING A FREEZING CHAMBER 
AND A STORAGE CHAMBER. William 
E. Richard, Evansville, Ind., assignor to 
Seeger Refrigerator Co., a corporation of 
Minnesota. Application Feb. 14, 1947, 
Serial No. 728,491. 14 Claims. (Cl. 62— 
103.) 


1. In a refrigerator, the combination of 
a cabinet provided with an outer shell 
and a pair of inner liners carried by said 
outer shell and insulated from the outer 
shell by means of suitable insulation, the 
said liners forming a freezing chamber 
and a food storage chamber, a primary 
evaporator in heat conducting relation 
with the liner of said freezing chamber, a 
secondary system including a secondary 
evaporator in heat conducting contact with 
the liner of said storage chamber, said 
secondary system including a condenser 
chamber, a second primary evaporator lo- 
cated inside said outer shell and in heat 
conducting engagement with said con- 
denser of said secondary system, said 
second primary evaporator being operated 
at a lower temperature than said first- 
mentioned primary evaporator, the space 
between the inner liners and outer sheN 
being in air communication with each 
other through predetermined leakage 
points connecting said spaces, so that the 
second primary evaporator is adapted 
to effect a predetermined dehydration of 
the insulation and of the liner of said 
freezing compartment. 


2,484,669. METHOD AND DEVICE RE- 
LATING TO ABSORPTION REFRIG- 
ERATING APPARATUS. Sigurd Mattias 
Backstrom, Stockholm, Sweden, assignor 
to Aktiebolaget Elektrolux, Stockholm, 
Sweden, a corporation of Sweden. Appli- 
cation April 7, 1942, Serial No. 437,998. In 
Sweden April 22, 1941. 31 Claims. (Cl. 
62—5.) 


1. The method of controlling the tem- 
perature distribution in the cooling ele- 
ment of an absorption refrigeration sys- 
tem using an auxiliary pressure equaliz- 
ing medium which comprises separating 
refrigerant vapor from an_ absorbent, 
liquefying the refrigerant vapor, flowing 
the liquid refrigerant in a predetermined 
path through the cooling element, flowing 
the auxiliary pressure equalizing medium 
through the cooling element in one direc- 
tion to cause the refrigerant to evaporate 
at a relatively low temperature, absorb- 
ing the refrigerant vapor in the absorbent 
to separate the pressure’ equalizing 
medium therefrom, and reversing the di- 
rection of flow of the auxiliary pressure 
equalizing medium through the cooling 
element in accordance with a change in 
the temperature of the ambient air. 


Week of October 18 


2,484,832. SHARP FREEZING CON- 
TAINER. Harley Y. Jennings, Clio, Mich., 
assignor to Copeman Laboratories Co., 
Plint, Mich., a corporation of Michigan. 
Application Nov. 5, 1942, Serial No. 464,- 
641. 2 Claims. (Cl. 62—108.5.) 
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1. As a new article of manufacture, a 
sharp freezing container for substances 
to be frozen, and partitions for dividing 
the container into a plurality of ice cube 
molds, said partitions being formed of 
resilient, easily distortable rubber, the 
surface of which is a reaction product 
of rubber treated by immersion in a 
liquid mixture of sulphuric acid and 
glycerol. 


WANTED 
DISTRICT SALES 


REPRESENTATIVE 


For Illinois, Indiana, Wisconsin by 
Refrigeration Equipment Manu- 
facturer, established line for past 
20 years. Must be experienced in 
jobber and manufacturer contacts. 


Box 3420, Air Conditioning & 
Refrigeration News 


RATES for “Positions Wanted’ $5.00 
per insertion. Limit 50 words. 10¢ per 
word over 50. 

RATES for all other classifications $7.50 
per insertion. Limit 50 words. 15¢ per 
word over 650. 

ADVERTISEMENTS set in usual classi- 
fied style. Box addresses count as five 
words, other addresses by actual word 


count. Please send payment with order. 
POSITIONS WANTED 
CAREFULLY SELECTED group of 


trained men, graduates of reliable and 
well established trade school now avail- 
able to fill positions in the radio or 
refrigeration field. Willing to travel any- 
where. Why not fill that vacancy with an 
efficient and reliable man? Write EAST- 
ERN TECHNICAL SCHOOL, 888 Purchase 
Street, New Bedford, Mass. 


DO YOU have a help problem? Let us 
solve yours. Select from our graduates 
the man qualified to handle your work. 
We have men available for all parts of 
the country, who have completed 34 weeks 
of practical shop refrigeration and some 
who have also completed our practical 
advanced training course in air condition- 
ing. Many are very well qualified. THE 
ST. LOUIS SCHOOL FOR ELECTRICITY 
AND REFRIGERATION, INC., 6767 
Southwest Avenue, St. Louis 17, Missouri. 


SERVICE AND installation man. 6 years 
experience in commercial and domestic 
and air conditioning installation and 
service. Experienced on packaged units 
to 10 tons, central systems to 40 tons. 
Have plenty of low temperature experi- 
ence. Thoroughly experienced on minor 
motor repair, compressor overhaul, wiring 
and controls. BOX 3421, Air Conditioning 
& Refrigeration News. 


REFRIGERATION — AIR conditioning 
engineer—M.E. 15 years experience, design 
and development for manufacture. Design, 
estimating, installation, service and teach- 
ing. Desires connection with aggressive 
manufacturer or distributor; have man- 
agerial and supervisory experience. Pref- 
erably in Midwest or Southwest. BOX 
3423, Air Conditioning & Refrigeration 
News. 


AVAILABLE—REFRIGERATION and air 
conditioning sales manager, sales engi- 
neer, district representative. Knowledge 
heating. Thoroughly versed establishment 
of distributors and dealers; building and 
training organizations. Competently equip- 
ped to set up and/or carry through sales 
promotions and quota achievements. Broad 
business experience. Consider locating 
your area. BOX 3425, Air Conditioning & 
Refrigeration News. 


writing, give full details stating ex perj- 
ence, territory covered, and lines noy 
handled. BOX 3422, Air Conditioniy< & 
Refrigeration News. 


REFRIGERATION SALES manager: Well- 
known automatic control mfr. offers . yep. 
ing for progressive man with at cast 
five years’ background in field ap ica- 
tion and sales of refrigeration proc cts 
Salary and bonus. Replies confide ial. 
BOX 3433, Air Conditioning & Refri ra. 
tion News. 


EQUIPMENT FOR SALE 


WHOLESALE SEALED unit rebui. ing 
We will rebuild and convert your wi + to 
“Freon-12."" One year guarantee. \ 'rite 
for price list and shipping instruc: ons 
ADVANCE REFRIGERATION COMP Ny 
829 East McNichols Road, Detro: 3) 
Michigan. 


REFRIGERATOR DOORS. 3’6” by; 
double batten auto close doors cor .jete 
with removable track heads for 7’2” + ack. 
1%” corkboard insulation. Brand ew 
$95 each. Freight prepaid in ug 
BIMEL CO., Cincinnati, Ohio. j 


22.5 CU. FT. nationally advertised }»anq 
reach-in refrigerators, complete with init: 
closeout; limited quantity available: fully 
covered by factory warranty; 2 door 
blower type; special price of $295 ‘ob, 
NYC. Write, wire or telephone MANN 
REFRIGERATION SUPPLY CO., 15 Astor 
Pl., New York, N. Y. GRamercy 2.8000, 


STANDARD BRAND condensing units 
complete with motors. %-HP @ $45: 
%-HP @ $52. Net f.o.b. NYC. 110 V 60 
cycles. Other sizes and voltages also 
available. All brand new in orizinal 
crates, Limited quantity. Act now. Speci- 
fications upon request. MANN REFRIG- 
ERATION SUPPLY CO., 15 Astor Pi, 
New York, N. Y. 


WE HAVE surplus stock of Lennox pre- 
fabricated sheet metal duct fittings. Will 
close out at a good discount below current 
prices. Also many surplus tools such as 
grinders, sanders, trolleys, hoists and 
sheet metal tools. BOX 3408, Air Condi- 
tioning & Refrigeration News. 


BEER PUMPS & air compressors, heavy 
duty, complete, 4 H.P. One phase capaci- 
tor motor, automatic press. switch, safety 
valve, air press. regulator, air filter, up to 
60 lbs. Complete with gauges—$59.50. 
F.O.B. N.Y.C. BOX 3424, Air Condition- 
ing & Refrigeration News. 


FOR SALE: 400 pair of 74%” x 114” offset, 
chrome plated refrigerator hinges. BOX 
3429, Air Conditioning & Refrigeration 
News. 


AVAILABLE SOON—Refrigeration engi- 


| neer, 20 years experience: erection and 


service—ice plants, cold storages, freezing 
plants, dairy refrigeration and air condi- 
tioning. Wide range of experience with 
multiple stage refrigeration, low tempera- 
ture work. Supervising engineer of 20 
plants, at present. Can give best of 
references. East preferred. BOX 3428, Air 
Conditioning & Refrigeration News. 


MANUFACTURER’S REPRESENTATIVE 
desires position in Eastern or New Eng- 
land territory. Thoroughly experienced 
to handle sale of any type refrigeration 
equipment, accessories. Many years ex- 
perience in refrigeration and appliance 
industry. Well acquainted with whole- 
salers, manufacturers and dealers. 36 
years. Willing to travel. References fur- 
nished. BOX 3430, Air Conditioning & 
Refrigeration News. 


AVAILABLE AT once—Service manager, 
background of sales, service and installa- 
tion, twenty years practical experience on 
all makes and types of commercial refrig- 
eration and air conditioning, including 
ammonia; no installation too large. 39 
years old and married. Will furnish 
references. Would also consider taking 
over service and installation dept. on my 
own with reliable connections. BOX 3431, 
Air Conditioning & Refrigeration News. 


BUSINESS OPPORTUNITIES 


SELLING WELL established profitable 
jobbing business, refrigeration and heat- 
ing parts and supplies. Includes business, 
stock, fixtures, large brick building and 
parking lot, excellent location in western 
Pennsylvania city of 80,000. No other 
jobbers in trading area of 250,000. Com- 
petent manager available. Volume can be 
doubled by proper exploitation. Owner 
moving to Florida for health. BOX 3427, 
Air Conditioning & Refrigeration News. 


EIGHT COUNTY Tyler territory for sale: 
franchise and inventory included; terri- 
tory consisting of farming, mining. and 
ranching area in Intermountain North- 
west. BOX 3432, Air Conditioning & 
Refrigeration News. 


SCHOOLS 


DETROIT AIR Conditioning Institute is 
accepting applications for enrollment in 
spring term classes starting March 14. 
Fully GI approved courses in air condi- 
tioning, refrigeration, heating, ventilating, 
sheet metal layout, heat pump engineer- 
ing. Write for free information. DETROIT 
AIR CONDITIONING INSTITUTE, Dept. 
D, 4258 Woodward, Detroit, Michigan. 


POSITIONS AVAILABLE 


MANUFACTURER'S REPRESENTATIVE. 
We have opening for live-wire represen- 
tative already contacting trade to promote 
additional sales commercial refrigerator 
fixtures *to dealers and retail outlets. 
Ours is a 64-year-old firm, producing a 
quality line of closed and open type self- 
serve cases and coolers. C. L. PERCIVAL 
COMPANY, INC., Boone, Iowa. 


ESTABLISHED SALES representatives 
wanted to represent manufacturer of 
frozen food display cabinets, dairy cases, 


| and open style ice cream cabinets. Dis- 


tribution and acceptance is national. In 


FRIGIDAIRE SEALED units, 1933 to 1937, 
remanufactured. Our -exclusive method 
enables these machines to operate more 
efficiently than when new. Also rebuild- 
ing on all other sealed units. Write for 
price list. BRIGHT’S REFRIGERATION, 
INC., 14410 E. Jefferson, Detroit 15. 
Michigan. 


NORGE SEALED units remanufactured 
and exchanged. Immediate delivery from 
stock, 1 year guarantee. Write for prices 
and shipping instructions. Complete Norge 
engineering service. 22 years experience. 
MODERN REFRIGERATION CO., INC. 
12541 E. MeNichols Road, Detroit 5. 
Michigan. 


Subscribe Now 


Receive the greatest trade 
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Conpitioninc & RerricerRATION News. Published every week. 
Brings you latest news and vital information on household 
refrigeration, commercial refrigeration, air conditioning, 
home freezers; manufacturing, distributing, retailing, servic- 
ing, and contracting. Only $5 per year, 52 issues. 
Fal _in compon_ and meil today 
AIR CONDITIONING & REFRIGERATION NEWS 
450 West Fort Street, Detroit 26, Michigan 

Gentlemen: Send the NEWS for one year. 
| [1 $5 enclosed [] Bill me [] Bill the company 
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1i6-Ton Air Conditioning Installation Helps 
India Food Plant Process Biscuits Properly 


This \ ew, showing 
the fuge cutting 
and « nbossing de- 
partm nt at Shan- 
grila F ood Products, 
Ltd., Eombay, gives 


some idea of the 


88,700-cu. ft. space 
that had to be air 
Shan- 
grila claims to cut 
and emboss some 
2,500 


conditioned. . 


biscuits a 
minute. 


* * * 


BOMBAY, India—With leaders of 


the. new India striving to advance. 


their nation through the adoption of 
modern technical developments, it is 
of interest to note that the recently 
modernized factory of Shangrila 
Food Products, Ltd., includes a 116- 
ton air conditionine installation. 

Under the direction of Raja Baha- 
dur Narayanial Bansital, chairman 
of Shangrila Food Products, the 
Shangrila factory, more than 700 ft. 
long and with 36,000 sq. ft. of work- 
ing space, has been modernized so 
that today it has one of the largest 
outputs of any food plant in India. 

Its annual output is 2,000 tons of 
food products mostly quality biscuits. 
A cutting and embossing machine 
cuts and embosses 1,900 to 2,500 bis- 
cuits a minute. the biscuit oven is 
180 ft. long and it bakes biscuits 
in as little as 4 minutes. 

But perhaps the most interesting 
development in this Bombay enter- 


Sketch indicates layout of cooling and packing department where two 
UsAirco units provide 60 tons of refrigeration. 


prise is the air conditioning plant 
which was installed by the Blue Star 
Engineering Co., Ltd., the represen- 
tatives in India of United States Air 
Conditioning Corp. of Minneapolis. 
Two hundred and fifty thousand cu. 
ft. of space in the Shangrila factory 


‘are air conditioned with six UsAirco 


air conditioning plants. Their func- 
tion is: e 

1. To control temperature and 
humidity in the various departments 
of the factory. 

2. To provide low temperature stor- 
age for perishables and milk prod- 
ucts. 

8. Refrigeration for creaming tun- 
nels. 

4. Cool drinking water for em- 
ployes. 

Mohan T. Advani, managing direc- 
tor of the Blue Star Engineering Co., 


-?P 


PATENT PENDING 


b! ck exteriors. 


ANNOUNCING .-- 


L Crosse, the leader, does it again! La Crosse experience, quality 
cc \struction, skilled workmanship developed this new innovation in 
D ft Beer. Faucet refrigeration is continuous, either when compressor 
is running or on. off cycle. Available in 2 Keg Model (shown), 3 Keg 
M del or La Crosse Combination with either stainless steel or satin 


LA CROSSE COOLER CO. 


2809-17 Losey Blvd. So., La Crosse, Wisconsin 


THE NEW 


LA CROSSE 
ELECTRIC 
DIRECT 
DRAW 


Refrigerated faucets 
stop foaming wastes— 
protect: beer’s qual- 
ity!! No matter how 
long the tap is unused 
—THE FIRST DROP 
OF BEER IS COLD. 


Export Representatives: Melvin Pine & Co., 80 Broad St., New York, N.Y. | 
Cable Address: Eximport 


in a letter to L. P. Hanson, sales 
manager of United States Air Con- 
ditioning Corp. says that the equip- 
ment has not only proved “more 
than satisfactory” to the Shangrila 
company but that it has been a 
source of wonderment to Bombay 
residents, many of whom have never 
before experienced the benefits of 
an air conditioning system. 

In the cooling and packing de- 
partment of the factory 122,000 cu. 
ft. of space are air conditioned pro- 
viding constant temperature. Motor- 
ized dampers control the humidity. 
Two air conditioners provide 60 tons 
of refrigeration. 

While flour is the main ingredient 
of biscuits, there are many others, 
including butter, vegetable fats, 
sugar, milk glucose, malt extract, 
semolina, bran olden syrup, amonium, 
bicarbonate, tartaric acid, cream of 
tartar, essential oils, vanilla, dessi- 
cated coconut, chocolate, and color- 
ing. 

Proper air conditioning is vital to 
the successful operation of the com- 
pany. In the creaming tunnels there 
are two automatic UsAirco units of 
8 tons each. In the fat preparation, 
dough mixing, cutting and embossing 
section, a close control of tempera- 
ture and humidity insures unvary- 
ing quality of biscuits. 

Low temperature cold storage pro- 
vides 26,000 cu. ft. of space for such 
perishables as butter, vegetable fats, 
egg pulp, and milk products. The in- 
stallation, comprising 6 tons of re- 
frigeration, is designed to maintain 


Coolerator Names Little 
Manufacturing Div. Mgr. 


DULUTH, Minn.—Ward R. 
Schafer, vice president and general 
manager of the Coolerator Co., has 
announced the appointment of Corliss 
V. Little as manager of the Cool- 
erator manufacturing division. 


Stating that production and em- 
ployment at the two Coolerator plants 
has reached a new high since the fall 
of 1948, Schafer said that the new 
executive position was created to co- 
ordinate all component operations in 
the manufacture of freezers and re- 
frigerators to boost present output. 

At present, the factory is operat- 
ing on a two-shift basis. The manu- 
facturing position is a new post and 
does not affect present responsibili- 
ties, Schafer said. 

Little was formerly in charge of 
manufacturing at the St. Paul plant 
of the Seeger Refrigerator Co. and 
prior to that was production man- 
ager for the Continental Can Corp. 
and plant manager for Standard Cap 
& Seal Corp. in Chicago. He is a 
graduate in engineering and factory 
management from Stanford univer- 
sity. 

Coolerator shipments of merchan- 
dise to distributors are still on an 
allocation basis and indications point 
to a continuance of this policy for 
the next three months, Schafer said. 


New Insulation Study Compares 
Various Types of Aluminum Foil 


NEW YORK CITY—Third revised 
edition of the booklet ‘Simplified 
Physics of Thermal Insulation,” 
which is devoted largely to outlining 
the advantages claimed for aluminum 
foil insulation, has been issued by 
Infra Insulation, Inc. here. 

Written by Alexander Schwartz, 
president of the firm, the 44-page 
booklet compares the various ‘“ac- 
cordion” aluminum foil insulations 
with other types of insulating ma- 
terial with respect to heat transfer, 
condensation, vapor’ transmission, 
mold, fire, and radiant heating. 

The booklet is largely devoted to 
heating applications, but there is 
some mention of cold storage work. 


Joins Remington 


LEWIS R. SMITH 


a * * 


Product Development Post. 


Goes to Lewis R. Smith 


CORTLAND, N. Y.—Appointment 
of Lewis R. Smith as product de- 
velopment engineer of the Remington 
Air Conditioning Div., maker of room 
air conditioning units, has just been 
announced by Herbert L. Laube, 
president. 

Smith will be responsible for the 
development of a new product, under 
the direction of Chief Engineer Ralph 
Ackart, it was explained. 

Educated at South Dakota State 
college, Smith joined the East Pitts- 
burgh works of Westinghouse Elec- 
tric Corp. upon receiving his electri- 
cal engineering degree in 1926. 

After 10 years with the Westing- 
house organization on various assign- 
ments, including the design of air 
conditioning equipment, Smith was 
appointed chief engineer of Acme 
Industries, Inc., Jackson, Mich., 
which position he held from 1936 
until 1944, when he became chief 
engineer of the refrigeration division 
of Savage Arms Corp. Recently he 
has been engaged as a consulting 
engineer. 


automatically any temperature within | 


a range of 10° F. to 45° F. 


There are 40,000 cu. ft. of air con- | 


ditioned space for storage of raw 
materials serviced by two air con- 
ditioners each supplying 25 tons of 
refrigeration. Hundreds .of bags of 
flour are stored here and the tem- 
perature must be right to prevent 
weeviling. . ; 

The air conditioning of the Shan- 
grila factory was big news to India, 
so much so that the Sunday News of 
India, published in English, printed 
a special four-page section to signal- 
ize the event. H. R. Thadani, writing 
in that newspaper says: 

“The actual process of manufac- 
turing is done under controlled con- 
ditions of .temperature and moisture 
and by the employment of precision 
tools and machines which do not 
permit any variation of shape, con- 
tent or quality. 

“At any stage of manufacture the 
manifold operations are carried out 
by automatic devices. Everything 
from the sifting of flour to the pack- 
ing and wrapping is automatically 
and thermostatically controlled.” 
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FREE LITERATURE 


How to Balance Air Delivery of a System of 
Manifold Air Diffusers. Reprint of a pa 
at 55th asHve Meeting describes method o 
in advance the damper setting for each outlet so as to 
apportion total air delivery among the outlets in the 
ratio intended or required. Application is demonstrated 


by examples. 


Ar 


Features like the self-contained inner unit 
and the HD set-lock assembly (Figs. 2 & 3) speed 
your work along. They are especially handy where 
ceilings already exist. It’s a simple job to remove 
the inner assembly, attach the outer cone to collar 
or duct and reassemble the diffuser. The outer cone 
slips over the suspension bolts and is secured by a 
slotted washer which keeps the spring loaded catch 
in compression. 


These Kno-Draft features 
not only speed installa- 
tion but they eliminate 
the tough job of figuring 
everything about the air 
movement in advance. If 
artitions are 
le the job is 
in progress, you can ad- 
just to meet the changes 
in a jiffy. A screwdriver 
adjusts the three suspen- 
sion bolts for any angle 
of air discharge from horizontal to vertical. (Fig. 
4). The single annular air stream permits immedi- 
ate and accurate velometer reading (Fig. 5). A 
twist of the wrist regulates the air volume (Fig. 6). 


pes presented 


T —- rer ee — 
Air Diffusion4 112 East 32nd Street 
| Air Purification ean a 
Air Recovery IN CANADA: Douglas Engineering Co., Ltd., 190 Murray Street, Montreal 3, P.Q. 
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the completely adjustable | 


air diffusers 


Fig. 1) 


Fig. 4 


determining 


agit 7 Handbook on air diffusion shows how you can get top efficienc 
inO- OM at, from an air conditioning system, cut installation time and get o 
the job faster. Please write Department A-6. 
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Collins, Gage Promoted 
To New Kelvinator Posts 


. DETROIT—Appointment of Lowell 
G. Collins as sales promotion man- 
ager, and L. Jack Gage as commer- 
cial advertising manager has been 
announced by J. C. Bonning, adyer- 
tising manager of the Kelvinator di- 
vision of Nash-Kelvinator Corp. 

Collins joined Kelvinator in 1946, 
as commercial advertising manager, 
following three years’ wartime serv- 
ice with the U. S. Navy. Before the 
war he served in advertising and 
sales positions with Sears, Roebuck 
& Co., Chicago; 
Rubber Co., Akron, Ohio; and the 
Wincharger Corp., Sioux City, Iowa. 

Gage has been with Kelvinator 24 
years, in the service and advertising 
departments. He has been technical 
copy supervisor with the advertising 
department since 1944. 


Joseph Colquitt Named 
Secretary for NARW 


WASHINGTON, D. C.—The Na- 
tional Association of Refrigerated 
Warehouses has appointed Joseph H. 
Colquitt of Washington, D. C., as 
its mew secretary, according to 
William Dalton, executive vice presi- 
dent. 

Colquitt joined the NARW staff in 
1946. Prior to his appointment as 
secretary, he held the position of 
assistant to the executive vice presi- 
dent. He succeeds W. M. O'Keefe, 
who died last December. 


Detroit ASRE To Hear Talk 


On Evaporative Condensers 


DETROIT—“Economics of Evapo- 
rative Condensers” will be discussed 
by J. T. Maloney, advertising and 
sales promotion manager of Acme 
Industries, Inc., before the Detroit 
section, American Society of Refrig- 
erating Engineers, at 8 p.m. Monday, 
March 6, at the Rackham Educa- 
tional Memorial. 


B. F. Goodrich’ 


Congress’ Attitude on Excise Repeal -- 


(Concluded from Page 1, Column 5) 


tional Committee for the Repeal of 
Wartime Excise Taxes, Louis Ruth- 
enburg, chairman of the board of 
Servel, Inc., testified before the House 
committee last week that the manu- 
facturers’ excise tax actually pyra- 
mided the price to consumers. He 
explained that distributors and retail- 
ers figured their markups on the 
basis of a percentage of the manu- 
facturer’s price. 

He, and other officials, assured the 
committee that nearly all of the 
amount of the excise tax cut would 
be passed on to the consumer in 
terms of lower prices. 

The National Association of Elec- 
trical Distributors also took advan- 
tage of the opportunity to testify and 
presented an official statement to the 
ways and means committee. 

The letter, which presented some 
potent arguments in favor of repeal, 
was signed by W. G. Peirce, Jr., vice 
president and chairman of the Appli- 
ance Div. of NAED and president of 
Peirce-Phelps, Inc. of Philadelphia. 

It is reproduced here for the benefit 
of those who may wish to write on 
the subject to their own Congress- 
men: 

“I would like to give you certain 
thoughts and facts regarding why 
the present Federal excise tax on 
manufacturers’ sales of electrical ap- 
pliances should be eliminated or at 
least substantially reduced. 

“The excise taxes on refrigerators, 
ranges, water heaters, electric blan- 
kets, radios, television receivers, elec- 
tric irons and toasters, electric food 
mixers, and electric fans are highly 
discriminatory and an unfair burden 
on the industry. 

“Excise taxes were imposed during ‘ 
the war period to discourage con- 
sumers from buying these articles 
during an emergency period when 
they were considered luxuries. 

“Certainly a cooking range, re- 
frigerator, or electric iron can scarce- 
ly be considered a luxury today. 
These articles are in free supply and 
in a most competitive position with 
other household purchases. 

“There seems to be no good reason 
why a woman pays no tax on the 
furniture that she buys for her living 
room and the sink for her kitchen; 
and yet the range that she cooks on, 
the refrigerator that is a necessity 
in every household, and the water 
heater which supplies her with hot 
water for her sink are taxed. 

“Selective hidden excise taxes at 
the manufacturing level is a most 
dangerous and damaging type of tax. 
‘Consumers have no knowledge of 
which item carries an excise tax or 
which does not. 

“When they compare the values of 
different household equipment they 
come to the logical conclusion that 
certain items are overpriced and too 
expensive, not understanding that 
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DIVISION 


When Is A Guarantee 
Destructive? 


We believe that a guarantee is destructive 
when it imposes a service obligation on a 
customer out of line with his profits, sell- 
ing co-operation and sales efforts. Such a 
guarantee is ultimately destructive to the 
manufacturer, wholesaler and the industry 
We have taken these factors 
fully into consideration in formulating 


Seventeen years ago this advertisement ap- 
Today Universal Cooler 
the sume high principles and 
operates on the same ethical policy. 


Marion, Ohio 


STEEL CORPORATION 


this is caused by a hidden tax. 

“In order to protect the employ- 
ment of thousands of workers mak- 
ing these appliances, and the tens 
of thousands of small retail stores 
and their employes that sell them, 
the excise tax should be eliminated 
as soon as possible. 

“Only in this way will these appli- 
ances be in a free and competitive 
position with other types of home 
equipment. 

“Certainly these items are not 
luxuries, but are necessities in the 
great majority of homes in America. 

“These excise taxes are a heavy 
burden on millions of families in the 
low income brackets, and particular- 
ly on the young married couples of 
this country who must have many 
of these appliances to create even 
the most modest home. 

“I would also like to call to the 
attention of your committee the im- 
portance of taking into considera- 
tion the distributor and dealer stocks 
at the time the excise taxes are eli- 
minated or lowered. 

“As these taxes are paid at the 
time of sale by the manufacturer, 
much unsold merchandise will exist 
in the hands of dealers and whole- 
salers throughout the country on 
which the tax has been paid. 

“The consumer will immediately 
expect, and should receive, a decrease 
in the retail price of the commodity 
on which the excise tax is eliminated. 

“This will necessitate a form of 
rebate for merchandise in inventory 
on which the excise tax has already 
been paid by the manufacturer. 

“I would like to suggest that the 
system already set up for rebating 


the excise tax on equipment sold to 
Governmental institutions could be 
used in order to rebate the tax on 
wholesale as well as dealer inven- 
tories. 

“If the inventory situation is not 
given careful consideration at the 
time the bill is being considered and 
passed, it will have a tendency to 
curtail purchasing and throw out 
of stride economical and normal 
manufacturing of - appliances. It 
would entail heavy financial losses 
to tens of thousands of small retail 
merchants. 

“In closing, may I sum up by stat- 
ing that excise taxes on household 
appliances are in my opinion ex- 
tremely unfair because of their dis- 
criminatory application, place an un- 
fair burden on the consumers of this 
country, and can have a serious effect 
on the steady employment of thou- 
sands of people in the companies 
manufacturing this equipment.” 


Overload Is Found on 


Jamestown Home Circuits 


JAMESTOWN, N. Y.— Electrical 
circuits in the average Jamestown 
home are overloaded by 700 watts, 
William S. Hake, president of the 
Jamestown Electrical Appliance 
Dealers Association, warned at a 
meeting of the association. 

Hake told appliance dealers that 
the average Jamestown home has 
appliances totaling 3,300 watts while 
most homes are wired for approxi- 
mately 2,600 watts. He asserted this 
is a dangerous condition. 

Hake urged dealers to notify the 
Jamestown Public Utilities if they 
find evidence of low voltage condi- 
tions. 


Empire State Rses Has — 
First Educational Conclave 


NEW YORK CITY—The Empir 
State Association of the Refrizerg. 
tion Service Engineers Society helg 
its first annual educational convention 
on Feb. 25 and 26 in the Park Shera. 
ton hotel here. 

Core of the program was a cues. 
tion forum during which H pF 
Hildreth, manager of refriger: tion 
specialties department, Westing? suse 
Electric Corp.; J. H. Spence, iter. 
national chairman of the educat »nq) 
and examining board of the R).Rs. 
and Dr. Walter O. Walker, dir. ctor 
of research and development of ¢ ngy) 
Chemical Co., answered tech iicaj 
questions which were addressed ‘roy, 
the floor. 

A tour through the air conditi: ning 
plant of the Metropolitan Life I sur. 
ance Co. building was schedule j as 
a special feature. 

The state association held a_ jusgi. 
ness meeting and election of oft cers 
for the coming year. 


International Harvester 


To Build Dallas Parts Depot 


DALLAS—Construction of Inter. 
national Harvester Co.’s $1,509,000 
service parts depot in the Trinity In. 
dustrial District will ‘start immedi- 
ately, according to E. H. Watkins 
company Official. 

Plans for installation of an air 
conditioning system are being com- 
pleted and this contract is expected 
to be awarded within the next three 
or four weeks, it was stated by the 
company. 
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